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Your local jeweler will 
be glad to suggest gifts 
in Gorham Sterling 


A 


@ss . 














A set of silver glittering in its sparkling symmetry. . .a 
radiance that dims the eye and sets the pulses throbbing 
wildly at the unexpected vision of a long-cherished dream 
suddenly materialized . . . the joyous splendor of the per- 
fect Yuletide gift . . . a beautiful expression of his love 
and admiration . . . a reflection of his thoughtfulness and 
keen anticipation of her secret desire... a gift that will 
be prized far beyond its intrinsic value... the added 
thrill of vain attempts to break the charm of its attraction 
... His was a happy choice ... of many things to choose 
from . . . vases, candelabras, compotiers, in a variety of 
patterns . . . plain or richly embellished to suit the indi- 
vidual taste ...an enduring remembrance she will be 
proud to display as a symbol of the happiness engendered 
by mutual appreciation ... But what shall she give him? 
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The ational Forse eS how 


considered as a 


ashion ‘Pageant 


By Ima Thompson 


Illustrations by Isabelle M. Archer 


new in jewelry and costume fashions, the National 
Horse Show is an annual event of utmost impor- 
tance. It opened this year with colorful flags, costumes and 
uniforms, the sound of bugles blowing and a band playing. 
It is held this year in the Madison Square Garden, New 
York, from Nov. 9 to 14, inclusive. 

For the initiate there are 
suggestions in modes long in 
advance of their popular wear- 
ing found throughout all fash- 
ion lines, from the newest spe- 
cial order jewelry to the latest 
textiles, colorings and gown 
contours seen at the show. 

The event, comprising as it 
does, sessions during morning, 
afternoon and evening, each 
day, affords an incomparable 
opportunity for observing al- 
most all types of daytime and 
evening costumes. Beside the 
regulation riding and driving 
costumes of the contestants, 
during the morning meet, there 
were seen ensembles, coat and 
skirt costumes, the new long 
coat and black dress and tweed 
and jersey sport modes. Each 
of these variations of the tai- 
lor-type had its accompanying 
gem stone in mounted costume 
jewelry, and each group offered 
Something particularly inter- 
esting to the watchful reporter 
of jewelry styles. 

The afternoons brought out 


‘s O those looking at every indication and index of the 
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and gowns in marvelous ensembles, colorful brocaded 
blouses of special significance, while the evening of the 
cpening day almost repeated the magnificence of a sub- 
scription night at the opera with an array of platinum 
mounted diamonds and necklaces, bracelets and finger 
rings and pearl! ropes, tassellated earrings, great diamond 
ornaments worn on the new tight fitting evening capes 
and as the fasteners for cloaks 
and wraps. This fastening of 
the outer wraps with fine jew- 
els has brought into being, twin 
brooches which make a new 
pairing of jewels following the 
matching of two bracelets or 
two finger rings introduced 
afresh this year. These 
brooches are worn at _ the 
throat, on the scarf-like finish 
to the collar, or in lieu of a 
clasp at the hips. 

The evening cloaks of velvet, 
brocades, gold and silver tissue, 
quilted satins, shirred chiffons 
and, of course, of furs such as 
ermine, sable, platinum broad- 
tail and beige fox were invari- 
ably worn with the off-the-face 
collars and thrown back scarfs. 
Thus, the new wraps, instead 
of concealing the magnificent 
jewels enhanced them through 
the framing of the neck and 
shoulders in deep soft furs. In 
the first illustration is sketched 
one of these new wraps with 
the thrown back shawl collar 
and the wide open bell sleeves 





velvets in all their glory, furs The Evening Mode at the Horse Show which show off the jewelry to 
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perfection. The cap is one 
of the tight-fitting sequin- 
studded evening head-dresses 
so decidedly fashionable this 
winter. The gown is a velvet 
picture costume with a long, 
tight-fitting bask, and _ the 
skirt is built up on tiers of 
satin faced velvet pleats. The 
color of the gown is a deep 
rose tone called watermelon. 
It is matched in color by the 
main tint in the material of 
the brocaded cloak. With this 
costume are worn earrings, a 
necklace and handsome brace- 
lets, mounted with diamonds, 
flat sections of frosted crystal 
and rose tourmalines carved 
in flower form. These jewels 
are encrusted with one gem 
upon another until they reach 
three-quarters of an inch in 
depth. They are forerunners 
of many exceedingly handsome 
jewels to be seen this winter 
and the whole costume gives 
the newest notes in color, con- 
tour and ornamentation. 


NE marvelous jewelry pa- 

rure told plainly of the ush- 
ering in of a classical revival, 
at least, in jewelry forms if 
not in gem cuttings. During one of the evening s2ssions 
at the Horse Show this splendid parure was seen; the 
necklace is a classical form deep in the front and nar- 
rowing toward the back. 

On its center front there was a large plaque, closely 
encrusted with diamonds and set at the center with a 
huge emblem. On either side of the central cluster ran 
the decorative motif carried out in tiny leaf forms, the 
curves and turns of this leaf pattern making a lacework 
effect that was gained throughout the closely packed 
diamonds with which these sections were mounted. 
Small pearls were encrusted upon the diamond set plati- 
num leaf forms and emeralds made a small chain top- 
ping the necklace. 

The earrings with this held emeralds for the ear studs 
and a long pendant pattern widening toward the lower 
edge and carried out again with these leaf-like details. 
The fashion writers of THE JEWELERS’ CIRCULAR are 
watching carefully this slow returning to the classical 
contour and style in fine jewels and some designs exhibit- 
ing this tendency will be given shortly. They are indica- 
tive of a new jewelry mode and will be offered as fore- 
runners for designs in all jewelry lines. 


The Morning Mode in Gem Stones 


Differing completely from its abundance of diamond 
jewelry, the pieces selected by the attendants at the 
Horse Show for wear during the morning sessions, were 
colorful for innumerable gem stones and enamels. 

A summary of the prevalent wearing of gem stones 
with coat and dress ensemble, with tweed coats, suits, 
with jersey and knitted three-piece ensemble, include a 
galaxy of the gem stones mounted in either platinum, 
pale tinted gold or dull finished silver. A notable fea- 
ture of this wearing of gem stones in costume jewelry 
is the combining of two or more colors either together 
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The New Blouses in Modernistic Motif 
and Bright Colors 
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in a jewel or worn in separate 
jewels in combination. In this 
manner the carnelians were 
combined with turquoise and 
worn with a ruddy Indian red 
tweed suit; dark green jade 
and topazes with brown cloth 
and sables; smoked amber and 
pearl in silver; aquamarines 
and amethysts in pale tints 
were used with silver silk, and 
the wool jersey—an unusual 
contrast in textiles as well as 
in character. The tourmalines 
were seen in all their tints, 
peridotes, amethysts and 
opals had their say, sardonyx 
and .the crystals ran riot in 
popularity and garnets were 
emphasized as a fashionable 
gem stone. These garnets were 
used in large sizes, smooth cut 
as solitaires or in small sizes 
and in faceted cuttings. They 
were fine pavé set, and are ex- 
cellent with the new wine 
colors in velvets, wool kashas 
and mixed purple-red tweeds. 
~ In form, this gem _ stone 
jewelry comprised ear studs 
rather than pendants, solitaire 
rings more often than clus- 
ters, choker necklaces either 
double tiered or finished 
with great central plaques to make them new; in brace- 
lets of a chain pattern, the gem stones ran in a single 
row of alternate large and small stones or were formed 
into a flat, broad, flexible band of closely mounted stones 
in bold box settings. These bracelets are worn in hang- 
ing loops over the sleeve of the coat or dress in masses 
on both arms. For the evening, the wearing of bracelets 
is the same. They are grouped by the half dozen, mak- 
ing on the wrists a thick mass of scintillating gems and 
the arms are slender in comparison. 

During the afternoon sessions at the Horse Show the 
costumes worn brought out a richness in material! and 
an elaboration in form not seen during those of the 
morning hours. It was a decided change from the 
severity of tweed and jersey with their colorfu! con- 
trasting gem stones, to the lavish use of sumptuous 
velvets and lamé of the evening, and then again to the 
elegance of soft furs, laces, paillettes, with their glim- 
mer and sheen, and from a subdued use of jewels for 
the afternoon to a glamorous riot of splendor for the 
evening. 


Added Grace for the Afternoon Costume 


HE lines of the costumes changed from the straight 
top and the full skirts of the cloth and jersey dress to 
long, graceful contours for the afternoon costume and 
the color schemes, too, shifted entirely for the three 
sessions. Rose, gold, silver and white for the evening; 
tan, russet and blue for the morning; all black and 
black and white, dark brown and dark gray for the 
afternoon with the ever modish all black costume pre- 
vailing beyond all others in numbers and smartness. 
The decorative overblouse is still alive in popularity 
through its extreme becomingness. Two examples of 
the newest of these tight-fitting blouses are shown in 
our second sketch. The first one shows a silver bro- 
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caded blouse worn with a pleated skirt of black chiffon 
velvet. This model was varied for many examples seen 
at the show. The silver ground of the blouses made an 
excellent foil for the jewelry chosen to accompany its 
variations. Platinum was used, of course, to form the 
mountings but the gems ranged from faceted gem stones 
to numerous smooth polished emeralds and sapphires. 
The second model in this second illustration shows one 
of the modernistic pattern blouses carried out in white, 
gray and black and used again with a black skirt and 
a black hat, but with color in the jewels. The black and 
white theme runs through all the costumes of the winter 
and they were depicted in some splendid examples this 
week in Madison Square Garden. There is a lavish use 
of ermine on some of these black and white ensembles. 

One had a cape reaching from the neck to the heels 
and fastened across the front with a double throw scarf 
lined with the ermine. An exceedingly smart example 
in this black and white costume is shown in the ac- 
companying photograph. Here we have beside the 
ermine trimming on the coat a hand bag carried out in 
the same material and mounted in platinum. Other ex- 
amples in this black and white scheme seen at the Show 
had a short white ermine jacket worn with a velvet 
skirt, a black hat, black opera pumps and gray stock- 
ings. Pearls alone were used in the jewels for this cos- 
tume. A- Russian coat with a tight-fitting bodice and a 
full flaring skirt had moracain for the material and wolf 
for the collar. Platinum mountings for the black onyx 
and diamonds for the earrings 
with a short choker were worn 
with pearls in the new form 
of an ear trimming. White 
fox and black velvet with em- 
eralds and diamonds in the 
jewels showed a head orna- 
ment repeated precisely for 
the ornament on the hand 
bag. The form was a square 
with a criss-cross pattern in 
the modern mode carried out 
in pavé setting of the em- 
eralds and diamonds. 

Pearls seem always to be 
particularly appropriate for 
setting in earrings. One new 
earring is a stud type with 
length of line added through 
the use of two pearls in place 
of the former single gem. A 
black pearl and a white one, a 
pair of matching pink-tinted or 
cream-tinted pearls and a lit- 
tle loop of platinum wire and 
the latest pearl earring is 
evolved. This new type was 
seen at the horse show during 
the afternoon of the second 
day. 

Lunches at the Park Ave- 
nue restaurants preceding the 
opening of the show and din- 
ners and lunches added an ex- 
tra abundance of gaiety, color 
and social interest. The 1928 
National Horse Show marks 
the full tide of a remarkably 
lively social season and makes 
the year of a particular sig- 
nificance for the forward-look- 
ing jeweler. 





A Stunning Horse Show Ensemble in 
Black Broadcloth and White Ermine 
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Where Will You Wear Your 
Brooch ? 


HEN Dame Fashion revives a custom she goes in 
for it with whole-hearted enthusiasm. 

And now that the lady is preoccupied at the moment 
with thinking up all the ways she can possibly suggest 
for wearing jewelry, she has rediscovered the brooch, 
largely neglected in the recent past, and seized upon it 
with joy. It is an article which has such a vast number 
of possibilities! 

There isn’t a thing you can do with a necklace but wear 
it around your neck. Rings are good for nothing in the 
world but wearing on the finger, and bracelets, since we 
left anklets with our very early ancestors, are strictly 
confined to the arm. 

But the brooch—ah, says the dame, there’s an adapt- 
able article for you! 

So she fastens it coyly on the shoulder, where the very 
novelty of its position makes it the cynosure of all eyes. 
Or she places it more conservatively at the bottom of a 
V-neck, letting it emphasize the smart line of the frock. 
Again, she uses it cleverly at the hip, making it appear— 
the sly jade!—as if it were needed to clasp the girdle, 
when all she really wants is to charm her own eye with 
a new way of wearing it. 

Of course if she puts it on the shoulder, she doesn’t 
call it a brooch, but a shoulder pin. But that’s simply 
because she likes to be differ- 
ent. It’s a brooch all the same, 
because any time you like you 
can move it from the shoulder 
to the breast and it’s back in 
its familiar character. 

As far as the designs of the 
newest brooches are concerned, 
one might call them conserva- 
tively modern. They use circles 
and squares, oblongs and tri- 
angles in many interesting 
ways. And sometimes they’re 
gold, or again they may be 
platinum, while a_ stunning 
thing which has recently ap- 
peared about town is the brooch 
whose frame is genuine crys- 
tal, ornamented with  dia- 
monds. Many of these crystal 
ones are designed in a smart 
oval shape which is as good- 
looking as anything that has 
appeared in the jewelers’ win- 
dows for some time. 

Practically every brooch of 
any design, of course, uses 
many diamonds, combining, as 
a rule, the baguette with the 
round cut. And with the dia- 
monds, by the way of glorious 
and. breath-taking contrasts 
one finds the stones which 
have the most vivid colors. 

Fashion’s greatest favorites 
among the colors just at pres- 
ent seem to be blue and green, 
which translate themselves 
most often into sapphires and 
aquamarines for the former 
color, and emeralds for the 
latter—a pleasing effect indeed. 
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N her gift table Christmas morning no present will gleam more 

richly than «Treasure» Solid Silver—or delight her quite the 
same. Taste and distinction are welded into every piece, and the 
patterns are designed to fit into the smart modern dining rooms 
of today. 

What a perfect gift would be the «Early American Style» 
3-piece Tea Set shown below! Price $223.00. Or perhaps a Sand- 
wich Plate ($36.00) or Bread Tray ($42.00) or Water Pitcher 
($100.00). 

Then there is the delight of being able to select a gift in 
dozens and half dozens in the flat silver, and still keep well 
within the limits of your Christmas budget! And it’s so pleasant 
to finish out sets in the patterns that people have chosen for 
themselves. 

Listed below are a few suggestions. A moment at your 
Jeweler’s and he will attend to everything 


$10.00 to $22.50 $6.50 to $9.50 $1.75 to $5.00 
6 Teaspoons, Reg. . . $12.50 Gravy Ladle $6.50 Lemon Fork 
6 ButterSpreaders,Flat.15.00 Cold Meat Fork ..... 6.50 Jelly Server... 0.00. 2.75 
6 Dessert Forks Preserve Spoon ...... 6.50 Cheese Server 3.25 
6 Bouillon Spoons... . 14. Salad Spoon, Serving ..9.00 Sugar Spoon ......+ 3.25 
12 Coffee Spoons ‘ Salad Fork, Serving . . .9.00 Sugar Tongs 3.75 
Steak Set, 2-pc. . « «10. Tomato Server ee 5.00 


ROGERS, LUNT & BOWLEN CO. 
Silversmiths » Creators of Distinctive Tableware 
GREENFIELD*MASSACHUSETTS 
Member of the Sterling Silversmiths Guild of America 
STERLING 925/1000 FINE 
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WILLIAM AND MARY 
STYLE 


Creasure Solid Silver 


terling Rn Fine 
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Legislation and the Short Session 


HE fact that the new Congress has just been 
‘i elected and many changes will have been made 

among the Representatives and Senators from 
the various districts and States should not cause us 
to lose sight of the fact that the present Representa- 
tives and Senators hold office and will meet at the 
short session of Congress in December. Therefore, 
the members of our trade who have pledged them- 
selves to educate their national legislators as to the 
necessity of enacting certain bills, should realize in 
many cases they have two sets of men to approach— 
the so-called “lame ducks” who go out of office, who 
will sit in the December session and the Congressmen 
and Senators-elect who take office after President 
Hoover is inaugurated. 

Simply because the coming session is a short one 
and political leaders may confine its activities to a few 
important subjects, does not mean that bills of vital 
importance to the jewelry trade may not be intro- 
duced and have a chance of passage, if only a slight 
one. This applies to measures covering a reduction 
in the tariff on diamonds for the purpose of prevent- 
ing smuggling; those relating to price maintenance 
legislation, and those relating to standards for inter- 
state commerce, such as the proposed platinum law. 
The committees of our organization which are foster- 
ing this legislation should be on the qui vive and 
make their influence felt both on those national leg- 
islators now in office and those to sit in the next Con- 
gress, and this applies equally to the retailers and 
wholesalers who are cooperating in the education of 
their Congressmen and Senators. 

The way to get the legislation we want is to make 
our demands felt by those who represent us in the 
national legislative body and if we are to get relief 
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from the abuses from which we think legislation will 
protect us, we must continue the education of the so- 
called “lame ducks” as well as those who are to take 
their places. 





Shall Burma Stones Only Be Called Rubies? 


OMMENT heard both in the importing and re. 
C tail trades the past week, indicates that the 
leading American jewelers are by no means in 
unanimous accord with the fourth resolution adopted 
by the Commission on Precious Stones at the Second 
International Congress of Wholesale, Manufacturing 
and Retail Jewelers which was held in Paris Oct. 15- 
17. This resolution, which was published in full in 
the issue of Nov. 1 with the report of the Congress, 
is a recommendation that jewelry associations all 
over the world, decide the word “ruby” without any 
other qualification should be reserved, exclusively, 
for the so-called Burma gems, and that all rubies 
other than those coming from this district, be desig- 
nated with a qualification as to their origin. Ameri- 
can jewelers, as a body, do not feel that the resolu- 
tion is entirely necessary and many doubt that it is 
either sound or advisable. 

Though Burma rubies, as a class, have the highest 
place in the minds of the public and trade, there are 
many stones coming from this field that are not of 
the highest grade or in any way superior to some of 
the rubies from Siam or other localities. To say that 
only Burma rubies shall be entitled to the name, with- 
out qualification, tends to give a monopoly to the 
stones of this locality and to give an unfair and in- 
correct impression to the public at large. If the 
rubies of Burma differed in their chemical constit- 
uents from those of Siam, Ceylon, Australia and 
other sections there might be some basis for differen- 
tiation in name, even though color and quality were 
not always uniform or always superior to those from 
other sections. In the absence of a difference in 
chemical and physical properties, we doubt that even 
if the American jewelers wanted to do so, they could 
legally enforce any such definition as is recommended 
in the resolution adopted by their confreres in Paris, 
desirable though it may seem to be. 





Platinum Production in 1927 


HE United States Government’s report on the 
T production of platinum and allied metals, which 

was published by the Department of Commerce 
yesterday (Nov. 14), will form Pages 25-28 of “Min- 
eral Resources of United States, 1927,” Part I, when 
that work is issued. This has been prepared, as have 
been previous reports on the same subject by James 
M. Hill for the Bureau of Mines. Through the cour- 
tesy of the Department of Commerce, THE JEWEL- 
ERS’ CIRCULAR is enabled to give to its readers the 
full text of the report in advance of its publication in 
“Mineral Resources” and the first installment of the 
same appears in this number on pages 67 to 73. While 
the general report was prepared by Mr. Hill, who, we 
understand, has now severed his connection with the 
department, he was assisted in the work by Helen M. 
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Gaylord of the Bureau of Mines, and the figures on 
imports and exports were compiled from records in 
the Bureau of Foreign and Domestic Commerce by 
J. A. Dorsey, also of the Bureau of Mines. 

Some of this report, both statistical and otherwise, 
duplicates, in part, the information given in the re- 
port of Dr. George F. Kunz, prepared for “Mineral 
Industry,” which was published in THE JEWELERS’ 
CIRCULAR of Oct. 4, Oct. 11 and Oct. 25; but there is 
also a large amount of matter not touched on in any 
other work of the kind that will be interesting not 
only to platinum import- 
ers and refiners, but also 
to users of platinum as 
well. 

This report will serve 
definitely to answer some 
of the questions on the 
production of platinum 
which have recently 
come from various mem- 
bers of the trade. It 
shows, for instance, that 
the production of crude 
platinum in Colombia in 
1926 was approximately 
46,000 oz., and on this 
the estimate, the out- 
put for 1925 has been 
reduced from 62,000 oz. | 
to 45,000 oz. The latest | 


the style trend. 





THE JEWELERS’ 


N the next issue of 'THE | 
JEWELERS’ CIRCULAR a special | 
article will be published on the | 
new Christmas Gift Jewelry. In 
this article Ima Thompson will | 
describe the latest offerings seen | eeniaicadtiimamncgieana aa 
in New York shops and discuss 
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facilities for the manufacturer and dealer to bet- 
ter educate himself and his workmen on artistic, 
scientific and even practical subjects. We are espe- 
cially behind Europe in our general lack of facilities 
for the testing of precious stones and this, at a time 
when the fabrication of gems and gem materials, arti- 
ficially, has reached a point that requires the knowl- 
edge of an expert to differentiate many of the imita- 
tion and synthetic products from the gems of nature 
which they simulate. True, we have many men in 
the precious stone industry who are trained in the 
knowledge of gems and 
able to make tests suffi- 
cient to distinguish be- 
tween the artificial and 
the naturally made prod- 
ucts. But their services, 
while available to their 
own firms and those of 
their friends, are not al- 
ways available to the in- 
dustry at large; and 
though we get help from 
the mineralogical depart- 


leges in making the tests 
required, even this help 
is not always available 
to the jeweler who has 
to decide quickly whether 
the so-called gem is a 
real product of nature or 





figures on Colombia indi- | 
cate that in 1927 the 
production was at least equal to the 1926 output. 
The production of crude platinum in Russia in 1926 
is estimated at approximately 92,700 oz. and that 
for 1927 at but slightly more than that figure. 
Contrary to the rumors that appeared from time to 
time as to the discovery of platinum in various parts 
of the United States, this report shows that the min- 
ing returns made to the Government indicate a total 
of but 153 oz. for the entire country, 127 oz. coming 
from California, 6 oz. from Oregon and 20 oz. from 
Alaska. 

This report, coupled with that of Dr. Kunz, pre- 
viously published, will give practically all the statis- 
tical information as to platinum production avail- 
able on the subject. The publication of the report 
will be continued in next week’s issue of THE JEWEL- 


ERS’ CIRCULAR. 





Gem Testing Laboratories Needed in 
This Country 


ESPITE the progress that has been made in the 
D jewelry trade in this country since the begin- 

ning of this century, there are several matters 
in which the industry here is far behind that of 
the industry in France, in Germany and other sec- 
tions of Europe. We have progressed in design; we 
have progressed in workmanship, we have even pro- 
gressed in our knowledge of gems themselves and 
the ability to use them artistically, but we are still 
behind our European brethren who have developed 


an achievement of the 
research student and synthetic chemist. 

In Europe, in many of the large cities, the jewelry 
trade, either alone or with the cooperation of the local 
or national government, has established testing 
laboratories to which doubtful gems can be brought 
at any time, tested and an opinion obtained that will 
be accepted as binding by the trade and public and 
even by the courts. The necessity of establish- 
ing such laboratories in all sections of the world 
where the jewelry trade is prominent, was recognized 
officially at the great International Jewelry Congress 
at Paris, last month, not only for the benefit of the 
people in the industry in their every day work but as 
necessary for developing research work in pearls 
and precious stones; and it was suggested that such 
laboratories be under the guidance of the trade and 
associated so that they could cooperate, one with 
another, in the world-wide research work that should 
be done by and for the industry. 

That such a testing bureau or laboratory should 
not have been established many years ago in a great 
gem center like New York, is really surprising, but 
there is no reason in the world why steps should not 
be taken to remedy this defect at the earliest possible 
moment. Whether this is done as an adjunct of one 
of the existing organizations or is the result of a 
special movement backed by the gem importers and 
retailers of precious stones, is a matter for the trade 
to decide. The essential point is to have such a 
bureau whose services will be available to the trade 

(Continued on page 126) 
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HE home gatherings 

of both Armistice 

Day and Thanksgiv- 
ing mean the choosing of 
gifts for loved ones and the 
wearing of appropriate costume jewelry for daytime din- 
ners and evening gatherings. Dark toned velvet will be 
the material used for many of the afternoon gowns, and 
the jewelry will bring out a contrasting color note. In 
the sketch is shown a matching parure of ear pendants, 
necklace and shoulder brooch, designed with oval motifs 
carved from cabbage green jade and combined with pearls. 


LOCKET with space for four portraits has a geo- 
¢ metric motif and a modernistic contour. This was 
seen in the window of a Fifth Avenue 
jewelry store where these modernistic 
4 4 pieces had been featured, and it stood 
out in its bold design among them all. 
The groundwork is frosted platinum; 
the bar of calibre gems is set with to- 
pazes and dark red tourmalines, and the 
NY central section is a piece of smooth pol- 
\ ished jasper. This locket, like many of 
these new designs, has a tiered form, 
N raised high in the center and stepped 
down to thin edges on either side. 


HE newer vanity cases are attract- 

ing a good deal of attention this 
fall. They have been altered in size and 
in shape from former examples. They 
are far more convenient, both in their 
fittings and their dimensions. The trio 
shown in this sketch are not over two and one-half inches 
for their greatest length. But they hold all the parapher- 
nalia necessary for the make-up of the modern woman. 
Inside these little cases there is a lipstick, an eyebrow 
pencil, rouge and face powder, each exceedingly small but 
quite practical. A mirror is placed inside the lid. The 
materials of these three cases are gold for the octagonal 
shape, silver for the oblong case with jade sections at 
either end, and platinum for the tiered design with a disk 
for a top. The modern motif is used again in the pattern 
and gems are studded into the center of the case. 














ae jewelry for the young ones in the family will 
interest those who are attending home gatherings on 
Thanksgiving Day. The little pearl necklaces, which have 
always been favorites among the designs for the little ones, 
are shown now with platinum chain work connecting the 
pearls, or, as they are shown in the sketch, with tiny 
Sections of gemstones separating the pearls. In this 
matching necklace and bracelet, pink coral has been used 
as the colored gem and a pear-shaped pearl has been set 
as a finishing touch for the necklace. Pale green jade, 
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, turquoise and aquamarines, pink tour- 
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weith Lame Fashion 


By Isabelle M. Archer 


maline and light yellow topazes are also 
seen placed between the pearls of some 
of the newer examples of these little 
necklaces and bracelets. 


HERE is a finger ring design new 

and fresh .and notable for its dis- 
tinctive form. It was seen first at a 
leading Fifth Avenue jeweler’s and in 
another guise at a fashionable restau- 
rant. The design shows a large central 
gem with baguette diamonds flanking 
each shoulder. The main gem is cut 
square, an emerald or a sapphire is 
used, and the diamonds on either side 
follow the long narrow lines of the 
oblong-shaped baguette diamond. These 
diamonds are slanted at the very popu- 
lar diagonal and tilted to reach from 
the outer edge of the large colored 
gem to the ring circle on either side. 








yee are quite thoroughly accepted by the well- 
dressed young woman this Fall. They appear as a 
diamond ornament for her hair, as her shoulder brooch for 
wear on her dance frock, enamelled for slipper ornaments 
and in cut stcel cn her vanity bag mounting. No doubt 
these little gem studded bowknots are derived from their 
bigger forerunners the great bows used as finishing details 
for blouses and girdles on the latest gowns of crépe and 


satin. 


yee outlines a tiny cigarette box in a double line 
of oblong sections of faceted black onyx. The ground 
is of frosted platinum and the shape of the box is triangu- 
lar to make it doubly modish. This combination of black 
and white produces a very pleasing effect and is directly 
in keeping with the black and white vogue so pronounced 
at the present time in fashion circles in Paris and London 
as well as in New York, where it is seen in jewelry and 


gown ensembles. 
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ERHAPS, as an adjunct to creative designs in jewelry, there is no 

greater incentive than the baguette-cut diamond. Perfection of 
mass, contour and proportion, the three requirements of the modern ges- 
ture are achieved by the use of Baguette diamonds in the modern earring 
and necklace pictured above. 


Their use acknowledges the modern demand and the decorative value 
of quiet surfaces. 
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London Kills Old 


Opal Superstition 


Vogue for Color Brings These Beautiful Gems 
Into Popular Favor—Demand for Semi-Preci- 
ous Colored Stones—Fashion Decrees New 
Hat and Shoulder Brooches and Jeweled Ban- 
deaux—A ntique Silver Sold at London Auction 


cheerful house, gay frocks and gorgeous jewels, 

these she insists upon, and this demand for color 
perhaps accounts for the sudden death of the opal super- 
stition. At any gathering of fashionable women in 
these days one will see opals in rings, earrings, neck- 
lets and brooches. They are not only full of beauty in 
themselves but they em- 


Tv modern London woman delights in color. A 
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LONDON SOCIETY LEADERS DELIGHT IN PEARLS 


shop is showing a pair of long earrings in a new pat- 
tern. The top is composed of several narrow diamond 
leaves and a conventionalized lotus blossom, the curling 
tip of the petal being outlined in tiny square sapphires 
and emeralds. Each earring ends in a fine black opal, 
shaped like a bud and framed in two curving diamond 
leaves. Although the earring measures two and one-half 

inches, it is only about 





phasize the brilliance of 
other gems. One Bond 
Street dealer (who is a 
specialist as well as an 
artist in opals) hardly 
ever uses them alone. He 
is never tired of experi- 
menting to get fresh 
color harmonies, and 
some of his new jewels 


decoration. 


HE white evening frocks with swallow tail 

trains lend themselves admirably to jewel | 
Here the liaison between dress de- | 
signer and jeweler makes itself apparent. 
jewelry ensemble harmonizes with the lines and 
general effect of the frock perfectly. The tiny 


one-half inch in width. 


N their quest for color 

women have turned 
also to semi-precious gems, 
where they find all the 
lovely half-tones; the 
translucent sea-green of 
the aquamarine; the 
faded blues of old tur- 


The 


are works of art. His 
latest pendant shows an 
enormous circular black 
opal, shot with green and 
flame and gold, delicate- 
ly framed in diamonds. 
These are set in an intri- 
cate pattern picked out 


brimless hats which are now the thing will carry 
some excellent gemmed pieces this winter in both 
brooch and stick pin designs.. The little jeweled 
dagger has lost none of its popularity. One type 
of platinum brooch has its diamonds of varying de- 
grees of size sunk flush with the surface of the 
precious metal. In some of the jewelry pieces of 
this type rock crystal is combined with the dia- 


quoise; all the soft 
mauves and greens that 
belong to jade, and a 
curious pearly tint in 
what is quaintly called 
“mutton fat” jade. Then 
there are the powder pink 
of rose-quartz; the deep- 





here and there with an 
emerald or amethyst, and 
from the base of the pen- 
dant hang three huge 
pear-shaped cabochon 
amethysts. An oval ; 
Mexican fire opal, in that deep tangerine color which 
no dyer can ever hope to copy, is encircled in diamonds 
and used for a ring. From the shoulders comes a nar- 
row line of flat-cut sapphires which break the oval of 
diamonds at each side of the opal and enable the intense 
blue to touch the vivid tangerine and so form a contrast 
that: is startling but extraordinarily beautiful. This 


latter. 





monds in order to enhance the brilliance of the 


| er pinks of coral and the 
delicate golden-browns 
of the carnelian. At the 
moment, therefore, there 
is a great demand for 
antique pendants carved 
from plaques or from queer shaped pieces of any of 
these gems. Sometimes the carving represents a human 
figure, but more often the original fantastic shape of the 
fragment has been emphasized. As a rule, these pen- 
dants are genuine Chinese antiques and very expensive. 
They hang either on a long cord or ribbon, or from the 
end of a rope of the same beads. Fashionable women 
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wear them with afternoon frocks and choose earrings 
of fine, carefully chosen matching gems as an accompani- 


ment. 


HIS week it is possible to illustrate a pair of late 

Georgian water jugs weighing 289 oz. and a Georgian 
kitchen pepper pot which were mentioned last week as 
included in the auction sale of old silver held in London. 
The sale consisted of 20,000 oz. of ware drawn from the 
collections of three families. Although the pepper pot 
looks insignificant by the side of the jugs, it is much 
more valuable. Last week two sets of antique salt cellars 
offered at the same sale were shown in THE JEWELERS’ 


CIRCULAR. 
* % * 


English women of standing do not wear a diamond 
necklace in the day time. They slip one, or even two, 
jeweled bracelets over the long, close-fitting sleeve of 
an afternoon frock; they put earrings in their ears and 
they pin a large jeweled brooch at the shoulder or waist- 
line, but pearls are preferred as neck ornaments. They 
never look vulgar. Gleaming jewels are correct for 
the evening, but in the day time Englishwomen would 
rather wear half a dozen ropes of fine pearls than one 
small strand of diamonds. It is for this reason that in 
London the craze for colored gems has never ousted the 
pearl from favor. Fair women prefer a delicate, warm 
pink shade—most expensive of all—but a gypsy type is 
flattered by the pearl with a golden tinge, as it best ac- 
centuates her type of beauty. 

According to a Bond Street jeweler, from the moment 
a woman becomes the owner of even a moderately good 
necklace she turns from a pearl lover into a pearl ex- 
pert. She gets to know each pearl in her string indi- 
vidually, because no two are ever exactly alike, and if 
she is a good business woman as well as a lover of 
beauty, she gradually weeds out the less perfect speci- 
mens and replaces them with better ones. By spending 


A pair of large 
Georgian water jugs 
weighing 289 ounces 
and a Georgian 


Wide World Photos 
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£50 on thus improving her necklace, she may actually 
be adding £100 to its market value, on the same prin- 
ciple that a pair of perfectly matched horses are worth 
infinitely more than the same horses would be in differ- 
ent stables. 

* * %* 


Bracelets are either set entirely with diamonds; with 
diamonds mixed with onyx, sapphires or emeralds, and, 
just lately, with rubies. In order to bring the diamond 
bracelet and brooch into harmony with the pearl neck- 
lace, many middle-aged women now choose pearl and 
diamond earrings. These are rarely less than three inches 
long. A favorite shape shows a diamond-set ribbon top, 
from which hangs a single. pear-shaped pearl. The pearl 
must be a really fine specimen. As an alternative, there 
is the long, diamond fringed earring, and, for the younger 
woman the long pearl tassel hanging from a diamond 
acorn-cup, either of which are acceptable to the arbiters 
of fashion. 


ONDON is gay in October and November. Parliament 

.is about to reopen and the fashionable people have ar- 
rived for the “little” season. Although the hair is not 
allowed to grow to full length, it is not so short as it has 
been for the last two years, and for parties during the 
next few weeks it will be dressed in curls and in lux- 
uriant waves. This tendency to fluffiness about the head 
has brought a demand for jeweled bandeaux. The new- 
est shape is a wreath of diamond leaves: laurel, ivy or 
oak, the wreath almost invariably being worn low on 
the brow. It is secured by a piece of elastic at the back 
and supported by a narrow band of ribbon that comes 
from the center of the wreath and goes over the top of 
the head. Although the ribbon is hidden under the hair, 
care is taken that it shall always match exactly in color. 
For the sake of comfort these jeweled bandeaux must 
be very light in weight. 


kitchen pepper pot 
sold at auction last 
week in London. 
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Why People 


Excerpts from an address before the Jewelry Crafts Association in New York 


BY CHARLES A. 


mands that we examine the basic appeals of jewelry 
and restate the message of jewelry in terms of the 
consumer’s viewpoint. We must know why the people 
buy jewelry, what motives prompt their action, that we 
may redirect our sales efforts and 
our advertising appeals to conform 


Ts question, “Why do people buy jewelry?” de- 
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Buy Jewelry 


HAMMARSTROM 


tury, certainly the early part of it around 1825, steam- 
ships and railroads as we know them today did not 
exist. The modern stocks and bonds were unknown. 
The modern corporation was yet to be developed. Life 
was very insecure. The chambers, crypts, stairs, in- 
struments of torture and destruc- 
tion which may be seen in the 





to those buying habits so that we . 
may induce them to buy more 
jewelry. 

Undoubtedly one of the impor- 
tant early appeals of jewelry was 
intrinsic use, its definite and in- 
tegral need in every-day life. One 
of the earliest articles of jewelry 
in existence is the Roman Fibula. 
This Roman Fibula or old-time 
safety pin, was an integral part 
of Roman dress. The brooch of 
today is the direct lineal descendant 
of the Roman Fibula. In purchas- 
ing a brooch for $10,000, how 
much of that $10,000 does the mod- 
ern women spend on use, and what 
part for other motives? I think 
about five cents is spent on use. 
The other $9,999.95 she spends for 
other motives. 

A second historic appeal of jew- 








Tower of London, all bear silent 
testimony to this fact. If any 
person, no matter how high his 
rank, lost favor with the king, he 
was no longer safe from the exe- 
cutioner’s three to five strokes of 
the axe. If he lost favor with the 
king, he had to leave the country, 
he could not take with him his land, 
his buildings or his cattle. How- 
ever, he could load into his coach 
his silver service, gold tankards, 
and jewels, and use these in time 
of need as we today use stocks and 
bonds. 

Sell one of your friends jewelry 
today on the investment appeal. 
If he then needs that money at a 
later time, he will discover that he 
can secure only about 60 per cent 
or 65 per cent of his original price, 
and will be an enemy of jewelry 
for life. 





elry was to indicate the rank and as 
position of the wearer. Notable 
examples of this kind of jewelry 

are to be found in the Wakefield 
Tower of the Tower of London. Here you may see 
the crown of a coronet; here you may see the crown 
of the Prince of Wales or the King, each with its sym- 
bolic motive and distinguishing characteristics to in- 
dicate the rank of its respective wearers. The crown 
of the coronet has no over-reaching arches; that of the 
King has four over-reaching arches, which indicate his 
royal power over the, land. Other types of jewelry in 
the London Tower are maces, also symbolic of royal 
power. 

We today have survivals of this ancient custom. For 
instance at the graduation exercises at New York Uni- 
versity, you may still see the use of the mace. There 
you will find a sober and dignified looking gentleman 
at the head of the academic procession carrying a mace, 
symbolic of the corporate power vested by the State 
of New York in the corporate body of New York Uni- 
versity. Again we find this same endeavor on the part 
of a few to indicate their rank today. The situation 
in general is something like this. A group of persons 
has suddenly come into the possession of a large for- 
tune. Not knowing what to do, they proceed to bedeck 
themselves with jewelry in the hope that they may add 
to their rank and stature, but only succeeding in giv- 
ing the impression that they have usurped the func- 
tion of the warehouse and the display window. 

A third historic appeal of jewelry was for the in- 
vestment of surplus funds. As late as the XIXth Cen- 


MR. HAMMARSTROM 


We now come to a consideration 
of the dominating appeal of jew- 
elry today, the main reason why 
jewelry is used and bought today. The reason is this, 
and only this, that people may appear more beautiful and 
more attractive, that people may appear to their best 
advantage. That is the reason that people buy jewelry. 
The chief appeal of jewelry is beauty, its function, that 
of decoration. 


N order that we may the more clearly understand this 

dominating appeal of jewelry, let us for a moment 
consider the appeal of clothes, and why clothes are bought 
today. 

At one time clothes were bought for protection against 
the elements or against the gaze of the curious. Are 
these factors uppermost in the mind of the young lady 
about to replenish her wardrobe today? I think not. Some 
weeks ago I was present at the showings of Chanel, Lan- 
vin, Poiret and two or three other famous couturiers 
in Paris. If the dresses of these couturiers had anything 
in common, it was this, they did not protect against the 
elements or the gaze. 

Take the evening dress for instance. There you have 
the uneven hemline. If the dress is long, it is long at one 
point, the front or the back or on one side, never all 
around. Some of these dresses are completely without 
backs, others are minus part of the back and one shoul- 
dar strap. The rule used to be that a lady’s dress, like 
a good speech, should be long enough to cover the subject, 
yet short enough to make it interesting. Today we only 
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In addition to such dinner rings our line includes 
extensive assortments of diamond platinum bracelets; 
baguette, emerald cut, and diamond wedding rings; 

semi-mounted rings; diamond set brooches and 


diamond watches. 


Since 1892 we have specialized in creating beau- 
tiful jewelry which can be sold at prices to 
insure unusual sales. 


We will be glad to send pieces on memo- 
randum to any responsible jeweler. 


A. JAFFE & SON 


Established 1892 


TEN WEST FORTY-SEVENTH STREET 
NEW YORK CITY 


‘To Retail from 
200 to 350 
Dollars 


OTHER example of our exceptional values are these five 
all platinum, diamond dinner rings, exquisitely conceived 
—yet priced to retail as low as 200 to 350 dollars. Any good 
shop can stock these rings and be fairly certain of sales by 
Christmas. The diamonds and platinum are, of course, of 
top quality. And workmanship is of the highest order. 
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concern ourselves about rules to determine how short it 
should be. 


HERE are several reasons why I think the jewelers 

should look with favor upon this tendency in women’s 
clothes. In the first place the tendency is here, the style 
is here, and the jeweler has nothing to say about it, and 
can do nothing about it. In the second place there is a 
definite relation between the amount of jewelry worn and 
the present tendency in women’s gowns. This relation 
is expressed by a fundamental law of decoration which 
says, that before you decorate anything, there should be 
a crying need for decoration. When we look at the styles 
of women’s clothes today, we find plenty of occasion for 
decoration. If you cut the neck line of the gown low, 
you create a need for necklaces; if you eliminate sleeves, 
you create a need for bracelets; if the skirts be cut very 
short, in comes the jewelled garter. Women, you know, 
were among the first to discover that there is no point in 
hiding one’s light under a bushel. 

In other words, in clothes as in jewelry, the dominating 
appeal today in the mind of the woman, or the man for 
that matter, is simply this, to look more beautiful, more 
attractive than the present wardrobe permits. The selec- 
tion of a gown or a suit 
of clothes to make the 
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so as to give the feeling of height and add vertical lines 
instead of horizontal lines to the personality. 

The head-dress of women has had an important effect 
upon jewelry design and the sale of jewelry. Imagine a 
modern young lady with a boyish bob, wearing a tiara. 
You might as well put the tiara on top of your own head, 
or on mine as far as beauty and appropriateness is con- 
cerned, according to present day ideals. If the hair be 
so fixed that the ears show in whole or in part, button 
pear earrings, short earrings or the earline, are the 
vogue. If on the other hand the ears are covered, the 
long dangling earrings are better, especially if the wearer 
has a round face. On the other hand, if the wearer has 
near-set eyes, she should not wear long dangling ear- 
rings unless at the same time she use make-up to give 
the appearance of width to her face, in order to avoid 
making her face look unduly long. 

Another factor that women keep in mind is the pre- 
vailing new fabrics that are in vogue. Some years ago 
the metallic cloth was the vogue. At that time many 
jewelers made up diamond brooches and found them dif- 
ficult to sell. Of course, they were difficult to sell. No 
jewelled ornament no matter how violent its design or 
material, had any chance against the metallic cloth back- 

ground. At that time 
the jewelled ornaments 





wearer appear to his 
best advantage, involves - 
recognition of the prin- 
ciple that the clothes 
should form a_ har- 
monious background for 
the personality. It is 
the function of jewels to 
enhance the personality 
of the wearer. 

If this be the function 
of jewelry, it is quite | 
evident that we must 
change our sales appeal. 
In the past we have em- 
phasized the lasting 





HE selection of a gown or a suit of clothes 
to make the wearer appear to the best ad- 
vantage involves recognition of the principle that 
the clothes should form a harmonious background 
for the personality. It is the function of jewels to 
enhance the personality of the wearer. 
the function of jewelry, it is quite evident that we 
must change our sales appeal. 
emphasized the lasting qualities of jewelry. We 
have advertised durability. Today we must em- 
phasize the beauty of jewelry.” 


that could be worn di- 
rectly on the skin, such 
as necklaces, bracelets 
and rings were the pop- 
ular things. Shortly 
thereafter, in came the 
flowered chiffon, then 
diamond jewelry became 
particularly popular be- 
cause this type of jew- 
elry alone showed up 
successfully against the 
violent flowered colors. 
None of the colored 
stone ornaments had a 
chance against the great 


If this be 


In the past we have 











qualities of jewelry. We 
have advertised dur- 
ability. Today we must emphasize the beauty of jewelry, 
and the beauty to be obtained through wearing jewels. 
Beauty is the new magnet of business that attracts cus- 
tomers. Henry Ford put more miles of transportation 
per dollar into his car than did any other man. Yet 
even he had to put beauty into his car in order to keep 
his market. How much more essential that the jeweler 
make beauty his dominating and outstanding appeal in 
the sale of his products, since his product is primarily 
one of decoration. 

Consider then for a moment, some of the factors that 
a woman keeps in mind when she goes out to buy jewelry. 
In the first place she considers her own type. If for 
instance she has a long slender hand with long slender 
fingers, she knows that a broad flexible bracelet establishes 
those pleasing proportions between the palm and fingers 
so much desired. On the other hand, if her hands be 
Short and stout, she also knows that a broad flexible 
bracelet will make her hand look like a Gordian knot, and 
that a series of narrow flexible bracelets will be more 
appropriate for her. 

If her neck is long and slender, a choker necklace by 
establishing a horizontal line and also by virtue of the 
thickness of the beads, will establish those dynamic pro- 
portions between height and width that are so much 
sought. She could of course, wear a. longer necklace, 
but it should be worn festooned. A person who is short 
and stout should on the other hand, wear a long necklace 


big yellow flower for in- 
stance. Hence the great 
vogue at that time for diamond jewelry. 

Couturiers and fashionable gown establishments have 
been peculiarly successful with the handling of jewelry, 
because they have recognized the force and justice of 
these ensembles of jewelry in relation to the person, jewel- 
ry in relation to the material, and jewelry in relation to 
the gown. They have regarded the jewels, the gown and 
the person as a unit, and they have recognized that the 
unifying elements in them have been line, form, color and 
texture. 


HESE are some of the considerations that women have 

in mind when they purchase jewelry. If we wish to sell 
more jewelry, we must adjust our sales talk, and our 
advertising to conform to these buying motives. It is 
far more convincing to say to a blue-eyed woman, “This 
sapphire will bring out the blue in your eyes,” than to 
say, “This sapphire will last 25 years or 2500 years.” 
When you relate the sapphire to the prospect’s eyes, you 
bring the prospect into the picture. She feels its relation- 
ship to her. We will be far more successful if we say, 
“The cut of the neckline this season, makes this necklace 
particularly fitting and appropriate,” than if we say, “The 
stones in this necklace will outlast your great-grand- 
children.” No one buying jewelry today, buys jewelry in 
the hope that they may be antiques for their great-grand- 
children. They buy that they may enhance their own 
personality and add to their own happiness. 
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The Gift that Becomes 
An Heirloom! 


As the years pass, an Anniversary 
Pearl Necklace becomes increasingly 
valuable as a sales-promoter for the 
dealer. Each addition marks an an- 
niversary; the collection of per- 
fectly matched, genuine Oriental 
Pearls becoming more imposing as 
the additions are made. The Jewel- 
er, meanwhile, has also profited 
handsomely on other items through 
this contact from year to year... . 
Anniversary Pearls are attached to 
14K white or green gold chains, 
and are presented in a box of smart 
refinement. Pearls for additions 
are displayed singly on an attractive 
card. 
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Platinum and Allied Metals in 1927 


A Report Prepared for “Mineral Resources of the United States’ 


WASHINGTON, D. C., Nov. 9.—The 
Government’s annual report on the pro- 
duction of platinum and its allied metals 
is now ready and will be published Nov. 
14. The report, which is again pre- 
pared by J. M. Hill’ is made for the 
Bureau of Mines and will form pages 
25 to 38 of the volume, “Mineral Re- 
sources of the United States—Part 1” 
when the same is issued by the Depart- 
ment of Commerce. Mr. Hill’s report is 
in full as follows: 


CRUDE PLATINUM 


Mine returns for 1927 indicate a pro- 
duction of 20 troy ounces of crude plati- 
num in Alaska, 127 ounces in California, 
and six ounces in Oregon, a total of 153 
ounces for the United States. In 1926 
Alaska produced 10 ounces, California 
269 ounces, and Oregon seven ounces. 

Platinum refiners report purchases of 
domestic platinum in 1927, as follows: 
Alaska, 10 ounces; California, 189 
ounces; Oregon, 37 ounces—a total of 
236 ounces, or 65 ounces more than re- 
finers purchased in 1926. Refiners also 
report purchases of 48,907 ounces of 
foreign crude platinum in 1927—1390 
ounces from Australia, 19 ounces from 
Canada, 43,557 ounces from Colombia, 
17 ounces from Russia, and 3924 ounces 
from South Africa. The total is 5811 
ounces more than the purchases re- 
ported in 1926. According to the Bu- 
reau of Foreign and Domestic Com- 
merce, the imports of platinum from Co- 
lombia during 1927 were 52,050 ounces, 
and the total imports of unmanufac- 
tured platinum were 128,544 ounces, an 
increase of 12 per cent as compared 
with imports of crude in 1926. 


REFINED PLATINUM METALS 
New Metals 


Reports of refiners of crude platinum, 
gold bullion, and copper indicate that 
46,050 ounces of platinum metals were 
recovered in the United States from 
these sources in 1927, a decrease of 38,- 
931 ounces, or 46 per cent, as compared 
with recoveries in 1926. It is estimated 
that 8173 ounces of the total quantity 
in 1927 were derived from domestic 
sources. 
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New Platinum Metals Recovered by Refiners in the United States, 1926 and 1927, by 
Sources, in Troy Ounces 






























































Osmirid- 
sete Platinum Palladium Iridium ium Others Totals 
Domestic: 7 
Cruqe platinum «4 ....%6662%. 96 1 23 13 7 140 
a RE eee eT ee 3,33 era sie fies 3,330 
Gold and copper refining..... 4,827 2,856 3 9 7,695 
4,923 6,187 26 13 16 11,165 
Foreign : ine 
CRrUGG PISTINGHM) .6.26560850% 32,668 250 208 2,100 27 35,253 
Gold and copper refining..... 38,563 : aan Sortie sia 38,563 
tiinoe 250 208 2,100 27 73,816 
Total recovery ......... "76,154 6,437 234 =2,113 43 84,981 
1927 
Domestic: 
Crue MIRC ick is 6 c:0e 84 1 46 30 3 164 
re ee eee ee escans 108 Sins pan 108 
yold and copper refining..... 4,365 3,528 8 7,901 
4,449 3,637 46 30 it 8,173 
Foreign: Crude platinum........ 36,672 242 210 601 152 37,877 
Total POCOVETY «<40665%. 41,121 3,879 256 631 163 46,050 
Secondary Metals Platinum Exported from the United States, 
. 1918-1927 
Secondary platinum metals are those — 
5 a s 
recovered from the treatment of scrap Unmanufac- of, Except 
metal, sweeps, and other waste products tured Jewelry 
of manufacture that contain platinum. wo ge on 
Although the figures in the following year Ounces Value Gunma Vaeius 
table undoubtedly contain some dupli- 
‘ ai 1. See 119 $13,511 @) $23,562 
cation, it is believed that they are worth 919 ||. °°: 522 75.066 () ‘ 
ublishing. | ee 1,302 177,115 (*) 111,014 
P & 1921 ......, 3272 2441473 741 + 85,216 
Secondary Platinum Metals Recovered in the { Crude, 7} 
United States, 1918-1927, in Troy Ounces ——e 
Plati- Pal-_ Irid- | Sid . 143 13.149 
Year num ladium ium Others Total 4999 ! Ing’ts, ‘ | 486 35,967 
1918.... 40,378 1,795 3,410 45,583 | sheets, 
1919.... 54,545 3,467 3,504 61,516 | wire, 
1920.... 51,255 $3,100 3,355 wtan Weene | and 
493%....;. S943 4367 1,776 229 46,023 | alloys 1,313 127,047 J 
1922.... 40,062 4,193 1,937 496: 46,683 19223 ......+ 1,151 128,599 592 65,073 
1923.... 39,152 6,246 2,021 ASS 47/872 1998 |..65: 5,854 643,282 1,274 136,948 
1924.... 45,474 5,784 2,200 1,013 54,471 (a 16,234 1,787,122 3,537 249,975 
1925.... 35,578 4,680 1,827 1,189 43,274 1996 ....... 11,573 1,253,795 1,898 160,648 
1926.... 38,795 5,647 1,478 SUT SCS 1997 okie cias 19,923 1,577,560 1,549 128,875 
1927.... 46,127 4,244 1,810 891 53,072 Bae 


1 Quantity not recorded. 


IMPORTS AND EXPORTS 


Platinum Metals Imported for Consumption 
in the United States, 1918-1927 


(For tables of imports 
Metals, see page 69.) 


of Platinum 


Year Troy Ounces Value 

IN on 5pd' pe wrens eaters 56,756 $5,167,908 
A ere 68,054 6,747,447 
ee ere 100,546 10,617,440 
reer 78,378 5,418,464 
| ee an eae re 110,025 8,983,547 
HEINE ix are Sco Grane mee 106,637 10,466,705 
ee arare oes 111,359 11,030,349 
NS caver nixed Ssesaral- spe 7s 125,802 13,230,148 
J. SE ean eee are 134,797 13,451,835 
MOMs icles calves 148,769 12,413,494 





New Platinum Metals Recovered by Refiners in the United States, 1918-1927, 


in Troy Ounces 





Year Platinum Palladium Iridium Osmiridium Others Total 
RR tnd evap aita 54,399 4,024 465 539 326 59,753 
ear 40,220 3,807 401 402 279 45,109 
_. See 36,015 4,309 418 409 393 41,544 
ee 51,791 2,686 286 581 1,026 56,370 
eee 54,142 1,943 210 1,301 122 57,718 
, ae ee 46,780 1,934 280 78 16 49,797 
MM snore saraceaie 57,827 6,065 680 1,261 174 66,007 
eer 41,300 7,358 283 648 54 49,643 
BMC 5 ares Qiearew 76,154 6,437 234 2,113 43 84,981 
a eee 41,121 3,879 256 631 163 46,050 





1Helen M. Gaylord, of the Bureau of Mines, assisted in the preparation of this_report. 
e figures on imports and exports were compiled from records of the Bureau of Foreign 
and Domestic Commerce by J. A. Dorsey, of the Bureau of Mines. 


CONSUMPTION 


According to reports from refiners 
the consumption of platinum metals in 
the United States in 1927 was 149,686 
ounces, a decrease of 13 per cent as 
compared with 1926. The chemical in- 
dustry used 627 ounces more than in 
1926, most of which was platinum. The 
electrical industry used 2931 ounces less 
than in 1926, decreasing its consumption 
of platinum and palladium. The dental 
industry consumed approximately the 
same total quantity of platinum metals 
as in 1926 but used more palladium and 
less platinum in 1927. The jewelers de- 
creased their consumption by 2951 
ounces, using only about half as much 
palladium but nearly 38 per cent more 
iridium. The quantity of platinum 
metals consumed for miscellaneous uses 
was only one-fourth as large as in 1926. 
























THE JEWELERS’ CIRCULAR 


November 15, 1928 





Established 1866 







RN 
WwW 


\ s 
WY S 
N NX 
S NY & \Y 
CW’ Ah 
QQ . AS N \ 
RS 
y NS 





Office and Cutting Works 
6 West 48th Street, New York 


AMSTERDAM: 33 SARPHATISTRAAT LONDON: 23 HOLBORN VIADUCT ANTWERP: 






eee 


48 RUE SIMONS 


seenennicatll 





ee 























DIAMONDS—PEARLS 
PEARL NECKLACES 


Amsterdam: 32 Sarphati Straat London: 10/14 Charterhouse Street, E. C. 1. Paris: 

















OPPENHEIMER BROS. & VEITH 


527 FIFTH AVENUE : ~°© : # £=NEW YORK 


34 Rue Drouot 















































Loose Pearls for additions 


in all sizes 








PEARL NECKLACES 


Goodfriend Bros., 542 Fifth Ave., New York 

















ee 











TA 


CA > rT - 


Lael 














November 15, 1928 





THE JEWELERS’ 





Platinum Metals Consumed in the United States as Reported by Refiners, 1926 and 1927, by 
Industries, in Troy Ownces 






































Stocks of the platinum metals in the 
hands of refiners on Dec. 31, 1927, 
amounted to 102,056 ounces, a decrease 
of 3 per cent as compared with the 
stocks at the beginning of the year. 
Stocks of Platinum Metals in the Hands of 


Refiners in the United States, Der. 31, 1918- 
1927, in Troy Ounces 


Plati- Pal- Trid- 
Year num ladium ium Others Total 
1918... 51,504 10,086 3,224 .... 64,814 
1919... 29,228 10,235 3,359 610 43,432 
1920... 46,747 16,565 4,196 216 67,724 
1921... 38,514 21,042 4,991 3,113 67,660 
1922... 41,900 24,975 7,559 1,583 76,017 
1923... 36,554 26,266 5,208 2,697 70,725 
1924... 40,464 27,400 3,622 3,053 74,539 
1925... 44,024 26,740 3,720 4,609 79,093 
1926... 64,203 31,950 3,933 5,485 105,571 
1927... 68,757 24,313 4,617 4,369 102,056 


MARKET AND PRICES 


Crude Platinum 


Sellers of domestic crude platinum re- 
ported they were paid for metal con- 
tent based on assay, and no figure can 
be given for crude platinum. Buyers re- 
ported purchases at $50 to $80 an ounce 
for domestic and $42 to $102 for foreign 
crude platinum. Buyers of foreign and 
domestic crude platinum in the United 
States who reported purchases in 1927 
are as follows: 

- American Platinum Works, 325 New 
Jersey Railroad Ave., Newark, N. J. 

Baker & Co. Inc., Murray and Aus- 
tin Sts., Newark, N. J. 

J. Bishop & Co. Platinum Works, Mal- 
vern, Pa. 

Sigmund Cohn, 
York, N. Y. 

Thomas J. Dee & Co., 1010 Mallers 
building, Chicago, IIl. 

Kastenhuber & Lehrfeld, 24 John St., 
New York, N. Y. 

Pacific Platinum Works, Inc., 814 S. 
Spring St., Los Angeles, Cal. 

‘| R. & H. Platinum Works, Inc., 709 
Sixth Ave., New York, N. Y. 

Shreve & Co., Post St. and Grant 
Ave., San Francisco, Cal. 

Superior Metals Corporation, 
Commercial St., San Francisco, Cal. 

L. E. Waterman Co., New York, N. Y. 

Western Gold & Platinum Works, 
Phelan building, San Francisco, Cal. 

Wildberg Bros., 742 Market St., San 
Francisco, Cal. 

H. A. Wilson Co., 97 Chestnut St., 
Newark, N. J. 


Refined Metals 
Quotations’? on pure platinum at the 





44 Gold St., New 





608 








*Engineering and Mining Journal: Vols. 
123 and 124, 1927. 








Percentage 
Industry Platinum Palladium Iridium Others Total of Total 
1926 
Chemical ....-sceese- 10,253 213 145 228 10,839 6 
Wlectrical .....-.seee. 16,765 3,508 1,608 185 22,066 13 
EE Se kta a a eeORe 8,542 11,063 ee 19,736 11 
SS oe 85,908 7,770 2,949 454 97,081 57 
Miscellaneous ........ 17,381 2,181 581 1,751 21,894 13 
138,849 24,735 5,414 2,618 171,616 100 
1927 ~ 
Chemical .......+..6- 11,010 180 101 175 11,466 8 
Se LES eran 14,905 2,491 1,618 121 19,135 13 
SS ree 7,504 12,194 US ree 19,851 13 
MMUENEY? 4 910:<-0160%eis 6.01%. 86,036 3,706 4,059 329 94,130 63 
Miscellaneous ........ 3,176 312 305 1,311 5,104 3 
122,631 18,883 6,236 1,936 149,686 100 
STOCKS first of the year were $112 an ounce, but 


the market was declining and by May 9 
the price had reached $86 and by June 
1 was $72, which price was maintained 
to the end of the year. The open mar- 
ket price for large lots was nearly uni- 
form at $6 an ounce under the quoted 
price. Refiners reported the high price 
for platinum at $110, the low at $75, 
and the average for the year as $84 an 
ounce. 

Iridium, 98 to 99 per cent sponge and 
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powder, was quoted at $120 to $125 an 
ounce the first of the year, but the price 
declined to $115 to $120 late in January 
and to $105 to $110 the middle of May. 
Prices recovered slightly in June and 
July but did not go above $112 an ounce 
and sagged to $105 to $108 an ounce in 


October. In November quotations stood 
at $110 to $115 an ounce and continued 
at that figure to the end of the year. 
Refiners gave the following prices: 
High, $400; low, $105, and average for 
the year, $120 an ounce. 

Quotations on palladium at the first 
of the year were $63 to $66 an ounce, by 
the third week in January declined to 
$55 to $60, and the first of February 
rose to $58 to $62, a price that was 
maintained until the middle of March. 
Prices then advanced to $59 to $63 but 
sagged again to $53 to $57 the first week 
of May and to $52 to $54 by the middle 
of July, continuing to decline slowly 
until the low of the year was reached, 
$50 to $52 an ounce the second week in 
December. Refiners reported a high of 





Platinum Metals Imported for Consumption in the United States, 1926 and 1927, by Metals 

















1926 1927 
f il A 
Value Value 
Troy - —A ‘ Troy - - — 
Metal Ounces Total Average Ounces Total Average 
Platinum: 
Ores of platinum metals 
(platinum content)..... 1,221 SESS CGS) SEGZAG”” kk ewSRR RR Saas 
Grains, nuggets, sponge, or 
BOEEIIW eicccie's oiacarstasiny é o-06 87,162 8,683,359 99.62 90,491 $7,480,869 $82.67 
Ingots, bars, sheets, or 
plates, not less than \% 
HIGH CEG 6055 seein wise 26,585 2,995,582 112.68 38,053 3,707,062 97.42 
114,968 11,803,609 102.67 128,544 11,187,931 87.04 
Manufactures of, except 
BOMRONED | 6:4. sctnere: oideiecaicca ince 5 646 129.20 37 5,812 157.08 
ol a ere 3,305 411,646 124.55 4,633 520,202 112.28 
MOSIVITTOUEM nos cc ic sceccsce 684 64,714 94.61 7,506 397,408 52.95 
MON 55.5.5. 6.8 viaiorecs we siaiw vere 5,457 594,042 108.86 6 277 46.17 
MUNCIE a 6 ieee eiaisie eae ware 8,258 460,015 55.71 6,251 222,878 35.65 
UU TERANTE ood s big ovelevo.o aia eine’ 1,362 78,907 57.93 1,308 x 45.83 
BRUENOMIOME  o.ossseievieieseie ee 758 8,256 50.47 484 19,046 39.35 
134,797 13,451,835 99.79 148,769 12,413,494 83.44 


Platinum Metals (Unmanufactured) Imported into the United States, 1926 and 1927, by 
Countries, in Troy Ounces 


[General Imports] 





























Platinum 
(Grains, Osmium Rhodium 
Scrap, and and 
a ial Ingot, Etc.) Palladium Iridium Osmiridium Ruthenium Total 
PR NMIUNNIED e-'ai-0-'6 so8al's slo oreiws i water  seaisere PCG, «seu 1,669 
meetin SOUCW ALNICR 616, 9 SiS “eseere. eoeeer ne 36 
oo ee 1,433 1,133 15 124 191 2,896 
RONEN ig 16a 6.000601 6 or oe ose Pee 8 «ives aXidiwen sneicaciaen aerate 176 
ReeeEMI ca: «0.6 Gio aeiese reer ae 60 eigtaiScelen, iwc | re 31 
CIEL 5. 0 6isi'b.0.0.4.0i00' ais 39,004 9 3 ee 39,024 
le eee 11,419 122 367 343 399 12,650 
French Indo-China ..... OS) WRGS ie 86 RRR C(t MitwRaragt@ «|S Gevmtatitcg 106 
ROMESIIS.” 5. 6)616:6-6:6s)00'6 cies 2,347 549 Bae iktweee 8 6©=—S ss wkhatwsa 3,242 
A a rn ‘ 3 nee «Gites Slee waded  @eoas 1,976 
PNIETEED c., 6160' i690. 0:08 0! 0:0 - B20, 4 waeies 680065 i iemese  <caarme 895 
PRIOGEMOED. 06sec vecigecs's So «#¢3c8- «e006s «ieee  sawide 8 
CO eee - SG 0 kethan eRe wedaea  casieele 2,167 
Philippine Islands ...... goku, <hhtie  etiaden  ‘omaiels 4 
United Kingdom ....... 55,417 6,445 2,574 3,946 1,530 69,912 
114,968 8,258 3,305 6,141 2,120 134,792 
1927 
PNY 6 6 i Beers o> lkébekee  ““a6Ger0 ee 877 
rer re eee 1,679 ee ae ere 571 3,228 
RMIT ira cl csi ala eiaibielacainietacs BP ssceen otie@nne o0ee. semactl 5 
ARNE 9 698.0 55 ee eens 52,050 136 S@> kwalea 52,222 
A tac 's 446 Keesler 39 wetene. seed sods swariag 1 
ENR Vareielacsveeaeeeiews: excacacdta 66 ee 6 94 
PEE, oa 40 Saab ne ae aele 2,255 64 Cree 344 2,961 
IRIN a. 0a, to ay orate er kar 26,578 50 2,719 22 38 29,407 
CRUDE SidesGeeeiacs  SeS050 e800 50 ee 419 
EN ere ee oP sséeee g200e8  Se6e0  waeua 19 
MUN stcha: vialeeiele.eiewesec GC <~iorne <<c¢600  «cé00@e-  scermes 6 
NE icciko.0 86 6 a ore P He wean sibs ‘oe, asses =| RNa P pr 
Boviet RUSSIA. .0..c2s6 . ee = eee, jo Qa!  -ede@ien «cleveland . 
United Kingdom ....... 41,136 5,087 485 6,239 833 53,780 
128,544 6,251 4,633 7,512 1,792 148,732 
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$72, a low of $50, and an average price 
for the year of $58 an ounce. 

Rhodium quotations varied from a 
high of $65 to $75 an ounce at the first 
of the year to a low of $50 to $52 an 
ounce at the end of December, but for 
most of the year the price was $55 an 
ounce. 

Osmium quotations at the beginning 
of the year were $65 to $70 an ounce, 
the middle of January dropped to $55 to 
$60, and in July recovered to $60 to $65 
an ounce, a price that was maintained 
until the end of the yea». 

Ruthenium quotations opened _ the 
year at $50 to $55 an ounce but fell to 
$40 in February and to $35 to $38 the 
latter part of October. 

The platinum market during 1927 was 
far from satisfactory to either pro- 
ducers or consumers. Russia’s action in 
April in entering the American market 
directly instead of through the estab- 
lished selling channels resulted in price 
declines which were out of line with 
market demands. The platinum metals 
are essentially “luxury metals,” their 
chief consumption being for jewelry; in 
this industry the high price of the prod- 
uct is of prime importance. As pointed 
out in editorials in both American and 
English journals,‘ it would be much 
better for the industry to return to the 
controlled market which prevailed up to 
April, 1927. At the end of 1927 and 
continuing into 1928 there was a re- 
markable advance in the prices of all 
platinum metals. While the Russplatina 
has denied that negotiations to reestab- 
lish the platinum control are being car- 
ried on,° it appears that the Soviet sell- 
ing organization has come to the con- 
clusion that the market for platinum 
metals can not expand indefinitely by 
lowering of prices. 
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of the refined metals used by the indus- 
tries: 


Average Assay of Crude Platinum, 


in Per Cent 
Rhodium, 
Ruthe- 
Plati- Palla- Irid- Os- nium, 


Country num dium ium mium Ete. 
Australasia: 

NSW. TES 1. ar 1.3 

Papua brews sae, DS Ges 3.0 

Tasmania . er san” OS SE:5 3.0 
Canada « . a8 0.2 1 a! or 2.8 
Colombia ... 96.2 0.5 Lok ae 1.4 
JADED. canes. 02 ws 4S StS 3.9 
RUSSIA. .....<. 83.5 1.9 1.9 3.0 0.6 
United States 85.5 0.6 5 | 1.3 1.0 


(To be continued) 








Jewelers Win Awards 





Of the Thirteen Winners in the August- 
September Contest of Clock Manu- 
facturers’ Association, Eight 
Were Jewelers 


PHILADELPHIA, Nov. 9.—Of the 13 
winners in the August-September con- 
test of the Clock Manufacturers Associ- 
ation, eight were jewelers. There was 
considerable interest displayed in this 
contest by jewelers and it resulted in 
some splendid clock displays. Jewelers 
all over the country responded most 
enthusiastically to this contest and the 
results, through increased sales of clocks 
and watches, have well repaid them for 
their efforts. It is with a great deal of 
pleasure that the judges awarded so 
many jewelers prizes for they felt that 
the displays were unusually fine and in 
each case well merited an award. The 
November-December contest is now on. 
Jewelers will do well to put on one or 
more displays in November as well as 
December, because there are some fine 





WORLD'S PRODUCTION 


World’s Production of Crude Platinum from Placers, 


1918-1926, in Troy Ounces 


Country 1918 1919 1920 1921 1922 1923 1924 1925 1926 
Australasia : 
New S. Wales.. 607 213 796 249 80 586 646 573 397 
Papua (osmi- 
ridium) (a). b b 100 360 100 e145 e119 e116 c49 
Tasmania 
(osmiridium). 1,607 1,670 2,009 1,751 1,174 673 365 3,366 3,273 
CT ae d40 a30 d25 d15 d15 da10 5 6 5 
Colombia (e) ... 35,000 35,000 35,000 35,500 40,000 42,000 46,000 45,000 46,000 
India (British).. 9 Sates EES is pratatie setae eae Sains teeta 
a 51 155 258 231 150 224 145 189 198 
MEBEICH ..5.005000 oe Puree acarers Sean Re eye wiacats or ‘ne 30 
New Zealand ... aus ; ‘ ‘ nee sie \erw Sca% Mes 31 
Philippine Islands ecg wie ieee ss sii 1 14 iit 4 8 
Russia eased ask €25,000 €30,000 €35,000 €20,000 27,200 38,000 66,800 94,800 92,700 
United States ... 647 824 613 977 1,008 609 335 343 28 





(a) For year ended June 30 of year stated. 


(b) Figures not available, but annual output did not exceed 10 ounces. 


(c) Exports. 
(d) Estimated by J. M. Hill. 


Placer output of Canada, in troy ounces, as follows: 1918, 39; 1919, 25 


1922, 12; 1923, 7. 
(e) Estimated by J. M. Hill. 


The Dominion Bureau of Statistics Ann. Repts. give the 


; 1920, 17; 1921, 23; 


(f) Revised figures, based on data personally communicated to the author. 


(g) Production, 0.31 ounce. 





The following table gives data by 
which the figures showing the produc- 
tion of crude platinum as given in the 
foregoing table can be reduced to terms 





‘Engineering and Mining Journal: Vol. 
124, Aug. 13, 1927, p. 243. Wall Street Jour- 
nal, Dec. 19, 1927, p. 5. Mining Journal 
(London): Vol. 160, Feb. 4, 1928, pp. 92-93. 


5Economic Review of the Soviet Union: 
Vol. 3, No. 3, Feb. 1, 1928, p. 47. JEWELERS’ 
CircuULAR: Vol. 95, Jan. 26, 1928, p. 95. 


possibilities for original displays during 
that month. The football season, 
Thanksgiving and the newly elected 
president, all offer unique opportunities 
for clock displays. The following is a 
list of jewelers who won awards in the 
August-September contest: 

J. A. Foster Co., Providence, R. I. (G. 
Laidlaw, displayman) was awarded a 
special award for the best window dis- 
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play by jewelers participating in the 
contest. The background of this win- 
dow was excellent, consisting of a solid 
wall of white paneled wood, with heavy 
rich velvet curtains hung at intervals. 
A mantle effect was produced through 
the erection of a stucco like shelf on 
which reposed several mantle clocks. 
Immediately above this was a square of 
dark velvet which contrasted strikingly 
with the white panels next to it. On 
this space was hung a colorful banjo 
clock, flanked on each side by smaller 
banjo clocks which were attached to 
columns which rose from the improvised 
mantle. Throughout the display were 
scattered stands on each of which rested 
a clock. The placement of the clock in 
this window was most uniform and each 
clock stood out conspicuously. In the 
center of the dial of each clock was an 
unobtrusive price tag which also added 
to the effectiveness of the window. 

The Hustad Co., Valley City, N. D., 
had a most appropriate seasonal win- 
dow. The background of this window 
consisted of French doors against which 
the displayman arranged a most artistic 
display of autumn leaves. There were 
attractive wall lights and table lamps. 
The clocks were placed on low stands 
and on the floor of the window. A 
banjo clock was the sole wall clock and 
was fastened against the middle door at 
the rear of the window. 

Loftis Bros. & Co., Columbus, Ohio, 
(Displayman H. Townsend) took ad- 
vantage of Halloween to display their 
clocks and although this window was 
featured in October and did not logically 
belong in the August-September entries, 
it was awarded a special prize because of 
its originality. Across the back of the 
window was a large sign “The Witching 
Hour” curved gracefully in the shape 
of a half moon over a picture of a witch 
riding the proverbial broomstick. On 
each side of the window was a low 
picket fence, black cats and a large 
moon. The clocks were all arranged on 
folds of silk. 

Miss Amanda M. Combs of Singer’s 
Jewelry Co., 420 Main St., Peoria, IIl., 
skillfully brought out the presidential 
election in a really fine window. She 
featured a replica of the capitol in the 
center of her window showing two 
planes flying toward it, one of them 
almost over it. From the pictures it 
was impossible to ascertain whether the 
names of the two nominees appeared on 
the planes. The clocks were all grouped 
around the capitol and the result was 
striking. 

J. B. Hudson & Son, Minneapolis, 
Minn., celebrated the Home-Coming 
Week of Minnesota’s football team by 
combining a clock and watch and foot- 
ball window which attracted a great 
deal of attention and resulted in selling 
several of the actual clocks displayed, 
including a large grandfather’s clock. 
The color scheme carried in this window 
was maroon and gold, the University 
colors. This window was an October 
window but because of its originality 
and the capitalizing of an event, it was 
given a special award. 

Perel & Lowenstein, 144 S. Main St., 

























Walter Citelbach & Co. Ine. 


PEARL NECKLACES 
and 


INDIVIDUAL PEARLS 








576 Fifth Avenue New York 
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Memphis, Tenn., received praise for 
their attention-arresting window of 
clocks. An elaborate wheel centerpiece 
was the keynote of their display. A min- 
jature bride and groom were shown in 
front of the centerpiece. 

Evans & Sons, Inc., 234 Genesee St., 
Utica, N. Y., showed a decided modern- 
istic trend in their display. The back- 
ground and fixtures were all white. In- 
stead of the usual stands or tables, the 
clocks were placed on squares and 
rectangles of white stone. 

Because of the originality and unique- 
ness of her window, Mrs. H. I. Shunck, 
Celina, Ohio, was atvarded a prize. The 
idea of the window “Time Flies” was 
printed on a center card surrounded by 
brilliantly colored butterflies. Attached 
to the butterflies were small alarm clocks 
and watches. They were hung by in- 
visible wire from a green lattice work 
in top of the window. In center of win- 
dow were displayed larger alarm clocks. 
A most unusual display which attracted 
many passersby. 

Fred W. Aberle, 147 Main St., 
Aurora, IIl., had an unusually fine dis- 
play at the Central State Fair. He 
showed a number of floor clocks, both 
grandfather and grandmother types in 
addition to mantle, wall and boudoir 
clocks. His booth was tastefully ar- 
ranged. The Clock Manufacturers As- 
sociation appreciated his efforts. He 
was given a special award. 

Special mention should be made of 
the interesting entries by Paul Donelan 
of A. Stowell & Co., Inc., Boston, for 
the many fine interior or permanent 
displays submitted. Inasmuch as entries 
were not definitely seasonal or eligible 
for an August-September window-dis- 
play award, they will be given consider- 
ation by the judges when the annual 
awards are made Jan. 15. 

In this connection it should be 
mentioned that photographs of any 
window or interior displays featured 
during 1928 are eligible for the 
General Awards to be announced Jan. 
15, 1929, and all jewelers are urged to 
send in to the Clock Manufacturers As- 
sociation, Drexel building, any pictures 
they may have of 1928 displays, to- 
gether with pictures of November and 
December displays for that seasonal con- 
test. In addition to the master award 
of $100 offered for photograph of best 
display of the year (window or interior) 
there is a series award of $100 for 
photograph of the best series of three 
or more window displays installed by a 
retailer during 1928 showing a con- 
sistent display of clocks and watches. 

In the contest first award went to 
Everett W. Quintrell, display manager, 
Elder & Johnston Co., Dayton, Ohio. 
This was a beautiful and practical clock 
window because it shows the type clock 
to be used in each room, carrying out 
the idea of the association display slo- 
gan, “A Clock for Every Room in the 
Home.” Exceptionally well balanced, 
with a humanized touch, showing a wax 
figure of a woman standing in the back- 
ground before a mantle on which a clock 
Teposes. Silver velour separates this 
toom from the foreground of the win- 
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dow where a graduated step arrange- 
ment is shown on each side with the 
words “A Clock for Every Room” 
printed on the left side, one word to 
each step and on the right side the name 
of different rooms in the home, one 
room to each step on which a clock is 
displayed suitable for that. particular 
room. The left side also has a clock on 
each step, corresponding in type to the 
opposite side. 

The second award was made to 
George F. Hauber, display manager 
Emigh-Winchell Hardware Co., Sacra- 
mento, Cal., who had a most opportune 
fall display, based on approaching win- 
ter. The entire background of the win- 
dow was black, carrying out the idea of 
the long nights. On the dark curtains 
in the rear, large dials with luminous 
figures stand out startlingly. A two- 


step arrangement in the center showed 
an enormous alarm clock with luminous 
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Friedman Bros., New York, File 
Schedule in Bankruptcy 


Schedules in bankruptcy have been 
filed by Herman, Philip and Jack Fried- 
man trading as Friedman Bros., jewel- 
ers, 64 W. 28th St., New York, against 
whom involuntary bankruptcy pro- 
ceedings were started Oct. 4. The lia- 
bilities amount to $13,265 while the 
assets including stock in trade, $1,200; 
machinery, tools, etc., $1,600; debts due 
on open accounts, $1,787 and deposits in 
banks, $27, total approximately $4,614. 

Among the largest unsecured creditors 
are: Louis Fried, $612; L. Heller & 
Son, Inc., $1,148; Levitt & Eisenband, 
$445; Merrin Jewelry Co., $900; A. 
Rosenblum, $1,264; A. Schorr, $1,145; 
Fred F. Schwartz, $933; I. Shegal, $507; 
N. Sternberg, $1,348; Sussman Bros., 
$869; Cooper & Brass, $252; Sam 


ss a | 


EXHIBIT OF THE J. A. FOSTER CO., PROVIDENCE, R. I. 


dials and on each side of it and on the 
floors of the window were grouped 
alarm clocks of assorted sizes. In the 
center of the background was a large 
scroll saying “The Season of Long 
Nights is Coming,” then below in a neat 
conspicuous sign, “Be Prepared—Get a 
Luminous Dial Clock Now.” It was a 
most effective and selling window be- 
cause it brought home forcibly to the 
passerby the need of buying an alarm 
clock because of the long winter nights. 

The third award was given to Doug- 
las Dowell, display manager, Kimball- 
Upson Co., hardware store, Sacramento, 
Cal. This window featured both watches 
and alarm clocks and a great deal of at- 
tention was devoted to detail. Some 
very attractive dealers’ helps were used 
in this window that greatly enhanced 
the appearance of the display. There 
was both ingenuity and originality ex- 
hibited in the arrangement of the mer- 
chandise. 


C. B. Gibson has purchased the Wal- 
dron jewelry store, Coon Rapids, Iowa. 








Bailin, $500; Isador Lezek, $400, and 
Gibraltar Credit Union, $840. 

In the individual schedules, Philip 
Friedman lists assets, including ma- 
chinery, tools, ete. and insurance 
policies, all totaling about $3,020; while 
Jack Friedman lists the same assets 
and liabilities as in the company’s sched- 
ules plus $100 accommodation paper. 
Herman Friedman places his liabilities 
at the same figure as those in the com- 
pany’s schedules plus $200 accommoda- 
tion paper. His assets total $3,500, in- 
cluding vehicles, $500 and insurance 
policies, $3,000. 








A large black diamond was on display 
recently at the store of the Sheldon 
Jewelry Co., El Paso, Tex. J. Syden- 
berg, diamond appraiser and gem ex- 
pert, is the owner of the stone and 
states that there are only two other 
perfect black diamonds known, these two 
being in New York. Mr. Sydenberg’s 
stone weighs three carats and is cut in 
a marquise shape. 
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United States Customs Rulings 





San Francisco Importers Win Duty Claim on Shell Beads, Etc—Tariff Lowered on Amber Beads 
—Other Rulings Fix Customs Status of Beads of Real Agate, Pendant Watch Cases, Etc. 


The United States Customs Court, 
sitting at New York, has just passed 
upon the tariff classification of various 
items imported by the jewelry and al- 
lied trades. 

In one of these rulings the duty is 
lowered on beads of shell, of glass and 
of wood, temporarily strung, imported 
by the Nippon Dry Goods Co., Chang 
On Co. and T. Iwata & Co., of San 
Francisco. The items in question, upon 
entry through the customs, were sub- 
jected to duty at the rate of 80 per 
cent ad valorem, as jewelry, under Par. 
1428, Tariff Act of 1922. After review- 
ing the evidence at some length, Judge 
Sullivan reaches the conclusion that 
duty should have been assessed at only 
35 per cent ad valorem, under the first 
clause of Par. 1403, Act of 1922. 


AMBER BEADS 


Loose amber beads and amber beads 
temporarily strung, imported by Hensel, 
Bruckmann & Lorbacher, Saks & Co., 
Ignaz Strauss and the Baltic Amber Co., 
were taxed by the customs’ appraising 
officers at New York at the rate of 35 
per cent ad valorem, under Par. 1403, 
Act of 1922. Judge Sullivan, of the 
United States Customs Court, has just 
written an opinion favoring these im- 
porters, fixing duty at the rate of only 
20 per cent ad valorem, under Par. 1429, 
Act of 1922. 


REAL AGATE BEADS, ETc. 


Various items were involved in a 
lengthy decision which the Customs 
Court has just announced, granting im- 
port claims of Bayer Pretzfelder & 
Mills, Ine., the Federal Mail Order 
Corp., J. Gottlieb, Lautner & Co., S. H. 
Pomerance Co., Schein & Engel, the Sen 
O’Roe Watch Co., the S. Weissman Co., 
Friedman & Parkovitz, Jacob Schorsch, 
L. Adels & Co., the Montreaux Watch 
Co., O. Maire, Inc., Lord & Taylor, the 
Fo Sing Yuen Co., H. W. Robinson & 
Co., Lewy & Co., Tausig & Oilcer, Tif- 
fany & Co., R. F. Downing & Co., H. 
Wolff & Co., Stern Bros., Samstag & 
Hilder Bros., the J. Inwald Glass Co., 
Theo. L. Stern & Co., Ditchik Bros., 
Saidel-Murray, Inc., and Udall & Dailou. 

All of the items in question were as- 
sessed at 75 per cent or 80 per cent, ad 
valorem, under Par. 1428, Tariff Act of 
1922. Claims for a lower duty are ad- 
jJusted by the court as follows: 

Beads composed of real amber and 
beads of real agate, temporarily strung 
for facility in transportation only, are 
held dutiable at 20 per cent, ad valorem, 
under Par. 1429. 

Pendant watch cases are held dutiable 
digg per cent, ad valorem, under Par. 


Earring parts are held dutiable at 75 


per cent, ad valorem, under Par. 1428. 

Merchandise invoiced as _ fancy 
buckles, consisting of clasps, are held 
dutiable at 55 per cent, ad valorem, 
under Par. 343. Other items held duti- 
able at the 55 per cent ad valorem rate 
include: gold snap mountings; clasps 
composed of sterling silver; clasps com- 
posed of metal; metal belt rings and 
swivels. 

Steel shoe buckles, valued at more 
than 50 cents per hundred, are held 
dutiable at 15 cents per hundred, plus 
20 per cent ad valorem, under Par. 346. 

Semi-precious stones, cut but not set, 
suitable for use in the manufacture of 
jewelry, are held dutiable at 20 per 
cent ad valorem, under Par. 1429. 

Precious or _ semi-precious stones, 
strung in necklace lengths for facility 
in transportation only, are held dutiable 
at 20 per cent ad valorem, under Par. 
1429, Act of 1922. 


WATCH MOVEMENTS 


The Government wins in a ruling by 
the Customs Court refusing relief to the 
Montreaux Watch Co. and R. F. Down- 
ing & Co. Chief Justice Fischer writes 
the court’s conclusions in this case, hold- 
ing that imported watch movements, 
containing 17 jewels and two adjust- 
ments, were correctly assessed at the 
rate of $4 each and 45 per cent ad 
valorem, under Par. 368, Act of 1922, as 
mechanisms having an essential operat- 
ing feature intended for measuring time 
and containing more than four jewels. 
Contention for duty at only 45 per cent, 
under Par. 367, is set aside by the court. 

In another decision by Chief Justice 
Fischer the duty rate is lowered on im- 
ported watch movements in clock cases, 
imported by the Grogan Company, of 
Pittsburgh. These items, consisting of 
watch movements having 15 jewels and 
clock cases, were assessed at $4 each 
and 45 per cent ad valorem. The court 
fixes duty on the watch movements at 
$2 each, under Par. 367, and on the 
clock cases at 45 per cent ad valorem, 
under Par. 368, Act of 1922. 


BEADS 


Certain beads, taxed at 45 per cent, 
or 60 per cent ad valorem, under Par. 
1403, Act of 1922, are held dutiable at 
35 per cent ad valorem under the same 
paragraph, in a decision by the Cus- 
toms Court granting import claims of 
G. Hirsch’s Sons, A. & H. Veith, the 
Frankel Importing Co. and H. Nordling- 
ers Sons, Inc. 

A similar decision sustains protests 
of the Elize Costume Co., the Nathan 
Kaufman Co. and others. 


IMITATION STONES 


Sustaining a protest of Friedman & 


Co., Inc., the Customs Court finds that 
imitation semi-precious stones, faceted, 
taxed upon entry at 55 per cent ad val- 
orem, under Par. 218, Act of 1922, 
should have been assessed at 20 per cent 
ad valorem, under Par. 1429. 


PENDANT WATCHCASES 


Katz & Ogush, Inc., and Charlton & 
Co. have won a ruling from the Customs 
Court reducing the duty on certain im- 
ported pendant watchcases from 80 per 
cent ad valorem, under Par. 1428, Act 
of 1922, to 45 per cent ad valorem, un- 
der Par. 367, Act of 1922. Chief Jus- 
tice Fischer of the Customs Court 
writes the opinion in this case. 


BEADED HAND BAGS 


The Customs Court concludes. in sus- 
taining a protest of John Wanamaker, 
of Philadelphia, that certain imported 
beaded hand bags, assessed at 90 per 
cent ad valorem, under Par. 1430, Act of 
1922, should have been taxed under the 
same paragraph at only 75 per cent, 
ad valorem. 








Sneak Thieves at Work 





Several Philadelphia Jewelers Lose Small 
Amounts at Hands of Crooks 


PHILADELPHIA, Nov. 12.—Window 
smashers and other thieves have been ac- 
tive recently with Philadelphia jewelers 
as victims. From the store of Morris 
Peral & Sons, 880 N. Seventh St., a sneak 
thief managed to escape with a tray con- 
taining watches and rings all valued at 
about $100. Several persons are sus- 
pected but no arrests have been made. 

Watches and rings valued at approxi- 
mately $300 were stolen from the store 
of Samuel Abraham, 1636 Point Breeze 
Ave., by a negro who sneaked into the 
store while the proprietor was busy in a 
rear room and scooped up the loot from 
two or three trays and fled before Abra- 
ham knew what was going on. The 
jeweler attempted to pursue the thief 
but lost sight of him quickly among the 
passersby. 

Thieves who smashed the display win- 
dow in the store of Abraham M. Thom- 
aszwsky at 441 Poplar St. fled in an au- 
tomobile with jewelry from the window 
valued at more than $500. Several resi- 
dents of the vicinity saw them dash away 
but failed to get the car number or de- 
scriptions of the three men involved. 

Smashers who broke the display win- 
dow of Ben’s money loan office at 10th 
St. and Girard Ave. at 5 a.m. were foiled 
in their attempt to get the jewelry in the 
window when an automatic alarm was 
set off as the glass was smashed and they 
fled with two fur coats. 
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RING STONES 


Our stock of Ring Stones is now complete. Synthetic Sapphires and Rubies, 
Medina” Emeralds and Aquamarines, Genuine Amethysts and many other 
stones make up our line. 
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Brooklyn Jewelers Elect New Officers 


Members of Retailers’ Association Choose New Leaders and 
Select Elks Clubhouse for Annual Banquet in March 


New officers were elected last Thurs- 
day evening by the Brooklyn Retail 
Jewelers’ Association at a_ regular 
monthly meeting held at the Leverich 
Towers Hotel. The other important fea- 
ture of this gathering was the announce- 
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PHINEAS PETERS, PRESIDENT-ELECT 


ment made to members that the organi- 
zation will hold its fourth annual ban- 
quet on Sunday, March 3, in the huge 
ballroom of the newly completed Elks 
clubhouse in Brooklyn. 

The meeting last Thursday was one 
of the most interesting and best con- 
ducted held since the inception of the 
organization and was productive of many 
constructive ideas and suggestions which 
will be carried out by the new incoming 
administration. The session was pre- 
sided over by President Samuel Feldman 
and immediately after the meeting 
opened the members stood in _ silent 
prayer out of respect for the memory of 
Mrs. H. H. Gross, wife of one of the 
members, who died suddenly on Sunday, 
Nov. 4. 

Several reports were made, the first 
one coming from Milton Godin, chairman 
of the committee arranging for the an- 
nual get-together and Thanksgiving din- 
ner. Mr. Godin informed the members 
that this year’s affair would be held at 
the St. George Hotel in Brooklyn on 
Sunday night, Nov. 25. 

Mr. Godin, also acting as chairman of 
a temporary committee appointed to 
make arrangements for the fourth an- 
nual banquet and reception of the or- 
ganization, reported that the date and 
place for the affair had been selected. 
In announcing that the new clubhouse of 
the Elks had been secured, it was pointed 
out that the ballroom in this building is 


reputed to be the finest and largest in 
the country. This news was hailed with 
satisfaction by the members who, while 
realizing that they must work hard to 
make the undertaking a success, are de- 
termined to strive diligently to outdo 
anything the association has ever at- 
tempted. 

The following permanent committees 
were appointed to take charge of the af- 
fair: 

Milton Godin, supervising chairman. 

Banquet Committee: George Beldock, 
Abe Korn, Harry Brown. 





SAMUEL FELDMAN, RETIRING 
PRESIDENT 


Neal Kars, L. 


Journal Committee: 
Muzzulla, J. Ewen. 

Finance Committee: David Heft, S. S. 
Kaplan, Phil. Berman. 

Floor Committee: Herman Jackson, 
I. Robinson, S. Sokolow. 

Souvenir Committee: Mortimer Sta- 
venhagen, I. Malvin, M. Klausner. 

Entertainment Committee: Chas. E. 
Peters, Arthur Eypel, H. Harrison. 

Reception Committee: Samuel Feld- 
man, C. Esposito and D. Eypel. 

After nominations for officers were 
closed and all opposing candidates with- 
drew, a motion was made honoring out- 
going President Feldman by having him 
cast one unanimous ballot for the entire 
slate of the new officers for 1929. These 
officers are as follows: president, Phin- 
eas Peters; first vice-president, C. Es- 
posito; second vice-president, M. Katz; 
secretary, Mortimer Stavenhagen; treas- 
urer, David Heft; sergeant at arms, L. 
Brautman. The new administration goes 
into office on Jan. 1, 1929. 

The subject of police protection for 
the coming holiday season was discussed 
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among the members. President Feldman 
urged on every member the importance 
of taking every possible pré¢aution dur- 
ing the Christmas shopping period. 

The fake auction situation also came 
in for mention and attention was called 
to the fact that this question had been 
taken up with the Mayor’s Bureau of 
Weights and Measures which bureau 
will cooperate with the Brooklyn jewel- 
ers to eradicate this evil. 

The concluding business of the evening 
was the question of hiring able counsel 
to sit in at the meetings of the Executive 
Board of Retail Jewelers’ Association of 
New York. This lawyer will be engaged 
by the board, of which the Brooklyn as- 
sociation is a member. President Feld- 
man stated that matters in question and 
not clearly understood should be referred 
to the Executive Board of Retail Jewel- 
ers’ Association of New York, which he 
termed the clearing house for the re- 
tailers in Greater New York. 








Death of P. H. Lachicotte 


Oldest Jeweler of Columbia, S. C., Passes 
Away After an Illness of Six Weeks 


CotumBiA, S. C., Nov. 9.—Phillip 
Howard Lachicotte, oldest jeweler of 
Columbia, S. C., died recently at his 
home, 1512 Laurel St. He was taken 
sick six weeks before his death and was 
confined to his residence from that time 
until the end. However, his friends did 
not realize he was dangerously ill until 
only a short while before his passing. 

Born in Charleston, S. C., Jan. 18, 
1856, Mr. Lachicotte moved to Columbia 
in 1883, entering the jewelry business 
shortly thereafter at 1424 Main St.. 
where he did business up to the time of 
his death. He was senior member of 
the firm of P. H. Lachicotte & Co. 

Mr. Lachicotte was recognized as a 
man of strict integrity and was an artist 
in his line of work. He was a musician 
of some ability and was of a quiet de- 
meanor and of a kindly disposition. He 
was a member of the Methodist church, 
and for many years took a prominent 
part in the civic life of Columbia. All 
the jewelry stores in Columbia were 
closed the afternoon of Mr. Lachicotte’s 
funeral, out of respect to the memory of 
the beloved jeweler. 

Funeral services were held from his 
residence and were conducted by the Rev. 
A. L. Gunter, pastor of Washington St. 
Methodist Church. Interment was in 
Elmwood Cemetery. 

Mr. Lachicotte is survived by his 
widow and three children, Miss Erminee 
Lachicotte, Miss Mae Lachicotte and 
Louis H. Lachicotte, all of Columbia. 
The latter was associated with his father 
in the jewelry business. Four brothers 
also survive: St. Julien Lachicotte, Hal 
A. Lachicotte and Clarence Lachicotte, 
all of Waverly Mills, and Walter B. 
Lachicotte of New York City. 











The Roger Credit Jeweler will soon 
open a new store in the Hotel Delaware 
building, at Muncie, Ind. 
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Genuine Pearls Cultured 


Offices: 
TOKIO—GINZA OSAKA—AWAJIMACHI 
LONDON—DIAMOND HOUSE, HATTON GARDEN, E. C. 1 


Pearl Culture Farms: 
GOKASHO BAY AGO BAY OMURA BAY 
NANAO BAY ISHIGAKIJIMA, RIUKIU PALAO ISLAND 





Illustrated Booklet on application 


MIKIMOTO PEARLS - 
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Fifty Years in Business 





Merchants of Dodgeville, Wis., Pay Tribute 
to J. H. Cartwright, Who Celebrates 
Golden Anniversary 


MILWAUKEE, WIs., Nov. 9.—It is sel- 
dom that a business man attains such 
credit among fellow merchants in his 
home town that they are willing to 
devote a full page newspaper ad con- 
gratulating .him upon his business 
ability. It is an item of news, there- 
fore, that J. H. Cartwright, jeweler at 
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J. H. CARTWRIGHT, WHO WAS HONORED 
BY FELLOW MERCHANTS 


Dodgeville, Wis., since 1878, had this 
honor bestowed upon him by fellow mer- 
chants who, in the copy of the advertise- 
ment, lauded his store as “the most 
modern and up-to-date jewelry store in 
this section of the State.” 

The ad read as follows: ‘We, the 
following merchants and _ professional 
men of this city take this means of ex- 
tending congratulations to you, Mr. J. 
H. Cartwright, on your golden anniver- 
sary as a business man in Dodgeville. 
You have seen the city grow from a 
small cluster of a few stores to its 
present-day size. You have progressed 
with the passing of time until you have 
the most modern and up-to-date jewelry 
store in this section of the State. Dodge- 
ville is proud to have you as one of 
their business men. We extend to you 
our wishes for many more years of con- 
tinued business prosperity and happi- 
ness.” Forty-six names were signed to 
the ad, again testifying to the great 
esteem in which Mr. Cartwright is held 
by his fellow citizens. The Dodgeville 
Sun-Republic in which this advertise- 
ment appeared dedicated its issue of 
Nov. 1, to Mr. Cartwright. 

Mr. Cartwright was born in 1840 at 
Sidney, Ohio. When 16 years old he 
started as an apprentice in a jewelry 
Store at Massillon, Ohio, and from 1860 
to 1862 he worked in Columbus, Ohio. 
He enlisted in the Ohio Volunteer In- 
fantry in 1862 and served in the Civil 
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War until 1865, when he was mustered 
out. He came West, first to Mineral 
Point in December, 1865. He entered 
the jewelry business there and remained 
in business for 13 years. In 1878 he 
went to Dodgeville and established him- 
self in the jewelry business and since 
then he has been operating a most suc- 
cessful store and is loved and honored 
by all with whom he comes in contact. 


Death of H. S. Tanner 


Veteran Retail Jeweler of Providence, Suc: 
cumbs in His Seventy-first Year 
Following Long Illness 


PROVIDENCE, R. I., Nov. 12.—Brig. 
Gen. Herbert S. Tanner, one of the old- 
est retail jewelers in this city, prominent 
for many years in military and Masonic 
circles and a descendant from old New 
England families who came to America 
in the early Colonial days, died at his 
home, 254 Norwood Ave., Auburn, one 
of the residential suburbs of this city, 
early last Wednesday morning after a 
prolonged illness. He was in his 71st 
year. The funeral was held yesterday 
from his home and burial was in River- 
side Cemetery. 

A life-long staunch Republican and 
anxious to cast his vote for Hoover, Gen. 
Tanner was taken on Tuesday by his doc- 
tor to the voting place of his district 
where he exercised his right of franchise 
and then returned home. He died within 
a few hours. Deceased is survived by 
his widow, Mrs. Emma Sayles Tanner; 
three sons, H. Frank Tanner and Waldo 
E. Tanner, who were associated with him 
in the business, and Silas H. Tanner of 
Burlingame, Cal., and three grandchil- 
dren. 

Gen. Tanner was born in Woonsocket, 
R. I., in 1858 the son of Eugene and 
Maria (Steere) Tanner, where he was 
educated in the public schools. He came 
to Providence at the age of 15 years and 
entered the employ of the late Herbert 
Phillips, who had been for many years 
in the retail jewelry business at 64 West- 
minster St. Here Gen. Tanner learned 
the trade of a watchmaker and upon his 
employer’s death in 1884 took over the 
business. With the exception of about 
two years while the present Turks-Head 
building was being erected and his store 
was on Exchange St., the business still 
at 64 Westminster St. has been located: 
on the same site for upward of 60 years. 

In 1885 he enlisted as a private in the 
First Machine Gun Platoon of the Rhode 
Island National Guard, and in 1887 he 
became a member of Company B, First 
Light Infantry Regiment, officially desig- 
nated as the First Regiment of Infantry, 
Rhode Island Militia. He was appointed 
a sergeant in this unit in 1889 and at the 
annual election of the regiment in May 
of that year he was elected and commis- 
sioned a Second Lieutenant. The fol- 
lowing year he was promoted to a Cap- 
taincy and given command of Company 
A, First Regiment, and promoted to Ma- 
jor of the regiment in 1894. In 1902 he 
was commissioned Brigadier General in 
command of the entire Rhode Island Mi- 
litia, which position he held until the 
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reorganization as the Rhode Island Na- 
tional Guard, when he was honorably 
discharged in 1909. During the Span- 
ish-American War, .in 1898, Gen. Tanner 
was actively engaged in training Na- 
tional Guard troops at the State Camp 
at Quonset Point, and at the time of the 
World War he served on one of the 
Rhode Island Draft Boards. 

He was a member of the Rhode Island 
Society Sons of the American Revolution 
and Society of Colonial Wars. Fra- 
ternally he was a 32nd degree Mason, 
having been raised in Harmony Lodge 
of Pawtuxet, but demitted in 1891 to 
become a charter member of Doric Lodge 
of Auburn, of which he was later Wor- 
shipful Master. Gen. Tanner was also 
affiliated with Providence Royal Arch 
Chapter, Doric Council of Royal and Se- 
lect Masters, Calvary Commandery of 
Knights Templar, Rhode Island Con- 
sistory of the Scottish Rite Masons of the 
Northern Jurisdiction, Palestine Temple 
of the Ancient Arabic Order Nobles of 
the Mystic Shrine, Pawtuxet Chapter 
of the Order of Eastern Star, Independ- 
ent Order of Odd Fellows and the Men’s 
Club of the Church of Transfiguration 
(Episcopal) of Pawtuxet. For several 
years he was a member of the Town 
Council of town, now city, of Cranston. 








Poster and Newspaper Campaigns 
Aid to the Jeweler 


OCAL jewelers’ associations have en- 
thusiastically adopted the billboard 
and newspaper as mediums to bring 
more people into the jewelry stores dur- 
ing November and December. 

Twenty-five cities and towns are dis- 
playing the poster design by the Na- 
tional Jewelers Publicity Association, 
and many of these groups are running 
cooperative advertisements in their local 
newspapers. 

The poster and newspaper copy is 
planned to tie in with the national ad- 
vertising campaign of the Association 
running in 22 magazines during the 
months of November and December. 

The December poster will be ready 
for shipment on Nov. 17, and may be 
obtained by addressing the publicity 
association at its office, Newark, N. J., 
or the local bill posting concern. 

This billboard and newspaper cam- 
paign can be continued into the month 
of January with profit to the jeweler. 
Millions of dollars annually change 
hands starting with Christmas and run- 
ning into January, in gratuities, bo- 
nuses and dividends. 

Opportunity is afforded the progres- 
sive jeweler for additional outlet for his 
merchandise by using billboard and 
newspaper space and changing a dull 
month to an active one. 

Other lines of merchandise are com- 
peting for the January business and 
each year making a more determined ef- 
fort to get it. To meet this, the jeweler 
must augment his efforts in focusing at- 
tention on the jewelry store. Gifts will 
be bought—why not jewelry? This will 
be determined by the effort made to sell 
it. 
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Look Out for Him 





Check Swindler Working in the West Finds 
Many Victims 


LAWRENCE, KAN., Nov. 10.—The jewel- 
ry trade throughout the country is 
warned to beware of a check swindler 
who is operating just at present in the 
West. He is giving bogus checks of the 
National Fruit Products Co., 431 S. 
Dearborn St., Chicago, which are made 
on the Chicago Trust Co. These checks 
are in all appearance similar to ones 
given to traveling salesmen and are well 
gotten up. The Chicago Trust Co. re- 
ports that over 100 of these checks have 
been issued. The one now in the posses- 
sion of A. Marks, a jeweler at 735 
Massachusetts St., this city, is made pay- 
able to “G. A. Foster” and signed by the 
“President, H. Albiekinson” and counter- 
signed by the “Secretary, E. H. Pilcher.” 

The man who is passing such checks 
is described as being rather short in 
stature and is hard to sell. Another jewel- 
er in Lawrence also accepted a check 
from this man. In each case, the swin- 
dler purchased an article for a woman 
and the purchase price of the articles 
was under the amount of the check, both 
of which were less than $20. 








Bandits Get Jewelry 


Member of New York Diamond Firm Loses 
Merchandise Worth $80,000 in Daring 
Chicago Robbery 


Cuicaco, Nov. 10.—Another daring 
jewel robbery took place in this city last 
Thursday night when about $80,000 
worth of unset and diamond mounted 
jewelry was taken from Leopold Katz, 
of the firm of L. H. Katz & Co., whole- 
sale dealers in diamonds and mountings, 
87 Nassau St., New York. Mr. Katz 
was enroute from the store of a customer 
to his hotel when the robbery occurred. 

Mr. Katz arrived at the Sherman Ho- 
tel last Wednesday from Buffalo, where 
he had called on some of his customers. 
He spent Wednesday in making several 
calls here and on Tinifsday, accompanied 
by a sample carrier, Fred Ramon, left 
the hotel early in the morning to visit 
retail jewelers on the south and south- 
west side. He states that about 4:30 
o’clock in the afternoon they arrived at 
the Cohen Jewelry Co., 1302 S. Halsted 
St. Ramon went outside to wait while 
Mr. Katz opened his grip and proceeded 
to show his merchandise to the buyer. 
Everyone in the store was busy and Mr. 
Katz did not finish there until about 8 
o'clock. He called for a taxicab to take 
them back to the hotel. 

The cab went east on Roosevelt Road 
to Canal St. and then north on Canal 
St. When they approached Polk St., a 
large car containing five men crowded 
the cab to the curb and with drawn re- 
volvers they ordered Mr. Katz out of the 
taxi. Ramon was instructed to remain 
in the cab and the driver was told to take 
a walk. . 

One of the bandits. asked Mr. Katz 
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where his wallet was when he failed to 
find it on his person. This wallet con- 
tained about $50,000 worth of loose dia- 
monds and when the cab was crowded 
to the curb Mr. Katz became suspicious 
and, removing the wallet, dropped it be- 
tween the cushions in the cab. Mr. Katz 
told them that the wallet had been placed 
in the grip they had taken out of the cab 
and put into their own auto. They then 
pushed the New York jeweler into their 
car and drove away. While traveling 
West with Mr. Katz in the car, the grip 
was opened and when they discovered a 
wallet they felt satisfied that their vic- 
tim was telling the truth and dropped 
him off at Madison and Paulina Sts. 

Mr. Katz immediately notified the po- 
lice and while in the station the taxicab 
driver appeared to make a report. The 
diamond wallet was still in the cab when 
police and Mr. Katz searched for it. 

Mr. Katz states that the goods were all 
insured. 





At the office of L. H. Katz & Co. in 
New York nothing further about the rob- 
bery of Mr. Katz in Chicago could be 
learned. It was merely stated that Mr. 
Katz had léft New York about three 
weeks ago and intended to remain on the 
road until Christmas, but because of the 
robbery will probably return some time 
this week. 








Burglar Sent to Prison 





Mexican Who Robbed Wellington, Kan., 
Jewelry Store Gets Quick Trip to Jail 


WELLINGTON, KAN., Nov. 9.—The es- 
tablishment of E. B. Roser, 108 N. Wash- 
ington Ave., was burglarized about five 
o’clock last Tuesday morning by a man 
who gained entrance into the basement 
of the store by boring a line of three- 
quarters of an inch holes into the floor 
above and breaking out about 11 inches 
square. He then entered the storeroom 
and carried away two valises filled with 
merchandise valued at about $1250. 

He then returned in the same way, 
and as he was emerging from the alley 
back of the store he was discovered by 
night policeman Dale Scoles, who fol- 
lowed him about two blocks. The thief 
glanced back at times as he realized he 
was being followed but was handicapped 
by the excessive load he was carrying. 
The officer brought his gun into play and 
ordered the thief to halt. He then took 
him to the police station and subsequently 
lodged him in jail after notifying Mr. 
Roser of the theft. All the merchandise 
was recovered. 

The man, who gave the name of Sal- 
vador Alvarado, and who is a Mexican, 
pleaded guilty in the District Court on 
Wednesday, Nov. 8, and three days after 
the loot was taken he was on his way to 
the penitentiary following a sentence of 
from five to ten years on the burglary 
charge and from one to five years on a 
larceny charge. 

Alvarado was recently released from 
jail here previous to the burglary after 
serving two months for another offense 
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against the law. At the time he was 
captured a kit of burglar’s tools and a 
mask was also recovered. The two safes 
in the store were not attacked. 

Mr. Roser is celebrating his Golden 
Anniversary in the jewelry business, 
having engaged in business in 1878. 








Jewelry Store Looted 





Thieves Escape With Watches and Rings 
W orth $5,000, from Modesto, Cal., 
Establishment 


SAN FRANCISCO, Nov. 9.—Jacob 
Eugein’s jewelry store, Modesto, Cal., 
was robbed one night recently of dia- 
mond set watches and rings valued at 
$5,000. Police consider this the biggest 
jewelry theft which any Modesto mer- 
chant has ever suffered. 

The thief evidently knew jewelry 
values for he took only the expensive 
watches. A number of cheap watches 
were not disturbed. Neither of the two 
safes was touched. No insurance was 
carried, Mr. Eugein told the police. 








Window Smashers Escape with Dia- 
mond Rings from Rochester, 
N. Y., Jewelry Store 


BUFFALO, N. Y., Nov. 12.—Thieves who 
smashed the window in the jewelry store 
of the Weisbuch-Weiss Co., 123 Clinton 
Ave. N., Rochester, on Nov. 8, escaped 
with three diamond rings valued at $625. 

It is believed that the thieves were 
frightened away, as other valuable rings 
and wrist watches within easy reach 
were left behind. A pile of rings and 
watches near the aperture in the win- 
dow, appearing as if they had been 
scooped in readiness to grasp, were left 
behind. Mr. Weiss, one of the propri- 
etors, valued the rings at $300, $175 and“ 
$150, respectively. 








Bankruptcy Schedules Filed by 
Abramson’s Gem Shop, 
Syracuse, N. Y. 


Utica, N. Y., Nov. 10.—Abramson’s 
Gem Shop, Inc., 417 S. Salina St., 
Syracuse, which was petitioned into 
bankruptcy some time ago filed its sched- 
ules in the United States District Court 
here today. These schedules show lia- 
bilities of $23,214, consisting of secured 
claims $1,776; unsecured, $12,235 and 
$9,203 in notes.’ Assets of $16,750 in- 
clude:.. merchandise, $3,500; fixtures, 
$3,250, and accounts $10,000. 

The property is in the hands of Ben- 
jamin Stolz, the receiver. I. Harold 
Abramson is president of the company 
which is represented by Attorneys 
Murphy, Mawhinney, Cohen and Young, 
of Syracuse. 

Among the unsecured creditors there 
are the following: Moses B. Abramson, 
$5,100, as endorser of notes; Edelstein 
Bros., $282; Edward Oswald, $290; 
Schulte, Inc., $208; Alvin Silver Co., 
$289; B & O Chain Co., $507. 
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~ IMPORTERS OF 


CHINESE JADE 


Greatest 

Musical 

IN GEM AND COMMERCIAL Novelty 
QUALITIES on the 


Pieces Suitable For Rings, 


Pendants,Brooches, Bracelets, No. J.C.216a17 Powder Box, Musie Box and 


Dresser Clock. American made movement, easy 
winding, good time-keeper. Made of Britannia 
Metal. When cover is lifted music plays and 
inside there is amp!e powder space together 
with a fine velour puff. Assorted colors. 25 


3” high and 3” wide. The ‘“‘BIG- 
GEST”’ novelty on the market 
25 


Charms, Hat Ornaments, 
Necklaces and Choker 
Combinations 


| AMERICAN GEM & PEARL CO. | 


SIX WEST FORTY-EIGHTH STREET 
NEW YORK CITY 


Dealers - Cutters - Importers 


Gems of Every Description 


today. Our low price is, each.. 


Joseph Hagn Co. 


Wholesale Jewelers 
223 W. MADISON ST., CHICAGO, ILL. 
Send for our free four hundred page bargain and 


400 page counter catalog today! Thousands of 
wonderful profit-making items. 
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i 18K. WHITE GOLD 
t Platinum—18K—14K—14K R.P.—Sterting 
‘ a CATCH 
os © - Opea or Brooches, etc. Closed 
xOoe ron 18K. White. 18K., 14K., Large and Small Sise. 
: Peatt I Deli ey oe 
EING direct Importers and in constant ei a 
touch with the European markets we are C. IRVING WASHBURN ‘iw roux 
in a position to take care of your requirements 
at the lowest market prices. Our large stock —— Silk, ae le Bags. 
is at your disposal. framing and remodeling oe gh grade bass 


ty. Sterlf a in stock or made to 
order. bag et lighters refinished and re 
covered in leather. 


A. L. WORKMAN, 1 West 34 8 


S. NATHAN Cr AD. INC. Est. 20 Years New York City 











Importers and Cutters Pastor Stop Watch 
Sao a ate Rope ces ekres scadiialiads > ting * Time-piece =. $000 Nee — 
1-73 NASSAU STREET, NEW YORK A cervicwable otep-wateh. 


The Sterling Stop-Watch Co., Inc. 
Manufacturer 
No. 15 EB. 26th Se., New York, N. ¥. 
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Beware of These Swindlers 





Trade Again Warned to Watch Out for Men 
Who Offer Imitation Pearls as Genuine 


THE JEWELERS’ CIRCULAR published 
a warning to the trade at large to be- 
ware of a number of swindlers, who 
were attempting to defraud jewelers by 
getting loans upon, or selling for cash, 
some imitation pearls which they claim 
were found in fresh water mussels. The 
swindle was operated quite extensively 
in the Middle West and part of the 
South, and in most cases, six pearls 





IMITATION PEARLS SOLD AS GENUINE 


were shown to the intended victims, two 
of them pink, and four of a yellowish 
hue. It was explained to the jeweler 
that these were fresh water pearls, 
that they had been valued by a promi- 
nent firm at an amount running from 
$100 to $200, but that the finder had 
not cared to sell them at the time. In 
most instances, the names of the Juer- 
gens & Andersen Co., of Chicago, was 
given and jewelers who were induced to 
part with money on a loan or sale, often 
sent these pearls to the Chicago firm 
only to learn that they were victims of 
a swindler and that the pearls were 
imitations. So prevalent did this be- 
come and so annoying that the Juergens 
& Andersen Co., furnished a photograph 
of the pearls that were sent them, to 
THE JEWELERS’ CIRCULAR, which photo- 
graph was published in the Nov. 24, 
1927 issue with a full expose of the 
swindle following a number of smaller 
notes that had come from various sec- 
tions. 

This expose seemed to have warned 
the trade sufficiently or served to 
dampen the ardor of the swindlers, for 
little was heard of the men until recent- 
ly. According to the Juergens & Ander- 
sen Co., they have received information 
that indicates that the swindlers are 
again at work and in the two months 
have appeared among _ jewelers’ in 
Arkansas, Mississippi, and Louisiana if 
not other States. 

One of the victims, a jewelry concern 
in Clarksdale, Miss., described the man 
who offered the pearls to them as about 
five feet, six inches high, of light com- 
plexion, who claimed to have been a 
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World War veteran who had formerly 
lived at Fort Smith, Ark. This man 
told the victim that after he had found 
the pearls, he had taken them to the 
John Fink Jewelry Co., of Fort Smith, 
a year ago, who had sent them to Juer- 
gens & Andersen Co. for appraisement 
and had gotten an excellent offer on 
them which he, the finder, would not 
accept at the time as he did not need 
the money. His whole story seemed 
plausible and the members of the Clarks- 
dale firm, after taking the pearls, sent 
them to the Juergens & Andersen Co., 
only to learn that they had been “stung.” 

Subscribers on whom such a swindler 
may call, are warned to beware of ad- 
vancing any money and also are re- 
quested to communicate with THE 
JEWELERS’ CIRCULAR and_ show this 
article to their local police. 








Collar Button Trademark Cannot 
Infringe One Used on Collars 
Alone 


WASHINGTON, Nov. 9.—The appeal of 
Cluett, Peabody & Co., Inc., of Troy, 
N. Y., from a decision of the examiner 
of trade mark interferences rejecting 
the company’s petition for cancellation 
of the Arrow Emblem Company’s trade- 
mark on collar buttons plated with pre- 
cious metals has been dismissed by Wil- 
liam A. Kinnan, First Assistant Com- 
missioner of Patents. The Arrow Em- 
blem Co., Inc., of New York City, was 
granted registration on April 8, 1913, of 
a trademark comprising the word “Ar- 
row” and the representation of an 
arrow piercing the letters of the word, 
used upon collar buttons. Cluett, Pea- 
body & Co. claims adoption and use of 
substantially the same mark upon col- 
lars, shirts, and other articles of men’s 
wear from a date long prior to adoption 
and use by the jewelry firm of its mark. 
As the marks are substantially identi- 
cal and the goods upon which they are 
used would readily be known and called 
for as “Arrow goods,” the question is 
confined by Assistant Commissioner 
Kinnan to whether the goods constitute 
merchandise of the same _ descriptive 
properties. 

“The law is well settled that if the 
goods do not possess the same descrip- 
tive properties, registration of the same 
marks to different parties is proper,” 
says the Assistant Commissioner, but he 
adds that “there have been some cases 
which seem to hold that conjoint use 
may form the basis for a ruling that the 
goods possess the same descriptive prop- 
erties. The determination of this case 


has not been without difficulty, he says . 


in conclusion, but it is not believed 
proper to hold that such actual confu- 
sion has been shown as would justify 
ignoring the inherent and essential dif- 
ference in the two classes of goods. He 
refers to the fact that Cluett, Peabody 
& Co. have never sold collar buttons 
separately from the incidental sale of a 
species of fastener used to hold a shirt 
in shape prior to its sale, and that this 
simple fastener is not the kind of goods 
that the Arrow Emblem Co. sells and to 
which it applies its mark. 
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Search for Gems Continues 





Large Part of Diamonds and Jewelry in 
Wrecked Plane Recovered 


PHILADELPHIA, Nov. 12.—According to 
reports here diamond “mining” con- 
tinues to be a favorite outdoor sport in 
the mountains of Venango County, near 
the city of Franklin, according to Post 
Office Inspector William Tafel, who 
brought to this city mounted and un- 
mounted stones and turned them over to 
O. B. Williamson, chief postal inspector 
in the federal building’ here. The gems 
are locked in the vaults of the federal 
building and will remain there until the 
remainder of the consignment sent by 
airplane from a New York house to Chi- 
cago are recovered or the search given 
up. 
As told in THE JEWELERS’ CIRCULAR, 
the diamonds were part of the cargo on 
the ill-fated mail plane in which Bilot 
William Hopson, a veteran of the ser- 
vice, plunged to death in the wilds of 
Venango County on Oct. 18. The wreck 
of the plane was not reported officially 
for several days. In the meantime resi- 
dents of the region had discovered it and 
taken parts of the wrecked machine as 
souvenirs. Finally one man discovered 
a diamond in the debris of the plane 
and immediately a wild hunt for the 
gems started. News of the finds reached 
the post office authorities and Tafel was 
sent to Franklin with instructions to 
retrieve the diamonds. He broadcast 
warnings to all finders that the stones 
and jewelry must be returned or federal 
prosecution would follow, and within a 
few. days a considerable part of the 
cargo had been returned to him by the 
finders. Many of the stones came from 
persons living in the vicinity of the 
wreck, who had taken them more as 
souvenirs than for profit and had made 
no attempt to dispose of them. 

One stone set in a platinum ring and 
valued at $11,000 was recovered from a 
farm hand who had no idea of its value 
but had kept it because it “was pretty.” 
Another valued at $7,000 was retrieved 
from a salesman, who had 10 more 
stones in his possession. One gem came 
from Erie, its finder having traveled to 
that city before learning of the federal 
warning. The scenes at the wreck, ac- 
cording to Tafel, reminded him of old 
mining days. When the debris of the 
plane yielded no more diamonds, the 
searchers gathered up earth all around 
the wreck and placing it in sieves 
washed it with water. Several good 
sized stones were recovered in this 
manner. . The search is still going on 
but under federal. supervision. 








Watches and rings said to be worth 
$500 were stolen one night recently from 
the jewelry store of William G. Keefe, 
257 N. Broad St., Elizabeth, N. J. The 
theft was discovered early in the morn- 
ing by Patrolman Dowd. An investiga- 
tion showed that the thief or thieves 
took wrist watches, ring mountings, 
platinum rings and a number of fancy 
stone rings. 
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Howard correct time is broadcast every night through these important 
and popular radio stations of the National Broadcasting Company's 
famous Red Network. Daily newspaper radio programs give hour o{ 
each day’s announcement. 
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Holiday Howards 


at Popular Prices ~ 


EW BEAUTY in cases distinguish the Holi- 
day Howards. The popular priced models 
offer a variety (illustrated) incharming engraved 
backs that are making stronger appeal to today’s 
good taste than the conventional Butler backs. 


Howard Correct Time announcements over 








seventeen powerful and popular Radio Stations 








of the National Broadcasting Company’s Red 
Network are creating a widespread interest in 
Howards that makes their displayin showcase and 
3 window a trade builder for aggressive jewelers. 
’ , During this heaviest watch-selling season of 
Kn’) 1298 A the year, the value of displays is multiplied. 


Howard mechanical perfection, Howard rare 
accuracy, now available with unusual, up-to-date 
beauty at popular prices mean increased poten- 
tial sales. 

The more models you show, the more 
Howards you'll sell. 

e ££ £ 


Howards, 17 Jewel, in Keystone Extra cases, 
white or green 














No. Model Retail 
798 Tuscan 12 size $60.00 
1295 New 10 size 75.00 
1298 New 10 size 75.00 


™HOWA RD wore 


KEYSTONE WATCH CASE CORPORATION © ESTABLISHED 1853 + RIVERSIDE NEW JERSEY 
nino A ORM eI MONE “acre 
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F. M. Peabody Killed 





Providence Retail Jeweler Breaks Neck in 
Fall Downstairs When Seized with 
Heart Attack 


PROVIDENCE, R. I., Nov. 12.—Fred- 
erick M. Peabody, 56 years of age, who 
has conducted a retail jewelry and 
watch repairing business in the Strand 
building, 77 Washington St., this city, 
for a number of years, was killed last 
Thursday night when he fell on the 
stairway of his home, 76 Ontario St. 
He suffered a broken neck. 

Mr. Peabody, who roomed at the 
Ontario St. house, was mounting the 
stairway from the second to the third 
floor when he was seized with a heart 
attack from which he had been suffer- 
ing for some months. He fell back- 
wards on the stairway, striking his 
head on the edge of a step. Two other 
roomers hearing the fall, went to Mr. 
Peabody’s assistance and carried him to 
his room and summoned a physician, 
who arrived within a few minutes, but 
Mr. Peabody was dead. A medical ex- 
aminer pronounced death due to a 
broken neck. 

He is survived by a sister in Danvers, 
Mass. Mr. Peabody was recognized as 
one of the leading experts in watch re- 
pairing in this city and had a large 
clientele. 








An International Exhibit 





Rules Governing Contest to Be Held by 
Paris Association of Jewelry and 
Silverware Manufacturers 


The rules governing the International 
Exhibition to be held early next year 
in the French capital by the Paris As- 
sociation of Jewelry and Silverware 
Manufacturers and the general program 
to be followed, were received in this 
country last week. Attention is di- 
rected in this program to the fact that 
this exposition will be held from Jan. 
15 to Feb. 10, 1929, and not in December 
of this year, as previously announced 
by the French Embassy. Exhibitors un- 
der the rules have until Dec. 25 to regis- 
ter their entries for the exposition. 

Designs must be presented on stiff 
paper or cardboard without frame or 
glass and they must be signed by the 
name of the artist. All the entries, the 
number of which are not limited to each 
artist, must be presented at the Cham- 
bre Syndicale de la Bijouterie de la 
Joaillerie et de l’Orfeverie, 58 Rue de 
Louvre, Paris, where they will be regis- 
tered in the order of their arrival, and 
for which a receipt will be sent to the 
exhibitor. 

The Chambre Syndicale does not as- 
sume any responsibility in the event of 
loss or deteroriation of the designs or 
models exposed. Those artists who de- 
Sire to guarantee their work against loss 
by theft, fire, etc., must insure them 
personally with companies of their own 
choice. 

Absolute liberty is given to all the 
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artists in the composition of such mod- 
els as will please them to submit. It is 
but a question of the composition, which 
must be in the modern spirit, avoiding 
all inspiration from ancient styles. 

Such designs or models as are sent in 
must be new and have never been sub- 
mitted before and should represent the 
exact size of the object. All the objects 
competing, suitable for both men and 
women, also jewels and small objects of 
art, silverware for table and toilette and 
religious articles, enter into the same 
category as mentioned in the present 
program. The artists may employ the 
use of all precious materials, such as 
fine stones or others, enamels, etc., at 
the will of the artist, and no particular 
subject is specified. No subject being 
specially specified, there is no limit to 
the size of the shipments but one must 
understand, for the general interest, to 
reduce as much as possible the size of 
their exhibits, on account of the limited 
space for this exhibition. 

The return of all models and designs 
to the exhibitors must be effected be- 
tween Feb. 11 and Feb. 15, when the re- 
ceipts for same must be submitted. 
After that date the Chambre Syndicale 
declines all responsibility for the de- 


85 


signs and models not claimed. None of ; 
the designs or models may be removed™ 
before the close of the exposition sale. 
No costs of any nature will be demanded 
of the exhibitors for the expense of the 
exposition. 

The Chambre Syndicale will give any 
information regarding the designs to 
jewelers, goldsmiths or silversmiths who 
desire to acquire same and put them in 
touch with possible purchasers. The 
artists are asked to send in with their 
designs and models the sale price for 
their work in French francs. All copies 
or reproductions of works exhibited will 
be made only with the proper authoriza- 
tion of the creators. The public will be 
admitted to the exposition. 

In the interest of the artists and the 
exposition sale and to conserve the ar- 
tistic character of this exposition, an 
International Committee of Admission, 
made up of qualified personalities, will 
function before the opening of the ex- 
position sale. The artists whose work 
has not been retained, will be advised 
directly by letter and must take back 
their designs and models within the 
time indicated, returning in place the 
receipt given them by the Chambre Syn- 
dicale. 








phobia. 


lads. 





Pays Tribute to Memory of Man Who 
Saved His Life 


HE fact that William T. Lane, an em- 
ployee of Allsopp Bros., manufacturing 
jewelers, Camp and Orchard Streets, New- 
ark, N. J., has just returned from Chicago is 
not a startling bit of news, but behind this trip 
is a story of the deepest human interest. 
Forty-four years ago a mad dog dashed 
into a group of youngsters playing in the 
streets of Newark, N. J., and left four small 
boys suffering from bites, which at that time 
meant almost certain death. William T. 
Lane was one of the victims of the mad dog. 
Realizing the almost certain death these 
lads were facing, a fund was quickly raised 
and they were sent to Paris and placed in 
the hands of Louis Pasteur, the eminent 
French scientist, who a few weeks before had 
discovered a method for preventing hydro- 
After treatment the lads returned 
home and the disease never developed. 
After more than two score years Mr. Lane 
still remains grateful to Pasteur, and to pay 
tribute to the memory of this world renowned 
scientist he went to Chicago, where he took 
part in the dedication of the 20-foot marble 
shaft erected in Grand Park, that all who 
pass may not forget what this Frenchman 
contributed to the cause of humanity. 
cause his three companions are unknown, 
Mr. Lane was the only one of the group on 
hand to pay homage to “Papa” Pasteur, as 
the scientist was always after known to these 
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APEX WATCH CASE MEG. CO. | 


64 West 48th St. New York 





14-K AND 18-K GOLD AND PLATINUM. MADE FOR AMERICAN AND SWISS MOVEMENTS 


SIDE VIEW 





THREE STYLES OF AN EXTENSIVE LINE. MADE BY 


Made for 10 Ligne Elgin, 10 Ligne Waltham, 
9% and 10% Ligne Swiss Movements 


Also Gold Attachments for Cord and 
Leather Bracelets 
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UNUSUAL CALLS : 


are generally filled at 


OLGA TRITT 


730 FIFTH AVENUE, NEW YORK 
Phone: Circle 6171-2 


RUSSIAN ANTIQUE JEWELRY 


ODD PEARLS (large size) BLACK PEARLS 
PRECIOUS STONES 
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The BUYERS’ DIRECTORY 


Price One Dollar 


The Jewelers Publishing Corp., 239 W. 39th St., New York 
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Qbjects to Term “Semi-Precious” 


President of the American Jewelers Protective Association Urges That Its Use Be Omitted in 
the Gem Paragraph of the Tariff Law 


The fact that the term “semi- 
precious” as applied to gems in the 
present Tariff Law is annoying and apt 
to cause confusion, is brought out in a 
letter sent, last week, to John R. Hackes, 
chairman of the Precious Stones Com- 
mittee of the National Jewelers Board 
of Trade, who has prepared a report 
for the Good and Welfare Committee 
of the Board on the subject of nomen- 
elature of gems. The letter was sent to 
Chairman Hackes by Meyer D. Roth- 
schild, president of the American Jewel- 
ers Protective Association, which organ- 
ization has had charge of tariff matters 
in the diamond and gem trades of this 
country for many years. Mr. Rothschild 
is himself, known in the trade as an 
authority on gems and is the author of 
the work “A Hand Book of Precious 
Stones” published many years ago by 
Putnam, which for years has served as 
a preliminary text book in the education 
of the men in the industry. 

President Rothschild is now preparing 
to urge upon Congress, when it takes 
up tariff revision, a special revision of 
the duty on diamonds for the purpose 
of preventing smuggling. This change 
will seek to cut the present duty on cut 
diamonds and precious stones from 20 
to 10 per cent and put rough gems on 
the free list. He feels that at the same 
time, the whole precious stone schedule 
should be revised properly to avoid con- 
troversy that has arisen under some of 
the sections and particularly to avoid 
confusion through the use of loose terms 
of no clear-cut and definite limitation. 

As the National Jewelers Board of 
Trade is working on the question of the 
nomenclature of precious and imitation 
precious stones, he urges the committee 
in charge of this work, recommend that 
the use of the word “semi-precious” 
should be discontinued in the trade gen- 
erally because such a decision would be 
helpful to the tariff committee which is 
soon to be formed to recommend proper 
changes in the general schedules to 
Congress and which will bend their 
efforts to have misleading, troublesome 
distinctions eliminated from future 
tariff schedules. 

Mr. Rothschild feels that the word 
“semi-precious” has no definite and 
clear-cut meaning in the trade and has 
long urged that the term be abandoned, 
by the industry. 

His letter to Chairman Hackes’‘is in 
full as follows: 

New York, Nov. 10, 1928. 
Mr. John R. Hackes, chairman Precious 
Stone Group Good and Welfare 
Committee of the National Jewelers 
Board of Trade. 
“Dear Sir: 


NOMENCLATURE OF STONES 
'“TIt is highly probable that tariff re- 


vision will be undertaken by the new 
Congress, and the American Jewelers 
Protective Association is now laying 
plans with a view to having the present 
rate of 20 per cent on cut diamonds, 
other precious stones and pearls, and 10 
per cent on rough reduced to the rates 
which were in force under the Tariff 
Act of 1909: i.e., 10 per cent on cut 
precious stones and pearls, with rough 
on the free list. 

“The precious stone schedule is con- 
tained in Paragraph 1429 of the Tariff 
Act of 1922 and it embraces not only 
diamonds but also all precious stones 
and pearls as well as_ semi-precious 
stones, so-called, and imitation precious 
stones and imitation pearls. It there- 
fore becomes important that any sched- 
ule referring to imitation precious 
stones should contain terms which corre- 
spond as closely as possible to those used 
in the description of the genuine stones. 

“Under the Tariff Acts of 1913 and 
1922 the words ‘semi-precious stones’ 
have been included in the schedule and 
the result has been much discussion and 
considerable uncertainty regarding the 
duty which ought properly to be assessed 
on certain kinds of imitation stones. 

“Paragraph 1429 covers, 


‘imitation precious stones, cut or 
faceted, imitation semi-precious 
stones, faceted, imitation half 


pearls,’ ete. 

“It is therefore clear that the present 
law provides for imitation precious 
stones cut or faceted, and imitation 
semi-precious stones faceted, with no 
provision made for ‘cut’ imitation semi- 
precious stones. 

“As a matter of fact, there is not 
now and never has been any reason 
for the two classifications ‘precious’ 
and ‘semi-precious’ in regard to stones 
suitable for use in jewelry. It would be 
possible to secure unanimous agreement 
that diamonds, emeralds, rubies and sap- 
phires are precious stones. It is highly 
improbable however, that any agree- 
ment could be secured, even among men 
of knowledge and experience, as_ to 
what other stones should be included 
in the category of ‘precious stones’ and 
what stones should be definitely classed 
as ‘semi-precious.’ 

“In answer to the question ‘What are 
Precious Stones?’, the writer in 1889 
published a statement of which the fol- 
lowing is a part: 

“The mineral to which the term 
‘precious stone’ is applied, must be 
adaptable for jewelry or ornamental 
purposes and must possess beauty, 
hardness and rarity. . It has 
been a mooted question as to the 
proper dividing line between stones 
that deserve the title ‘precious’ and 
those which should be placed in a 
so-called ‘semi-precious’ or lower 


category. To draw such a line is 
hardly possible, as neither hard- 
ness, rareness, nor value would be 
a positive test—some of the hard 
stones, like zircon and almandines 
being less valuable than the softer 
opal, while the diamond, one of the 
most plentiful of precious stones, 
is at the same time one of the 
most valuable. 

“Neither can price be taken as a 
complete test, because fashion makes 
a turquoise, an opal or an emerald 
much more valuable at one time 
than at another. All precious 
minerals used for ornamental pur- 
poses, from the diamond to the 
quartz or chalcedony may properly 
be called precious stones.” 

“The foregoing statement is as true 
today as it was 40 years ago. Now as 
it was then it will be impossible to 
agree upon a definite rule which could 
be applied to determine which stones are 
‘precious’ and which are ‘semi-precious.’ 
If, for instance, it was agreed that the 
material of which the stone is composed 
should govern, then only the diamond 
would be available, as all qualities of 
diamonds suitable for faceting would 
readily fall into the category of ‘pre- 
cious.’ 

“Crystallized corundum, however, tells 
another story. Rubies and sapphires of 
good or even fair color would, of course, 
be ‘precious’; but how about light col- 
ored inferior stones of the corundum 
group, with little beauty or commercial 
value—where could the line be drawn? 

“The beryl family furnishes a most 
striking example of the futility of try- 
ing to establish a workable distinction 
between ‘precious’ and ‘semi-precious.’ 
The composition, hardness, specific 
gravity, refraction, brilliancy and every 
other quality is identic in the emerald, 
the aquamarine, the rose beryl or mor- 
ganite, and the colorless or white beryl. 

“The emerald because of its rarity 
and color is surely ‘precious’ but it is 
also true fine aquamarines, and rose 
beryls are superior in beauty and value, 
both commercially and artistically, to 
the inferior varieties of emerald. 

“The introduction of the term ‘semi- 
precious’ into the tariff was, I believe, a 
great mistake and in any_tariffrevision. 
every effort should be made to have the 
word ‘semi-precious’ omitted, leaving 
only the classifications. of ‘precious 
stones’ and ‘imitation precious stones.’ 

“If your Group agrees with the views 
herein expressed perhaps it will, after 
careful consideration, recommend that 
the use of the word ‘semi-precious’ 
should be discontinued in the trade gen- 
erally. Such a decision would be very 
helpful to the tariff committee which 
will soon be formed in their efforts to 

(Continued on page 126) 
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GIFT SETS 


That Are Wonderful Sellers 
Specially Priced 
From $5.00 UP 














Made in Sterling Silver, Gold-Filled, 14K Green, and 18K 
White Gold, in four sizes: No. 1 and No. 2, with rings, 
for ladies; No. 3 and No. 5, with clips, for gentlemen; 
beautifully cased. 











Made in Sterling Silver, plain or engraved; also 14K Gold. 
May be had with Knife to match, if desired. 


Selections may be had, on approval, for immediate report. 


Illustrated catalog on Request 


EDWARD TODD & CO. 


1 W. 34th St. New York 





Manufacturers 








TRADE MARKS 


of the 


Jewelry and Kindred 
Trades 


Fourth Edition 


[Illustrates the trade marks, registered and 
unregistered, used by manufacturers, 
wholesalers and importers in the 


jewelry and allied industries. 


Price $5.00 


Express Charges Paid 


Jewelers Publishing Corporation 
239 W. 39th St., New York 





























The C. G. BRAXMARCO. 


242 W. 55th St., New York City 


Fraternal Emblems 
Medals and Class Pins 
Fire and Police Badges 





Made to Order Goods our Specialty 
Forty-four years of satisfactory service to an increasing 
namber of customers. 

Our facilities for manufacturing and designing ere at 


your service. 





Write for Emblematic or Badge Catalog 
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Committees Appointed 





President Larter Host at Luncheon Given 
to Members of Executive Committee 
of Jewelers’ Security Alliance 


The members of the executive commit- 
tee of the Jewelers’ Security Alliance 
were guests last Monday of Harry C. 
Larter, president of the organization, at 
a luncheon given at the Drug and Chem- 
ical Club, 85 John St., New York. The 
purpose of the luncheon was to greet 
the three newly elected members of the 





HARRY C. LARTER, PRESIDENT 


executive committee, including Otto D. 
Wormser, Albert Lorsch and G. H. Nie- 
meyer, who were admitted upon the con- 
solidation, several weeks ago, of the 
Jewelers’ Security Alliance, the Jewelers’ 
Protective Union and the Jewelers’ Na- 
tional Crime Committee. 

After the luncheon, the regular month- 
ly meeting of the executive committee 
was held and in addition to the three 
above mentioned members, the following 
were present: President Harry C. Lar- 
ter, Vice-presidents H. H. Butts, C. J. 
Brotherly and Leo Wormser, Treasurer 
Bernard Karsch, Secretary James H. 
Noyes, and Henry Abbott, H. H. Dill- 
ingham, Prentice Luckey, Frank T. Sloan 
and Nathan J. Stern. Raymond Ehr- 
hardt, superintendent of the new Travel- 
ers’ Protective Service of the Alliance, 
and Richard C. Murphy, counsel for the 
Jewelers’ National Crime Committee, 
were also present by invitation. 

Twelve new members were admitted 
to Class B, while three Class A members 
were transferred to Class B. During the 
session, three rewards were ordered 
paid. 

President Larter, at this meeting, ap- 
pointed the following standing commit- 
tees as provided by the revised constitu- 
tion and by-laws adopted at a meeting of 
the members of the Alliance on Oct. 30: 

Finance Committee: Henry Abbott, 
chairman; A. L. Brown, Frank T. Sloan. 

Membership Committee: G. H. Nie- 


THE JEWELERS’ ‘CIRCULAR 


meyer, chairman; C. J. Brotherly, Leo 
Wormser. 

Protective Service Committee: Frank 
T. Sloan, chairman; H. H. Dillingham, 
Nathan J. Stern. 

Crime Committee: H. H. Butts, chair- 
man; Otto Wormser, Arthur Lorsch. 

Special Committee on Insurance: G. 
H. Niemeyer, Otto Wormser, Frank T. 
Sloan, Prentice Luckey. 


Death of H. Cockshaw 


Retired New York Jeweler Passes Away 
Suddenly at the Age of 73 Years 


Herbert Cockshaw, long known to 
members of the trade in New York, died 
suddenly last Thursday at his home, 1 
W. 72nd St. The funeral was held last 
Saturday at his late residence, inter- 
ment following in New Jersey. 

Herbert Cockshaw who was born in 
England was 73 years old when he died, 
came here as a child and was educated 
in this country. 

Mr. Cockshaw was originally in the 
employ of Cox & Sedgwick, as factory 
superintendent. From 1885 to 1914, he 
was associated with John T. Howard, 
trading under the name of the Howard 
& Cockshaw Co., Inc., doing business as 
manufacturing silversmiths. In 1914, 
Mr. Cockshaw retired from business. 
Although he had been in ill-health for 
the past two or three years, his death 
was sudden and came as a shock to his 
friends. 

The deceased is survived by his widow, 
a daughter and a son, Herbert Cock- 
shaw, Jr., manufacturing jeweler, 64 
W. 48th St., New York. 


Composition Offer of 35 Cents on the 
Dollar Filed in Federal Court 
by Two New York Concerns 


Grusmark’s, Inc., 500 Fifth Ave., New 
York, have filed in the United States 
District Court a composition offer of 
settlement on the basis of 35 cents on 
the dollar. Under the provisions of this 
offer the business which went into 
bankruptcy several weeks ago, will be 
under the supervision of a creditors’ 
committee until all the notes consti- 
tuting the settlement mature. 

The first payment of this offer, if con- 
firmed, will be for 10 per cent and wil] 
be made payable next January. The 
balance will be paid in monthly install- 
ments during 1929. A hearing on this 
offer will be held on Nov. 23 at the office 
of Robert P. Stephenson, referee in 
bankruptcy, 32 Broadway. 

In a letter sent out by Sternberg & 
Rosen, attorneys, Woolworth building, 
and counsel for the creditors’ committee, 
details of the negotiations leading up to 
the making of this offer, are outlined. 
It is pointed out in the letter that in 
these negotiations, the committee has 
been guided by various considerations 
and conditions and in conclusion, states 
that a substantial salvage to creditors 
would only be possible by permitting 
the debtor to continue to operate the 

















89 


five retail stores. The debtor concern, 
it is stated, is anxious to re-acquire the 
stores, but it is believed that Messrs. 
Grusmark and Lowenstein, who own the 
capital stock, have not the necessary 
capital to finance a cash settlement. For 
this reason, they proposed the settlement 
of 35 cents on the dollar, to be paid in 
deferred payments. 

The Grusmark concern was petitioned 
into bankruptcy on Oct. 10. At the 
same time, a bankruptcy action was 
started against the Fifth Avenue Dia- 
mond Co., both of 500 Fifth Ave. The 
Fifth Avenue Diamond Co. is involved 
with Grusmark’s, and for this reason is 
making the same settlement offer. 








Outdoor Advertising 





Cleveland Jewelers Contract to Use Bill. 
boards for Two Months 


CLEVELAND, OHIO, Nov. 12.—The out- 
door advertising campaign which has 
been the cause of discussion for several 
months past in jewelry circles, is now 
assured and a contract has been taken 
for 90 boards in greater Cleveland. The 
Twenty-Four Karat Club has been spon- 
soring the movement. For a time it 
looked as though the proposition would 
not go through for lack of contributors 
and the first plan of using space for 
three months had to be abandoned. 

The new schedule calls for the use of 
boards for two months, commencing 
Nov. 15 and ending Jan. 15. The 
posters will be facsimiles of those ad- 
vocated in the national jewelry adver- 
tising campaign. Diamonds will be ad- 
vertised this month, and jewelry for 
gifts will be featured Dec. 15. The 
word Christmas will not be used as 
the posters will not come down until 
Jan. 15. 

Members of the club are being con- 
gratulated in getting the campaign 
across, as it has seemed an almost im- 
possible task to put over any cooperative 
advertising. A few of the larger stores, 
and the big credit houses have been 
using billboard space during the past 
couple of years at Christmas time. 








Death of Charles L. Wilde 


MILWAUKEE, Nov. 9. — Charles L. 
Wilde, 74, pioneer Milwaukee jeweler 
and for many years adjuster of clocks 
in public schools, died Tuesday, at his 
home. Mr. Wilde was a watchmaker in 
Milwaukee for almost 60 years and 
owned jewelry stores at 938 Winnebago 
St. and at North Ave. and 29th St. He 
retired 15 years ago. 

Mr. Wilde was born in Austria and 
came here when a boy. His father, 
Frank Wilde, was an early Milwaukee 
jeweler and watchmaker. For 50 years 
Mr. Wilde was a member of Juneau 
Lodge No. 21, Knights of Pythias, and 
formerly was its chancellor commander. 

He is survived by his widow, Mrs. 
Emma Schloerb Wilde, whom he mar- 
ried 49 years ago in Oshkosh, Wis., two 
sons, two brothers and two sisters. 
Funeral services were held yesterday. 
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Precious Stone Definitions Adopted 





Good and Welfare Committee of National Jewelers’ Board of Trade Approves Report of Special 
Committee on Nomenclature—Genuine, Reconstructed, Synthetic, Doublet and 
Imitation Gems, Defined—Committee Also Recommends Dropping 
Term “Semi-Precious” as Applied to Gems 


After a number of delays and post- 
ponements, the report made to the Good 
and Welfare Committee of the National 
Jewelers Board of Trade by the special 
committee appointed to take up the ques- 
tion of the nomenclature of precious 
stones was finally. adopted Tuesday 
afternoon. This was the second special 
meeting of the Good and Welfare Com- 
mittee called for this purpose, and was 
held at the directors’ room, in the Board’s 
office, 22 W. 48th St., New York. It was 
attended by not only the members of 
the Good and Welfare Committee, but 
the members of the Precious Stone Com- 
mittee, which included representatives 
of the importers, cutters and prominent 
retailers of gems. 

The report, as finally adopted and ac- 
cepted, and which appears elsewhere in 
this page, is not exactly the report as 
recommended by the special committee, 
the clause “without adjective modification 
other than that referring to color or 
quality” being added to the first sentence 
of the first paragraph of the report, 
after a general discussion both at this 
meeting and the one held previously. 
The rest of the report was adopted by 
a practically unanimous vote. 

The conditions that led up to the 
formulation and adoption of this report, 
go back many months. It will be re- 
called that the Federal Trade Commis- 
sion, in bringing proceedings against 
‘ certain firms for the misuse of descrip- 
tive terms in the jewelry catalogs, called 
attention to ambiguous, non-descriptive 
and misleading names that were used to 
describe certain gems and imitations of 
precious stones. To remedy this condi- 
tion, the commission urged the National 
Jewelers Board of Trade to get an ex- 
pression of opinion from the industry as 
to the proper use of different gem terms. 
The matter was referred to the Good 
and Welfare Committee, and it was de- 
cided to appoint special committees in 
the industry to take up the subject. 
Among the committees appointed was 
one on “diamonds” which has already 
made a report, which was published in 
full in THE JEWELERS’ CIRCULAR of June 
7; one on pearls and imitations which 
is at present working on a report, and 
the committee representing the precious 
stone group whose report as amended, 
has been finally accepted. This 
committee of which John Hackes of the 
American Gem and Pearl Co., was 
chairman, held meetings with gem im- 
porters, dealers and cutters as well as 
retailers and their report was confined 
purely to the question of the nomen- 
clature of gems, dividing the subject into 
five parts—‘genuine,” “reconstructed,” 


“synthetic,” “doublet” and “imitation,” 


for each of which they gave a definition. 

In the original report, which was dis- 
cussed at a previous meeting, in the 
paragraph as genuine stones, the com- 
mittee recommended that all stones pro- 
duced by nature, should be continued to 
be called by their name or names with- 
out adjective modification. This re- 
sulted in many amendments being sug- 
gested that would except certain words 
or terms in the description of stones, so 
the committee was asked to reconsider 
the subject and report again, Tuesday. 
At the previous meeting, the definition 
of “reconstructed,” “doublet” and “imi- 
tation” were accepted so the committee’s 
report, Tuesday, related, only to the 
clauses as to “genuine,” and “synthetic” 
and the final recommendation as to the 
elimination of the word “semi-precious” 
in designating gems. 

The clause as to “reconstructed” gems 
was unanimously adopted but the clause 


as to “genuine” stones which was re- 
ported by the special committee, was the 
subject of much debate. Finally a mo- 
tion that the amendment that would 
permit adjectives referring to color and 
quality only to be associated with the 
name, was adopted by a majority vote, 
the chairman of the committee, Mr. 
Hackes, voting against it. 

Prior to taking up the subject of the 
committee’s report, David Belais, the 
chairman, laid before the Good and Wel- 
fare Committee, a communication from 
the Better Business Bureau asking in- 
formation and aid in the movement to 
stop misrepresentation in advertising of 
lapis-lazuli. Secretary Shinn was in- 
structed to write the Bureau as to what 
the committee considered was covered 
by the terms “genuine lapis,” “Swiss 
lapis” and “imitation lapis.” 

The full report of the Precious Stone 
Committee, as adopted by the Good and 
Welfare Committee, is as follows: 


REPORT OF COMMITTEE REPRESENTING PRECIOUS STONE GROUP 
OF THE NATIONAL JEWELERS’ BOARD OF TRADE 


For trade purposes and in order to simplify the consideration of stones, it is urged that 


they be considered under five general headings, i.e.: 
The definitions and limitations of each group are 


Synthetic; 4. Doublet; 5. Imitation. 
set forth in the following: 


1. GENUINE 


1. Genuine; 2. Reconstructed; 3. 


All stones produced by nature, in other words, natural stones, would continue to be 
called by their name or names without adjective modification other than that referring 
to color or quality. Example—a pink beryl might be so termed or sold as a “morganite,” 
or reddish agate sold as “carnelian,” or white zircon as “jargoon,” ete. We recommend 
that agate, regardless of the fact that over 90 per cent of it is dyed or treated before 
sale, continue to be sold as agate or under the various headings which now designate 
the various colors of dyed agate. Example—agate which has been subjected to blacken- 
ing be sold as “black onyx,” ete. 


2. RECONSTRUCTED 
All stones produced by fusing or amalgamation of natural stones or parts thereof 
without the introduction of extraneous elements. Note—this type of stone is today 
practically non-existent and the committee knows of no such stones for sale com- 
mercially. In times past, however, the natural ruby was successfully simulated by 
fusing small pieces of genuine rubies. In order to provide for further discoveries 
along this line, classification No. 3 is herewith recommended. 
3. SYNTHETIC 
Produced by artificial means but having approximately the exact characteristics of 
the genuine stones such as: 
a. Same hardness with a tolerance of 5 per cent over or under the extremes of the 
genuine. 
b. Same Dichroism. 
c. Same specific gravity or density with a tolerance of 5 per cent over or under 
the extremes of the genuine. 
d. Same chemical constituents with reasonable tolerance in the proportion of the 
constituents. 
4. DOUBLET 
Stones produced by the cementing together of two or more parts, one of which must 
be of genuine stone. 
5. IMITATION 


The Committee recommends that in the discussion of stones they be at all times re 


All other productions made to simulate genuine stones. 


ferred 


. ‘ . . ” 
to as “precious stones” and not as “precious stones” and “semi-precious stones. 
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Robs Man Who Aided Him 


Newark, N. J., Jeweler Offers Reward for 
Arrest of Negro Suspected of Theft 





By befriending a negro who pretended 
he was suffering from hunger, Alex Loeb, 
retail jeweler at 30 Halsey St., Newark, 
N. J., recently lost a tray of rings worth 
$500. Since the theft the jeweler has 
been searching for the thief, and has 
now offered a reward of $100 for the 
arrest of the man. 

Mr. Loeb informed a JEWELERS’ CIRCU- 
LAR reporter that the man came into 
his store one morning recently asking 
for work, claiming that he needed money 
to buy food. The jeweler, taking pity 
on the man, put him to work polishing 
the front of the store, and after a short 
time Mr. Loeb, believing the negro’s tale 
that he was hungry, gave him some 
money and told him to get his break- 
fast. The man returned in a short time 
and resumed his work, but soon decided 
to leave. 

It was not until some time later that 
Mr. Loeb missed a tray containing 25 
Masonic and 25 Eastern Star rings. He 
recalled that the negro had gone to a 
back room several times and was certain 
that the man had taken the rings from 
the safe, which was standing open. 

Mr. Loeb asks that if these rings are 
offered to anyone in the trade that either 
he or the Pinkerton National Detective 
Agency be notified. The negro is about 
35 years old, stands 5 feet 8 inches tall, 
and weighs about 160 pounds. 








Look Out for Her 





Jewelers Are Warned to Be Cautious in 
Dealing with Woman Who Asks for 
Watches on Memorandum 


The ease with which some jewelers are 
victimized by strangers was again dem- 
onstrated recently by several retailers in 
Pennsylvania and Indiana. As a result 
of the visits of a young woman these 
jewelers have lost watches worth several 
hundred dollars. 

At the store in Pennsylvania this wo- 
man, accompanied by a man companion, 
asked the jeweler to show her a selec- 
iton of men’s watches. She stated that 
the watch was intended for her brother 
who was at that time in a hospital. After 
looking over an assortment she finally 
requested that she be allowed to take 
several of the timepieces on memoran- 
dum in order to show her mother whom 
she claimed was-confined to her home by 
illness. 

She gave the jeweler a name and also 
an address in her city and finally was 
allowed to take five watches, which she 
promised to return in a few hours. 

When the woman failed to come back 
the jeweler made inquiry and learned 
that no one of the name given by the 
woman was known at the address where 
she claimed she lived. At both jewelry 
stores she worked the same scheme. 

The woman is described as between 
20 and 22 years old, standing about five 
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feet, four inches tall and weighing prob- 
ably 105 lbs. She has dark brown, 
bobbed hair and is very thin. 

Jewelers are warned to be on the look- 
out for this woman and if she appears 
the nearest office of the Pinkerton Na- 
tional Detective Agency or the Jewelers 
Security Alliance should be notified. 








Held for Trial 


New York Jeweler Must Answer to Alleged 
Violation of the Gold Stamping Law 





Harry Rubin, jewelry dealer, 38 Clin- 
ton St., New York, was held for trial in 
Special Sessions following an examina- 
tion before Magistrate Ewald Monday 
in the Third District Magistrates Court. 
Rubin was charged by Inspector Tuch- 
man of the Bureau of Weights and Meas- 
ures with having sold a signet ring 
stamped “14K” which it was alleged on 
assay failed to show the requisite gold 
content. 

Newman Levy, of Greenbaum, Wolff & 
Ernst, general counsel for the National 
Jewelers Board of Trade is cooperating 
with the office of the District Attorney 
in the prosecution of the case at the di- 
rection of the Board’s Good and Welfare 
Committee which, among its other ac- 
tivities, gives special attention to the 
matter of correct stampings. Rubin has 
been released on bail pending trial. 








Business Records 





Berry & Co., Washington, D. C., have 
been petitioned into bankruptcy. 
Beal’s Jewelry Shop, Inc., 
Mass., has made an assignment. 

An involuntary petition in bankruptcy 
has been filed against B. Leonard Abra- 
ham, Philadelphia, Pa. 

Shadel & Ashby, Monett, Mo., are 
offering 20 cents on the dollar to credi- 
tors. The assets amount to about $500 
and the liabilities $14,000. 

Henry N. Hull, Livingston, Mont., has 
filed a voluntary petition in bankruptcy. 
He has liabilities of $1,800 and no 
assets. 


Boston, 








Prizes amounting to $25 will be 
awarded those submitting the best slo- 
gans appropriate for the Dayton Retail 
Jewelry Trade Association. The slogans 
are to cover the subject matter of the 
newspaper advertisements appearing 
weekly in the Dayton News which began 
Nov. 1 and ending Dec. 1. A feature of 
the contest is that each slogan or set of 
slogans submitted must be accompanied 
by a full set of advertisements appear- 
ing in the newspaper between Nov. 1 
and Dec. 1. The following have been 
appointed as judges to select the prize 
winners: Ralph Jones, business man- 
ager Herald-Journal; Harry Brandt, ad- 
vertising manager Dayton Daily News; 
Earl Sterzer, S. Partner, publicity com- 
mittee of the Retail Jewelers’ Associa- 
tion; J. D. Runkle and Hugo Wagenseil, 
advertising counsellor. 
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Yeggs Blow Safes 





Jewelry and Cash Amounting to $5,000 
Stolen by Thieves from Newark 
Jewelry Plant 


NEWARK, N. J., Nov. 12.—Some time 
last Saturday night several safes in the 
manufacturing jewelry plant of Orr & 
Stone, 18 Columbia St., were blown open 
by thieves who escaped with jewelry and 
cash worth $5,000. The robbery is be- 
lieved to be the work of experts. 

Holes were punched around the com- 
bination of the larger safe of cabinet 
type and the combination knocked off. 
Dynamite was forced into the holes to- 
gether with two bare copper wires about 
15 feet long. Cotton material and soap 
placed in the openings deadened the 
sound. The wires were attached to a 
flashlight battery which set off the 
charge and was just strong enough to 
spring the bolts. The smaller safe was 
opened in the same fashion. 

The yeggs displayed such confidence 
as to eat a lunch at the time. This was 
evidenced by the remains of sandwiches 
and eggshells. In exchange for jewelry 
the burglars left a supply of tools in- 
cluding an electric drill. 

The loss was not covered by insurance 
said Walter J. Stone of Maplewood, 
secretary and president of the company. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 


Selling Price 
London U.S8S.Gov’t New York 
Date Official Assay Bars Official 
Nov. 6 26} Holiday ae 
“ Tavce 26% 601% 57% 
“ oe 2634 60% 57% 
7 9.... 264 60% 57% 
© 16.... 26% 60% 58 
12.... 26% 6056 58% 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended Nov. 10, 1928 
The U. S. Assay Office reports: 


Gold bars exchanged for gold 
AR 2 ssa tate cia ce att aoe ara $1,085,058.92 
Gold bars paid depositors...... 66,583.28 


ROUGE Hin Siana’s S wiass ges wven ohareca $1,151,642.20 


Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 

$690,492.23 
130,212.79 
119,961.11 
97,398.24 
46,994.55 


$1,085,058.92 








Two unset diamonds and a diamond 
ring were taken from a tray in the jewel- 
ry store of David Kyman, 499142 Congress 
St., Portland, Me., one evening recently 
by a thief who succeeded in making his 
escape after a short chase. The young 
man walked into the store and asked to 
be shown some diamonds and as the tray 
was placed before him he snatched the 
two stones and ring and dashed out. 
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to 
Christmas — 


Get the GREATEST amount of BUSINESS 
from the largest number of jewelers— 
by advertising NOW in 





THE JEWELERS’ CIRCULAR 
Weekly 


ITH Election over, the last barrier to hold back business has 

been lifted. LEverybody’s mind is definitely concentrated on 

buying and selling—on making a supreme effort to do the great- 
est possible business before the year ends. 


Now is your big chance, your last chance for volume orders. The 
great late-buying market is wide open—and what you get out of it de- 
pends wholly on how thoroughly and aggressively you cover it. 


Christmas is only five selling weeks away, and of these—The Next 
Four Weeks Are Advertising Weeks. During the next four weeks 
you are certain of more jewelers reading your advertisements with 
the concrete intention of immediate buying than at any other time of 


year. 


The only publication you need is the Jewelers’ Circular-Weekly. 
For sixty years it has been the buyer’s guide. It is read by every 
jeweler worthy the name and used by practically every manufacturer 
who has Christmas merchandise to sell. 


The Weekly tells your important sales story four times in the space 
a Monthly can tell it only once. Act promptly—and wind up this 
year with a good big volume of business. 
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It was announced several days ago 
that Fred Zimmern has severed his con- 
nections with the Universal Mesh & 
Jewelry Co., Inc., 64 W. 48th St. 


G. Rosenman, representing Tenen 
Bros., manufacturers of platinum mount- 
ings, 83 Canal St., is planning to call on 
the wholesale trade in Philadelphia next 
week, 

George Frey, representing the A. L. 
Lindroth Co., Ine., North Attleboro, 
Mass., spent several days this week in 
Attleboro and environs visiting the fac- 
tories and will return today (Thursday). 

Among the local concerns receiving 
charters of incorporation during the 
past week are: Albert Ramsay & Co., 
with a capital of $250,000 and Galey 
Bros., capitalized with 100 shares com- 
mon stock. 

Next Saturday the “Timeology Hikers” 
will enjoy a walk through Riverdale and 
Spuyten Duyvil. The hikers will meet at 
2 p.m. at the Van Cortlandt Park (I. R. 
T.) station. The objective last Saturday 
was Tibbetts Brook Park. 

Mrs. Rae Waas, wife of Jack Waas, 
of Abby-Waas, manufacturing jewelers, 
49 Maiden Lane, died suddenly, Sunday 
morning after several weeks’ illness at 
her residence, 1185 Fulton Ave., this 
city. The funeral was held yesterday 
(Wednesday) morning at 11 o’clock 
from Saul A. Rothschilds Central Fun- 
eral Chapel, 100 W. 87th St. 

Jack Pusrin, representing B. Pusrin, 
55 Chrystie St., has returned from a 
trip to Pennsylvania, Baltimore and 
Washington, and next week will visit the 
trade in New England. Archie Pusrin, 
another representative of the firm, is 
preparing to call on the trade in New 
Jersey next week. The salesmen for this 
house report that the outlook for the 
approaching holiday season is extremely 
favorable. 

The members of the United Retail 
Jewelry Storekeepers’ Association are 
preparing for the next meeting of the 
organization, which will take the form 
of a “Ladies’ Night.” Refreshments will 
be served, and the officers are urging all 
members of the association to bring their 
wives and other members of their fami- 
lies. The main object of the “Ladies’ 
Night” event is to decide upon a suitable 
date for the annual banquet and ball to 
be held on the 13th anniversary of the 
organization. 

James L. Hand, jeweler auctioneer, 14 
Maiden Lane, is at present conducting a 
sale for Jean R. Tack in Newark, N. J. 


Mr. Tack, whose business was estab- 
lished 56 years ago, was at one time vice- 
president of the American National Re- 
tail Jewelers’ Association and for a num- 
ber of years served as president of the 
New Jersey Retail Jewelers’ Association. 
This is the fourth large stock that Mr. 
Hand has sold in Newark, the others be- 
ing Gaven Spence, Holt’s, Inc., and to 
settle the Hartdegen Estate. 


The untimely death on Nov. 5 of Geor- 
giana Koenig, wife of Max Koenig, man- 
ager of the firm of Hoffman Bros., Inc., 
565 Fifth Ave., caused deep sorrow to 
her many friends in the trade. Prior to 
her marriage, Mrs. Koenig was in the 
employ of Hoffman Bros., Inc., during 
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which time she endeared herself to those 
of the jewelry trade with whom she came 
in contact as well as to her office associ- 
ates. Interment was held on Nov. 6 at 
Mt. Carmel Cemetery. Out of respect 
to her memory the offices of Hoffman 
Bros., Inc., were closed. 

Testimony was taken last week in 
New York in an interesting suit brought 
by the United States Government at 
Los Angeles to obtain the forfeiture of 
seven packages of diamonds which were 
seized by customs agents in that city 
from a number of wholesale jewelers 
and diamond brokers. The action of 
the government does not involve the 
man from whom the goods were seized 
but it is claimed that the diamonds were 
smuggled into the United States during 
June and July, 1927, by a resident of 
Los Angeles and his wife, who later sold 
the diamonds to the local jewelers. A 
claim for the diamonds has been made 
by Christine Sands, of Los Angeles, who 
avers she is the true owner of the gems 
and declares that they paid duty in the 
regular way. The case is to be tried 
this week in Los Angeles after the 
testimony of several people in New 
York, and New City including one 
of two people in the diamond trade, 
shall have been forwarded to Los An- 
geles. The witnesses in New York were 
examined on behalf of the government 
by Walter H. Schulman, assistant 
United States attorney for the southern 
district, while Henry Abel represented 
the attorneys for the Los Angeles 
claimant. 

The Jewelers Square Club of New 
York held its 50th meeting and dinner 
on Election Eve at the Cafe Boulevard, 
41st St. and Broadway. The dinner pre- 
ceded the regular meeting. At the head 
table was seated President Lassner, sur- 
rounded by his staff of officers and all 
the past presidents of the organization. 
Immediately after the dinner the busi- 
ness meeting was called to order and the 
following were elected to membership: 
Raphael Blumenthal, Mortimer B. Kling, 
Irving O. Urdang, Morris Lawrence Al- 
exander, Sidney Fiadleman, Carl Feith, 
William Jacobs, Dikran Vartarian, 
George W. Karch, Samuel Rabinowitz, 
Eli Hyman, Julius Simon and Arthur 
Cooperman. After the election, the new- 
ly chosen members were sent to an ante- 
room in charge of Sergeant-at-arms 
Louis Baltes and the real entertainment 
of the evening began. Max Z. Stein and 





(Continued on page 95) 
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yg? | Is a Satisfied Customer 


J Hundreds of Jewelry Merchants opened their first bank 
N : sa account here and are among our best friends today. 
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TRUST COMPANY We Welcome New Business 
— Main Office—149 Broadway 








Branches—Battery to the Bronx 
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Very Special Facilities 
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Jeweler’s Block Policies 





AND TRUST COMPANY 


376 Grand St. 
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At Present Insurance Adviser to Leaders in the Trade. 





MONROE FLEGENHEIMER 


Insurance Specialist 


10 Hanover Street, New York 


Phone: Bowling Green 6887 
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MODERN TAGS 





Time to re-tag your rings, watches, beads, ete., with 
our new up-to-the-minute tags. 
ewe ers These beautiful tags are made in paper and celluloid 
in all the popylar shades, can be marked with or 
without ink. 
Send for illustrated folder and free samples. 
an Order direct or thru your jobber. 






UNIVERSAL TAG CO. 
412 South 14th St., Newark, N. J. 





Diamond Merchants 
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Banking Service for the Jewelry Trade 


E offer to jewelers the special facilities developed through years of 
intimate association with their business, together with all the 
financial and service resources of a great banking institution 


MARKET AND FULTON OFFICE 


AMERICAN EXCHANGE IRVING TRUST COMPANY 
81 Fulton Street, New York 
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Ben Cohen, assisted by J. Thiese of the 
social welfare committee, had been work- 
ing on a ritual and initiation for the past 
month which was to be used on the can- 
didates presented at this meeting. Just 
what happened to the initiated members, 
those privileged to witness the activities 
of the evening would not divulge. The 
initiation was divided into four acts and 
four candidates were selected to be the 
“goats,” one for each act. 

The L. Ross Jewelry Co. is reported 
to have taken a 10-year lease on quar- 
ters at the southwest corner of 14th St. 
and Fifth Ave. 

Herbert M. Kohn, engraver, is noti- 
fying the trade that he is now located 
in more convenient quarters in Room 502 
at 30 W. 47th St. 

The employment department of the 
Jewelry Crafts Association, 48 W. 48th 
St., reports an increasing demand for 
workmen which is hard to meet. 

Word has been received at the offices 
of L. Heller & Sons, 15 W. 47th St., 
from Harry A. Stern, stating that he 
had a good crossing and is now in Paris 
for a stay of about two months. 

Henry Freund & Bro., 20 W. 47th St., 
reports that all their men are still on 
the road and, although they come back 
into this city for brief stays, they will 
continue to be out until Christmas. 

Harold Tritt left this city yesterday 
(Wednesday) on a business trip through 
the Middle West for Olga Tritt, dealer 
in Russian antique jewelry, 730 Fifth 
Ave., and will be away for about a 
month. 

Robert S. Tipping, secretary of the 
Jewelry Crafts Association, wishes it 
again brought to the attention of the 
trade that the fund for the Apprentice 
School is only about one half subscribed 
to and urges all members to send in their 
checks as soon as possible. The chief 
desire of those pushing ahead the prog- 
ress of the school is that there be suffi- 
cient money to guarantee a firm basis for 
carrying on the classes for at least one 
year, after which its own impetus will 
carry it on. The Crafts Association has 
sent out instructions to all New York 
city members concerning the issuance of 
pistol permits for 1929. Among the re- 
quirements as set forth by the latest 
regulations are two pictures of each ap- 
plicant and the fee of $1.50 in cash as 
well as the application form filled out on 
the typewriter and signed on both sides. 
Those who have never had a previous 
permit nor their fingerprints taken must 
make their applications in person, and 
all applicants must call at the precinct 
in person when notice is received that 
the permit is ready. In the event of 
failure to renew permits, the Police De- 
partment is free to take away the pistol, 
which will be impounded by the property 
clerk. Mr. Essing, who is a commis- 
sioner of deeds, will attest all signatures 
of members without charge. 
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Newark 


Charters of incorporation were issued 
last week to Dr. Alice Galanter, Inc., 
opticians, Camden, N. J., and Potts, 
Inc., jewelry manufacturers, Crawford 
St., Newark. 

A new optical office and refracting 
rooms have been opened by Dr. Samuel 
Wigdor at 448 Broadway, Bayonne, 
N. J. Until now Dr. Wigdor has been 
associated with his father, Isaac Wigdor, 
who conducts a retail jewelry business 
in the same neighborhood. Isaac Widgor 
recently celebrated his 37th anniversary 
in the jewelry business in Bayonne. 

The show wndow of the Diamond 
Jewelry Shop at 863 Broad St., was 
broken by a stone thrown last week 
and jewelry valued at about $150 was 
stolen. The robbery took place in the 
early hours of the morning and was 
discovered by a patrolman. A taxicab 
driver was able to furnish a description 
of a man seen loitering in the vicinity of 
the store. 


Alleged Thieves Caught 














Pair Charged with Smashing Brooklyn 
Jewelry Store Window Captured 


After a Chase 


With the arrest last Monday of two 
alleged window smashers, Brooklyn, 
N. Y., jewelers are entertaining the 
hope that the operations of an organ- 
ized band of thieves will come to an end. 
For some time window smashers have 
been active in Brooklyn, and after each 
daring robbery the thieves have always 
succeeded in escaping in a waiting auto- 
mobile. Last Monday, however, their 
motor car failed them, with the result 
that the police were soon on their heels, 
and after a short chase captured two 
men charged with smashing the win- 
dow in the jewelry store of Jacob Terris, 
1452 Broadway. At least one of these 
men may have taken part last Friday 
in the robbery of the store of Solomon 
Gold, 3051 Fulton St., Brooklyn, after 
the window was shattered. 

After the capture of the pair they 
were taken to the Ralph Ave. station, 
where one man, giving his name as 
Irving Leder, 22 years old, of 409 New 
Jersey Ave., is said to have admitted 
breaking the window. He said he had 
done it with a glass salt cellar, as glass 
against glass made less noise. Leder 
admitted he was out of Sing Sing only 
a few weeks and also had a term in 
Elmira to his criminal record. Joseph 
Schwartz, his companion, 23 years old, 
living at 601 Cleveland Ave., said he had 
no criminal record. The pair obtained 
nothing. 








John Henninger, Sr., a jeweler for 50 
years at Markesan, Wis., was honored at 
a dinner tendered to him recently at 
which 100 were present. Business men 
of the village sponsored the affair and 
presented Mr. Henninger with a huge 
basket of yellow chrysanthemums. 
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“Bootleggers”’ Still Busy 





Gang of Swindlers Operating in Many States 
but Meet with Little Success 


An investigation of the operations of 
the band of “fake” bootleggers who pre- 
tend to be in distress when they attempt 
to raise money on jewelry in order to 
get out of a “scrape” with Federal 
agents, indicates that this gang has been 
working in States extending from coast 
to coast. Repeated warnings issued in 
THE JEWELERS’ CIRCULAR and also in the 
Bulletin sent monthly to members of the 
Jewelers Security Alliance have ap- 
parently been well read by the trade 
with the result that as far as could be 
determined only one jeweler has fallen 
a victim to these crooks. 

In a check-up of the operations of 
this band at least 21 jewelers in 13 
States have been visited. More attempts 
may have been made, but no reports of 
these visits were received from the in- 
tended victims. 

The following is a list of those con- 
cerns visited by some one member of the 
so-called bootlegging ring: E. Windes & 
Co., Hopkinsville, Ky.; M. Quadretti, 
Shelton, Conn.; Mr. Kirkman, Freehold, 
N. J.; Mr. Bellew, Freehold, N. J.; 
Glenn Wilson, Monmouth, IIl.; Ben 
Hartman, Catskill, N. Y.; D. E. Sites, 
Deshler, Ohio; J. W. Hutley, Youngs- 
ville, Pa.; C. H. Williams, Seneca Falls, 
N. Y.; Saunders & Son, Alexandria, Va.; 
F. D. Schaumberg, Greenport, N. Y.; 
Guy N. Ash, Patchogue, N. Y.; J. H. 
Whitlock Jewelry Store, Eugala, Ala.; 
Andrew White, Vallejo, Cal.; William 
Kraus, Kenton, Ohio; I. D. Lyon, 
Morristown, N. J.; W. Murcott, Grand 
Junction, Colo.; P. Dettling & Son, Lan- 
caster, N. Y.; Britton & Koontz, Na- 
tional Bank, Natchez, Miss.; E. B. 
Skinner, Attica, N. Y.; Fred McAtee, 
Petersburg, Ind. 

Of this list only one jeweler, a man 
in California was victimized. He ad- 
vanced $2,500 on jewelry which he later 
learned was only worth about $400. 
The crook who visited the store informed 
the jeweler that he was in trouble and 
needed some ready cash. He showed 
the jeweler a diamond ring set with a 
six carat diamond and at the same time 
produced a bill of sale from a San Fran- 
cisco jeweler. The jeweler verified the 
sale by telephoning to the San Fran- 
cisco wholesaler and finally consented to 
advance $2,500 on the ring telling his 
visitor to come back the following day. 
Shortly after he gave the money to the 
stranger, he looked at the ring and dis- 
covered that it had been “switched” and 
in its place was one set with an inferior 
diamond and worth little more than 
$400. 

This scheme has been attempted on 
other jewelers but without success. 
Practically all of these intended victims 
report that they were saved by warnings 
published several times in THE JEWEL- 
ERS’ CIRCULAR and by the warning ap- 
pearing in the October Bulletin of the 
Jewelers Security Alliance. 
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GRACE NATIONAL BANK 


Fills a Real Need in the Trade 


Admirably equipped to advise and 
assist jewelers in all their requirements. 


We extend a courteous and sincere welcome 
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EARRINGS: | 


INCE 1906 we have been 
specializing in EARRINGS 

in variety of styles...and 
quality at value price. WE 
SELL JOBBERS ONLY. In- 


vestigate our line. 
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SCHLESINGER & KRAUSS, Inc. ber 0. It is a new addition 


24 DEY STREET NEW YORK to our regular sizes. 


Chicago Office—M Weiss, 31 N. State § 
Ta oe The Lion Safety Pin Clutch Co. 
Pat. Feb.20,1017 20 W. 22nd St., New York pot. nay 26,1929 | 








¢ 
é 


























November 15, 1928 


Philadelphia 





H. J. Kuhlen has opened a jewelry 
business at 6800 Torresdale Ave. 

G. Rosenman, representing Tenen 
Bros., manufacturers of platinum mount- 
ings, 83 Canal St., New York, will visit 
the wholesale trade-in this city next 
week. 

Another Philadelphia retailer who be- 
lieves in window displays away from 
the ordinary is Harry Linde, at Ken- 
sington Ave. and York St., whose latest 
window attraction is a fine and well 
arranged display. 

Morris Klein, 515 Kaighn Ave., 
Camden, is being congratulated by his 
many friends in the trade, on the hand- 
some appearance of his store, which he 
has just completed remodeling inside 
and out. The new front is artistic and 
provides for an effective display window. 

Grennetz & Pellicoff, jewelers in 
Camden, expect to be able to occupy 
their new store a few blocks from their 
present one within a few days. The 
new location is pronounced one of the 
finest, if not the finest retail jewelry 
store in New Jersey and is handsomely 
appointed in every way. 

J. J. Cohen, diamond importer, 1011 
Chestnut St., announces that on Dec. 29 
he will move to his handsome new quar- 
ters in the Fidelity building, Phila- 
delphia’s newest skyscraper at Broad, 
Sansom and Walnut Sts., where he will 
have a large suite on the seventh floor 
at Broad and Sansom Sts. The an- 
nouncement is in a neat folder in an 
artistic style. 

S. S. Weissman, retailer at 15th St. 
and Susquehanna Ave., is receiving the 
congratulations of his friends on the 
striking and effective window display 
which was built around a showing of 
watches of several standard makes and 
attracted much and profitable attention 
in the neighborhood. Mr. Wiessman has 
for some time been noted in the trade 
for his striking and effective window 
displays. 

An error in the article describing the 
remodeled store of M. Rosnov & Son 
on Sansom St., gave Rosnov as an active 
member of the firm. As a matter of 
fact, Mr. Rosnov has retired but comes 
up from his home in Atlantic City 
occasionally to see if Sansom St. still 
is on the map. While enjoying his well- 
earned leisure, the elder Mr. Rosnov 
has been so long on “The Street” that 
he would feel lost if he did not revisit 
it at times. 


A. Vollmar, 144 W. Girard Ave., at- 
tracted much favorable attention to his 
store by a handsome window display 
built around a number of Elgin watches. 
Mr. Vollmar’s window displays have 
been one of the features of the neighbor- 
hood for some time and he is on the look- 
out constantly for new ideas in window 
exhibits, holding that no matter how 
good is the stock inside the store, passers- 
by should be given an opportunity to 
sample it by an effective window display. 
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Boston 


George Preux of Southbridge has 
sold out his stock by auction and has 
gone out of business. 


The sympathy of the trade is ex- 
tended to Barney Ross, proprietor of 
the Robinson Co., 333 Washington St., 
on the death of his father. 


The jewelry trade committee headed 
by Ben Wyman was the first to go “over 
the top” in the raising of funds for the 
Salvation Army, the campaign for 
which was conducted throughout this 
city last week. There were upwards of 
150 committees representing many 
trades and professions. The jewelry 
contingent, however, had the distinction 
of being the first to raise its quota and 
even exceed the amount. 


Augustus U. Burque, Nashua, N. H., 
was elected State Senator on the Demo- 
cratic ticket in the recent election. He 
had been a Representative for many 
years. He has also been elected presi- 
dent of the New Hampshire Retail As- 
sociation. Arthur D. Montigny, an- 
other Nashua jeweler, has just been 
appointed police commissioner. With 
these two jewelers in charge of affairs 
in Nashua it will be one of the best 
served cities in the country. 

Many of the wholesale jewelers de- 
cided to close Armistice Day celebrated 
Monday, Nov. 13, as the result of a 
petition circulated in this city. Others, 
however, remained open as usual. The 
day is a State holiday, but as most of the 
retail stores decided to remain open it 
was felt that the jewelers should do 
likewise. There is a feeling that 
Armistice Day comes too close to 
Thanksgiving to observe it as a holiday, 
despite the fact that an act of the legis- 
lature so decreed it. 

About $500 worth of jewelry was 
stolen from a large display window of 
the Ricard store, Lowell, Mass., Nov. 8, 
after the thieves had broken the glass 
with a block of granite. The jewelry 
taken consisted of 25 watches and 10 
rings of the Christmas stock. Patrol- 
man Wallace discovered the _ break, 
which took place between 4 and 4.30 
a. m. Mr. Ricard supplied the police 
with a list of the articles stolen and 
the officers are at work on the case, 
two or three clues already having been 
secured. 

There was a keen battle for individual 
string honors in the Jewelers’ Bowling 
League, Nov. 8, between Wenz of 
Shreve, Crump & Low and Campbell of 
the D. C. Percival Co. The former 
player rolled 141 and won by five points. 
Wenz, however, captured high three- 
string total with 357. The scores: E. 
B. Horn, 1511; Thomas Long, 1465; D. 
C. Percival, 1503; M. S. Page Co., 1381; 
Smith Patterson Co., 1447; J. Kirby Co., 
1365; Hodgson Kennard Co., 1441; I. 
Alberts & Sons, 1370; A. Stowell Co., 
1481; Shreve, Crump & Low, 1452; 
Lenox Jewelry Co., 1429; Bigelow Ken- 
nard Co., 1428; Harkins & Murphy, 
1407; Ripley, Howland Co., 1378. 
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Allentown 


Charles C. Vogt, jeweler, 826 Hamil- 
ton St., was appointed official watch in- 
spector for the trainmen of the Allen- 
town, Bethlehem and Philadelphia divi- 
sions of the Lehigh Valley Transit Co. 

Peter S. Beary, the father of Frank 
D. Beary, a former well-known Allen- 
town jeweler, and now adjutant genera! 
of Pennsylvania, died of an apoplectic 
stroke Saturday morning at his home, 
931 Chew St. 

A. C. Hoover & Bro., jewelers, former- 
ly located at 39 N. 10th St., have moved 
to their new store at 119 N. Ninth St. 
Their new store is nearer to the busi- 
ness center of Allentown which fact 
prompted them to make the change. 


C. W. Drepperd, director of sales 
promotion and advertising of the Hamil- 
ton Watch Co. was the speaker at the 
weekly meeting of the Four Square 
Club held at the Hotel Allen Tuesday 
evening. He had for his subject, “The 
Romance of Timekeeping and the Part 
it Plays in Sales Promotion.” All local 
jewelers were invited to attend this 
meeting whether or not they were mem- 
bers of the club, and a considerable 
number responded. Webster H. Leid, 
jeweler, was the chairman of the meet- 
ing. 

F. S. Musselman, jeweler, who for 
many years was located at 22 N. Sixth 
St., is advertising the fact in the local 
newspapers that he has completely sold 
out his store and business at this loca- 
tion. He has now taken a room in the 
Guth building, 832 Hamilton St., where 
he will specialize in the sale of diamonds 
and several makes of high grade 
watches. He will likewise engage in 
the repairing of watches, jewelry, the 
restringing of beads, ete. It is under- 
stood that the stock in his former place 
of business will be sold at auction in 
the near future. 











Atlanta, Ga. 


H. S. Banta, of Newnan, and J. Siegel 
of Covington, Ga., were recent visitors 
in Atlanta. They report business as 
improving. 

J. A. Purvis, former Atlanta jeweler 
and watchmaker, has returned to the 
city and expects to reengage in the 
jewelry business. 

Paul L. Ewing of Ewing Bros., At- 
lanta, Ga., has been appointed a special 
Atlanta representative of the National 
Adjustment Committee of the National 
Jewelers Board of Trade, according to 
the recent announcement of Chairman 
Joseph L. Herzog. Mr. Ewing has been 
a member of the Board for many years 
and has upon several occasions aided 
materially the work of the Committee 
on southern cases. 











Arnt Setter has succeeded to the firm 
of W. W. Houghton & Son, Seattle, 
Wash. 
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The Attleboros 


Albert Houle has been increasing his 
facilities at 3 Pleasant St., for watch- 
making, engraving and diamond setting 


The new factory building of the F. I. 
Gorton Co. on Orne St., is expected to 
be completed by the first of next month. 


Miss Evelyn M. Guimond, with the 
C. O. Sweet & Sons Co. and Nels S. 
Carlson, with the Mossberg Pressed 
Steel Co. were united in marriage last 
week. 

Gilbert C. Hall, for several years as- 
sociated with the Paye & Baker Mfg. 
Co., previous to his long lingering ill- 
ness, died last week, leaving a widow 
and daughter. 


Congressman Joseph W. Martin, Jr., 
for many years local correspondent of 
THE JEWELERS’ CIRCULAR, the Repub- 
lican candidate for re-election to the 
National House of Representatives from 
this district was given 38,470 votes 
against his opponent, 28,746. 


George W. Wood, one of the oldest 
journeyman jewelers of this section, 
died suddenly at his home on Spring St. 
early last Thursday morning. He was 
born in Rochester, N. Y., but had lived 
for more than 50 years in Plainville, 
and was employed in the jewelry fac- 
tories of the district until a few years 
ago when he retired. He was in his 
7ist year. He is survived by a son, 
two granddaughters, a niece and a 
nephew. 








— | 





Providence 





Randolph A. Greene et ux have trans- 
ferred a tract of land with buildings on 
the northerly side of Calla St. to A. R. 
Burgess. 

All of the downtown retail jewelry 
stores, optometrists and opticians closed 
all day Monday in observance of 
Armistice Day. 

The Victory Novelty Co., 60 Exchange 
St., Pawtucket, is being conducted by 
E. V. Eames according to information 
filed at City Hall. 

Leo Grossman et ux have transferred 
lot of land with buildings on southerly 


side of Reynolds Ave., to Joseph Greene | 


under mortgagee’s sale. 
Cohn & Rosenberger, Inc., have pur 
chased several tracts of land at Hos 


pital and Point Sts., with buildings = 


thereon, which will be razed to make 
room for a large factory building. 


The Belcher & Loomis Co. has re- 
moved its retail store from Weybosset : 
and Orange Sts. to 122-130 W. Exchange } 
St., in the new building to which the } 
concern removed its wholesale business § 


several months ago. 
The Zoning Board of Review of East 
Providence at a meeting last week, fol- 


lowing a hearing, denied a petition of 
M. Vastano for permission to erect a 
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one-story addition to an existing build- 
ing in a residential section which is to 
be as soon as completed a jewelry 
shop. 

Among the jewelry buyers reported in 
this city and vicinity during the past 
week were the following: Mr. Bend- 
heim, A. H. Bendheim Co., New York 
city; Mr. Herz and Miss Hill, Mandel 
Bros., Chicago; Joseph Mayer, A. Stein- 
hardt & Bros., New York city; Mr. 
Samstag, Samstag & Hilder Bros., New 
York city; Miss Johnson and Miss How, 
Abraham & Straus, Brooklyn, N. Y.; 
Miss Kirkenbuhl and Miss Bailey, Mar- 
shall Field & Co., Chicago, and Mr. 
Goldberg, of the Vogue Jewelry Co., 
New York city. 

Several members of the jewelry in- 
dustry were candidates for offices in this 
city at the election last week, some being 
elected while others were defeated. 
Alfred B. Lemon of the E. L. Logee Co. 
was defeated for Mayor of the city on 
the Republican ticket, while his fore- 
man, James F. McCaffrey, was defeated 
on the Democratic ticket for Councilman 
in Ward 3. James A. Doran of James 
C. Doran & Sons was defeated for Alder- 
man in Ward 2; Matthew Dunn of Dunn 
Bros. as Alderman from Ward 6, but C. 
Walter Pabodie was elected Alderman 
from Ward 5. Percy A. Harden, treas- 
urer of the Arthur Mfg. Co., was re- 
elected Councilman from Ward 4 and 
Albert W. Holmes, of Holmes Co. was 
elected Councilman from Ward 7. Ray- 
mond E. Shawcross, of Monroe Block & 
Co. was elected Councilman from 
Ward 4. 








Pittsburgh 


R. M. Brown, Morgantown, W. Va., 
has been discharged from the Mercy 
Hospital, Pittsburgh, where he under- 
went an operation. He went to Ohio 
to recuperate and regain his former 
strength. 

S. H. DeRoy & Bro. are observing 
the 77th anniversary of the founding 
of this firm by holding an anniversary 
sale. Israel DeRoy the father of the 
sons of the firm is more than 80 years 
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old and is hale and hearty and is taking 
a keen interest in the business. 


Harry Sutton of Carnegie who was 
in Pittsburgh during the week stated 
that the people of his district are show- 
ing more interest in buying. The same 
was said to be true at Fredericktown, 


According to reports from the trade, 
a number of local jewelers and probably 
some representatives of outside firms 
will attend the sale of seized merchan- 
dise which has been ordered by S. H, 
Thompson, Collector of Customs, for 
Monday, next, Nov. 19, at 13 First Ave, 
Pittsburgh. Included in the lot of goods 
to be disposed of are two platinum 
bracelets, diamond and sapphire studded 
with a foreign value of $1,250 and a do- 
mestic value of $2,250. This is Lot No, 
32 in the catalog. 


Schedules in bankruptcy filed in the 
United States District Court, Pitts. 
burgh, by Harry Slade of McKeesport, 
against whom involuntary bankruptcy 
proceedings were instituted recently, 
shows he has liabilities of $9,174 and 
assets of $2,075 of which sum $2,000 is 
listed as stock in trade. The unsecured 
claims total $8,224. Among the largest 
creditors are: S. Biggard & Co., $286; 
Block Ring Co., $500; James G. Jenkin, 
$950; M. Bauman & Co., $1,455; J. 
Blauweiss, $360; Martin Gluck Sons, 
$332; A. H. Gerwig & Son, $323; I. 
Kritzer, $1,047; LaFrance Mfg. Co, 
$245; H. B. Light & Co., $220; J. H. 
Moss & Bro., $370; L. J. Marks Estate, 
$372; A. H. Pond Co., $200; Samuel 
Weinhaus Co., $352. 








Birmingham 





Shyer’s, Inc., Birmingham’s newest 
retail jewelry store is now open for busi- 
ness. This is one of the most attractive 
retail jewelry stores in Birmingham. 


R. N. Bromley, father of A. B. Brom- 
ley, head of the Birmingham Jewelry 
Co., celebrated his 57th wedding anni- 
versary recently. Mr. Bromley, Sr., is 
employed in the Birmingham Jewelry 
Co.’s store every day. 


Birmingham jewelers report that they 
are already receiving some Christmas 
trade. Some of the jewelry stores are 
selling jewelry for Christmas presents 
on the partial payment plan. The cus- 
tomers select their gifts and pay for 
them by the week. When all payments 
are made the gifts thus purchased will 
be delivered. 

The Ensley Merchants Association, at 


Ensley, composed of all the retail jewel- 
ers and other merchants at that place, 


* now has an instructor in salesmanship 








HELLENISTIC NECKLACE NOW IN 
METROPOLITAN MUSEUM OF ART 


in the person of J. S. Thomas, of the 
University of Alabama. Practically all 
the retail jewelers and their employes 
of Ensley are attending these classes 
and say they are deriving much benefit. 





pb oF TD hey ty DM -— io a ee ee 


sari ko 





Chicago Notes 





Irving Levis, of Oppenheimer & 
Strauss, New York, called on the trade 
in Chicago last week on his last swing 
around the middle western territory. 


Paul Gruen, of Rettig, Hess & Mad- 
sen, 35 E. Wacker Drive, left last week 
for Kansas City and that section to visit 
with the retail trade for a few weeks. 

Ralph Biggs, representing Jacques- 
Kreisler Co., traveling out of the Chi- 
cago office, returned home last week 
from the North West where he spent 
several weeks. 

A. W. Huggins, of A. I. Hall & Sons, 
San Francisco, Cal., returned home last 
week after making a special trip to 
Chicago to attend to business and visit 
with manufacturers here. 

De Forest Hulburd, president and 
Taylor Strawn, vice-president of the 
Elgin National Watch Co., returned last 
week from New York, where they spent 
a few days on business. 

Howard Rowbotham, manufacturers 
representative with offices at 55 E. 
Washington St., just completed an ex- 
tended business trip through the Middle 
West and is well pleased with his results. 

“Bill” Juergens, Jr., of Juergens & 
Andersen Co., left this week for New 
York where he will meet his brother, 
Paul, who is a student at Princeton. 
The brothers will spend a week together 


visiting. 
Charles Hartshorn, Chicago and 
middle western’ representative for 


Charles Keller & Co., returned home last 
week and is spending about 10 days 
here resting before starting out on his 
final fall trip. 

Joseph Stein, of Stein & Ellbogen Co., 
returned home last week in time to cast 
his vote for President. Mr. Stein, just 
completed an extended buying trip to 
Europe, where he looked over the dia- 
mond and gift markets. 

Frank D. Newburger, Chicago repre- 
sentative for Kasper & Esh and Leach & 
Miller Co., left last Thursday night for 
New York and the East where he will 
spend a few weeks visiting at the fac- 
tories and calling on many of his 
friends. 

Ralph Lewis, manager of the Chicago 
office of S. C. Powell & Co., returned 
last week from California and _ the 
Pacific Coast where he called on the 
wholesale trade for about six weeks. 











Mr. Lewis will leave here for the home 
offices in New York within the next 10 
days. 

Nathan Neuberger, who for many 
years was associated with his father, 
Harry Neuberger, in the retail jewelry 
business at 1320 N. Ashland Ave., re- 
cently succeeded his father and is now 
sole owner of the business. Mr. Neu- 
berger is an energetic young man and 
his friends know he will succeed in this 
new undertaking. 

Vincent Newman, who is well known 
to the jewelry trade in Chicago on ac- 
count of his good record as a member 
of the Chicago office of the National 
Jewelers’ Board of Trade, is receiving 
the congratulations of his many friends, 
on account of his marriage to Miss 
Helen Smith, of Chicago. The event 
took place on Saturday morning, 
Nov. 10. 

Miss Kathleen Stanson has been given 
full charge of Stanson’s, retail jewelers, 
at 2519 E. 75th St. Ernest J. Stanson, 
her father, passed away last month. 
Miss Stanson, for several years was as- 
sociated in the store with her father, 
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and learned his methods of conducting 
the business. She will manage the busi- 
ness in the same manner for her mother 
who is now sole owner of his estate. 


An involuntary petition in bankruptcy 
was filed last week against Einar Nel- 
son, retail jeweler, at 4938 Irving Park 
Boulevard. E. H. Johnson was ap- 
pointed receiver. Liabilities are esti- 
mated at about $9,000. Assets are to 
be sold early this week and their exact 
amount will be announced later. Mr. 
Nelson has been in financial difficulty 
for some time, and a meeting of his 


‘ ereditors was called several weeks ago 


to determine what could be done. 


Ernest C. Wirth, celebrated the grand 
opening of his second store on Saturday. 
The new store is located at 6353 N. 
Western Ave., and is installed with the 
finest and most modern fixtures. The 
entire front of the store has been re- 
modelled to suit his convenience and is 
all paneled in mahogany. Mr. Wirth 
has been located at 2909 N. Halsted St. 
since 1894. He will retain this business, 
and Mrs. Wirth will assume charge of it, 
while Mr. Wirth will devote his entire 
time to the new business. 


Among the congratulatory telegrams 
received by the Honorable Herbert 
Hoover, president-elect, was one drawn 
up at the Wednesday session of the 
Jewelers’ Round Table. The telegram 
read as follows: “The 24 members of 
this club voted 100 per cent for you and 
beg to tender their heartiest congratula- 
tions and felicitations on your smashing 
victory. We feel however that it is 
the people who should be congratulated 
in having secured a man of your high 
integrity, experience and capability as 
their chief executive.” 


The marriage of Miss Esther Kahn, 
of 5059 Ellis Ave., and A. C. Spitzer, 
took place on Sunday evening, Nov. 11, 
at the Webster Hotel. Following the 
reception the happy couple left on a 
two weeks’ honeymoon trip through the 
Fast visiting New York and Niagara 
Falls. Upon their return to Chicago 
they will make their home at Drexel 
and 49th Sts. Mr. Spitzer is one of the 
most popular and well-liked young men 
in the trade here and for many years 
was Chicago manager of the Liberty 
Watch Case Co., with offices located at 
29 E. Madison St. Mr. and Mrs. 
Spitzer have the well wishes of the 
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entire trade in their matrimonial ven- 
ture. 

M. C. Goldsmith, of the L. Seligman 
Jewelry Co., is making a business trip 
through Illinois and Wisconsin and will 
be away for about a month. 

S. E. Croft, of the L. Seligman Jewel- 
ry Co., wholesale jeweler, located at 31 
N. State St., left this week on a six 
weeks business trip through Indiana 
and Michigan. 

Fred Whitney, manager of the Chi- 
cago office of the Hadley Co., just com- 
pleted his final trip of the season, 
through Cincinnati, Cleveland and other 
middle western cities. 

Percy D. Lucas, of Schumer Bros., 
returned last week from Milwaukee 
where he called on the retail trade for 
a few days. After spending a few days 
in Chicago Mr. Lucas left on another 
business trip through the Middle West. 

Charles Newman, Chicago represen- 
tative for the Blanchard Mfg. Co. and 
Charles Newman & Co., left this week 
on a business trip to Kansas City and 
other middle western cities. Mr. New- 
man will visit with the wholesale trade 
for about two weeks. 

Sympathy from members in the trade 
was extended to Hirsch Gottstein, retail 
jeweler at 133 E. 35th St., and operat- 
ing as the Paradise Jewelers, at 3960 
W. Madison St., on account of the death 
of his sister, Miss Vera Gottstein. Miss 
Gottstein, recently passed away in Chi- 
cago from pneumonia. 

Hess & Hook, manufacturers repre- 
sentative, located on the eighth floor of 
the Columbus Memorial building, an- 
nounced that they have made satisfac- 
tory arrangements with the Douglas 
Lighter Co., to represent that concern 
in the Middle West in connection with 
the other lines now handled. 

Al. Moss, manager of the Chicago 
office of the J. J. White Mfg. Co., will 
leave this week for Providence, where 
he will spend a few weeks visiting at the 
home offices and getting his new spring 
line. En route home, Mr. Moss will visit 
with the wholesale trade through the 
East and Middle West returning to Chi- 
cago about Dec. 15. 

S. M. Leibson, southwestern represen- 
tative, for Rettig, Hess & Madsen, 
Jewelers’ Mart, left last week on his 
final swing for the season over his terri- 
tory.. Mr. Leibson will be away for 
about six weeks. P. J. Getner, repre- 
sentative for the same firm, is making a 
business trip through Indiana, calling 
on the retail trade. It is his final trip 
for the year and he will be away for 
about three weeks. 








The Bureau of For- 
eign and Domestic Com- 
merce reports that a con- 
cern in Melbourne, Aus- 
tralia, is in the market 
for artificial jewelry. 
File No. 34117 covers 
this request and further 
information will be given 
by the Bureau at Wash- 
ington, D. C., or any of 
jts branches. 
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Cincinnati 





Two new stores have been established 
in Knoxville, Tenn., and Birmingham, 
Ala., by A. B. Shyer, jeweler of Nash- 
ville, Tenn. Shyer is a customer of D. 
Jacobs’ Sons Co. of this city and ob- 
tained goods for his new enterprises in 
the Queen City. Word was also received 
at the Jacobs’ firm that Si Bloom had 
started a jewelry store in Logan, W. 
Va., under the name of Manning Credit 
Jewelers. ; 

The Secretary of State at Columbus 
issued incorporation papers to S. Siegel 
& Co., Inc., with a capitalization of 
$50,000. The company was started by 
S. Siegel formerly of Chicago and the 
firm is now established on the second 
floor of the Keith Theater building on 
Walnut St. It will engage in whole- 
sale jewelry and jewelry auction busi- 
ness. The company was formed by 
Samuel and Harry Siegel, Edward F. 
Peters, who filed the corporation papers 
and J. G. DeFosset. Samuel Siegel is 
a former Cincinnatian but was engaged 
in the jewelry business in Chicago. 

The display window at the store of 
Simon Immerman, 1221 Main St., was 
smashed early Tuesday morning for the 
second time in a few months. The rob- 
bers broke the window at one of the 
lower corners and then tried to pull the 
merchandise through to the opening. In 
pulling the silk on which watches, light- 
ers and other small articles were rest- 
ing, the robbers foiled themselves in 
their attempt as the heavy metal ob- 
jects slid off the silk and their “booty” 
was very small. They were frightened 
away before they could wreck the entire 
glass which would have given them easy 
access to the jewelry. 


Toledo 


Ben Silverblat has taken over the 
room next door and has made it into a 
temporary salesroom for the holidays. 
After Jan. 1, he expects to tear out the 
walls, making one large salesroom. The 
entire front will also be remodeled. 

The Basch Jewelry Co. is enlarging 
its down stairs silver department. Not 
only will this department have more 
room, but the repair department will 
have twice the space it now occupies. 
New cases are to be installed and this 
room is to be considerably brightened. 

Martin F. Kratt, who was connected 
with F. F. Freeman & Co. for the past 
45 years, died suddenly Nov. 8. Pneu- 
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monia was the cause of his death, al- 
though an operation some time ago had 
its weakening effect. Mr. Kratt was 62 
years old. He was not only the oldest 
member of the organization but he held 
the position of first vice-president. 








Kansas City 





Joseph Zajic has opened a jewelry 
store and watch repair shop at 72nd 
St. and Prospect Ave. Howard A, 
Bennett is manager of the new store. 
Mr. Zajic will continue his watch re 
pair shop in the Merry building. 

C. L. Spill, Electra, Tex., owner of 
several jewelry stores in Texas, and J. 
S. Phillips, commercial pilot operating 
between Electra and Amarillo, Tex.,, 
were burned fatally Sunday, Nov. 4, 
when the gasoline tank of their plane 
caught fire as they landed at the airport 
at Electra. 

Among the week’s visitors in the city 
were: K. C. Koontz, Beatrice, Neb.; 
Earl L. Morrison, Excelsior Springs, 
Mo.; Edgar Campbell, Osawatomie, 
Kan.; Mr. and Mrs. C. A. Whitney, 
Wichita, Kan.; W. W. Whiteside, 
Liberty, Mo.; C. M. Boler, Madison, 
Kan.; Henry Newfield, Ottawa, Kan. 

Opinion of Kansas City business men 
as to the desirability of adopting the 
daylight saving plan for next summer is 
about evenly divided according to Lou 
E. Holland, executive director of the 
Chamber of Commerce. Mr. Holland is 
chairman of the committee which has 
been named to consider the proposal. 
Many letters have been received from 
those in favor of the idea and almost 
as many from those opposed. A meet- 
ing of the committee was called for 
Nov. 9 to consider the matter further. 


Thomas Ware & Son have on display 
in their shop a most interesting col- 
lection of sterling silver, all of which is 
more than 100 years old. There is a 
tea-set made by John Collins, in London, 
in 1825, all hand wrought in beautifu! 
design. This is a true Georgian set, Mr. 
Ware says. There is also a Georgian 
bowl, beautifully chased; a silver basket 
made by Samuel Neville, of Dublin, in 
1803, which is a most unusual piece; 
a Queen Anne coffee pot, made in 1795; 
a Sheffield basket made in 1800; a hot 
water holder made in 1810; a wine 
cooler with the date 1820; a large cov- 
ered meat dish, an English Sheffield 
piece, of 1810; two bottle casters of 
1810, and an eight-bottle caster made in 
1800. 








A window smasher 
broke the front display 
window in the store of 
the J. E. Swarthout Co., 
jeweler, 215 E. Water 
St., Elmira, N. Y., Nov. 
9, and escaped with four 
watches and two rings. 
One of the rings was 
found on the sidewalk. 
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Milwaukee 





The new Behling & Kosabucki jewelry 
store at Oakland Ave. and Capitol Drive, 
Milwaukee, held its formal opening 
Saturday, Nov. 3. Souvenirs were given 
away at the opening. 

The Milwaukee Wholesale Jewelers’ 
Association held its regular monthly 
dinner-meeting at the Elks’ Club during 
the past week. Plans for the Christmas 
holiday advertising and the organiza- 
tion’s regular holiday broadside were 
discussed. Members of the advertising 
committee include: Art Kuesel of Kuese] 
Bros., Fred Theleman of the Fred J. 
Theleman Co., William Kilb of the Wil- 
liam F. Gollberg Co., and Ed. Maas. 

Among retail jewelers in the State 
who called at local wholesale houses 
during the past week were: W. B. Kim- 
ball, Waukesha; Charles  Schiebel, 
Watertown; H. W. Umbs, South Mil- 
waukee; Wiegand Bros., Racine; John 
Regan, Kenosha; Schneider Bros., Bur- 
lington; George Armbruster, Cedar- 
burg; H. A. Stern, Princeton; George 
Zilius, Kenosha; John Grandlic, Jr., 
Sheboygan; and Arthur Heaps, Party- 
ville. 

Jewelers of Milwaukee, as a whole, 
agree with local business men who have 
been interviewed recently in connection 
with business conditions in the city, 
that there is “unparalleled prosperity in 
Milwaukee county.” The last few weeks 
has seen a business lull among wholesale 
jewelers, but retailers say that there is 
quite a fair amount of activity for early 
November. The year, as a whole, has 
been better than 1927 and jewelers are 
confident that they will be able to close 
their books with a substantial gain over 
last year. 

Officers of the Wisconsin Retail 
Jewelers’ Association are continuing 
their zone meetings in an effort to re- 
organize district jewelers’ clubs through- 
out Wisconsin. So far they have had 
excellent success. On Oct. 30 and 31, 
respectively, A. C. Hentschel, president; 
A. W. Anderson, secretary, and Henry 
Stecher, treasurer, motored to Wausau 
and Eau Claire and received enthu- 
siastic support in the re-organization of 
two more district clubs. At the meeting 
held at the Hotel Wausau, Wausau, 
Wis., 18 jewelers from the surrounding 
territory formed the Wisconsin Valley 
Jewelers’ Club, and elected as their 
president, Otto Mueller of Wausau. 
Other officers included: George Wilke, 
Wausau, secretary; and J. H. Dabel, 
Antigo, treasurer. Members plan _ to 
hold two meetings, one at Merrill and 
one at Stevens Point, in the near future, 
so that they can discuss plans for re- 
vising the old Wisconsin Valley Jewel- 
ers’ Club code. Nineteen jewelers at- 
tended the Eau Claire meeting, held at 
the Hotel Eau Claire on Oct. 31, and 
formed the Chippewa Valley Jewelers’ 
Club. They elected the following officers: 
President, C. E. Hinman of Mondovi; 
vice-president, H. E. Vanderbie, Eau 
Claire; second vice-president, Nels Ans- 
chus, Menominee; treasurer, S. O. Mat- 
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tison, Colfax; secretary, T. E. Golden, 
Chippewa Falls. The club has appointed 
a committee to revise the old by-laws 
of the association and to set definite 
meeting dates. The next meetings 
scheduled are to be held at Madison and 
La Crosse. 








Detroit 


Mrs. Frank Dyer, mother of Ray and 
Edward Dyer, retail jewelers, Caro, died 
last week at her home in that place, De- 
troit friends have been informed. Her 
husband, who died three years ago, was 
a retail jeweler in Caro for more than 
40 years. 

Chet Ellison, of Lansing; Harry Mil- 
ler, the Joseph Miller Co., Ypsilanti; 








| 
A new swindling scheme is | 
being worked in Detroit and | 
those who are profiting by it are 
called “‘death-notice vultures,” by 
| the Better Business Bureau, 
| which is attempting to get a line 
on them. Within a day or two 
after death a string of pearls or 
other pieces of jewelry, or what 
not, is dispatched, addressed to 
the deceased, C. O. D., “in ac- 
cordance with your order.’ Of 
course no order was ever sent 
and in fact the deceased probably 
never heard of the concern send- 
ing the merchandise out, but amid 
gricf and confusion, the item of 
$4 or $5 is usually paid by 
friends of the person who has 
| passed away. The Better Busi- 
| ness Bureau declares several con- 
cerns are actively operating this 
“racket” in Detroit, through the 
mails. 











Stewart Green, Mount Clemens, and F. 
J. Lagasse, Port Huron, were in Detroit 
last week calling on the wholesalers 
and buying new stock for the coming 
holiday business. All of these visitors 
brought favorable reports from their re- 
spective trade areas. 

Results of the recent presidential 
campaign seems to meet with general 
approval of Michigan jewelers. With 
business conditions settling back for a 
good fall and winter trade, every one 
now is turning his attention to the ap- 
proaching holiday trade. Wholesale 
buying for that intensive shopping 
period, which is expected to open a few 
days earlier than usual this season, al- 
ready is quite pronounced. 
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Cleveland 


Charles Rombach, retail jeweler, has 
moved from 4201 Pearl Road to the 
corner of Broadview and Pearl Roads’ 
and held his formal opening on Satur- 
day which was well attended. 

The George Scribner & Sons Co., 
wholesale jewelers, Chester Ave., were 
the victim of thieves on Saturday night. 
Police believe that one of them managed 
to conceal himself in the office of the 
company before closing time. The loot 
consisted of mesh bags and other bulky 
articles which were in show cases and 
on shelves. 

The Potter-Bentley Studios, Inc., cele- 
brated their 25th anniversary last week 
by moving into their new home at Car- 
negie Ave. and E. 105th St. Horace E. 
Potter head of the concern started the 
business in a _ small workshop on 
Superior Ave. The fashioning of jewel- 
ry by hand is the principal business of 
the company, and they specialize in re- 
productions of articles used in the age 
of Benvenuto Cellini. 

Prompt action on the part of Secre- 
tary Zwee of the Cleveland Twenty- 
Four Karat Club, and the Cleveland 
Better Business Bureau, caused the 
jewelry department of a store belonging 
to a local drug chain on Superior Ave. 
to change the wording of its description 
of certain jewelry articles displayed in 
their windows last week. This con- 
cern handles the cheaper class of mer- 
chandise, and lately have been featuring 
facsimilies of diamonds, and which they 
termed: “the nearest approach to a 
genuine stone.” However the wording 
of the description of the mountings led 
the public to believe that they were 
platinum, gold and silver, which they 
were not. Other mountings of rings 
were described as green gold which was 
also not the case. 











Schneer’s jewelry store, one of the 
finest establishments of its kind in the - 
State, was opened Nov. 9 at 14 Capitol 
St., Charleston, W. Va. The reception 
hours were from nine o’clock a. m., to 
nine p. m., and souvenirs were given 
away to those visiting the store. Archie 
Baroff, well known Charleston man, will 
be in charge of the store, and William 
Schneer, head of the establishment, was 
in Charleston for the opening. No ex- 
pense has been spared to make the store 
attractive. The walls are of cain stone 
finish and all fixtures are walnut. The 
store is one of a large chain. Before 
locating here the organization is said 
to have made a careful survey of the 
business situation and to have arrived 
at the conclusion that business in this 
section will continue to be prosperous. 
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Los Angeles 


Holstein & Blank, 604A Title Guar- 
antee building, have enlarged their 
quarters and have now about double the 
room they formerly occupied. 

D. A. Braman, watchmaker, has re- 
moved from the Haas building, to the 
Junipero building, Santa Monica. He is 
now working for the trade. 

J. C. O’Connor, watchmaker, 720 
Broadway Central building, has moved 
to 808 Broadway Central building, 
where he intends to open up a credit 
mail order business. 

Edward Baum, 604 Title Guarantee 
building, has removed his watch repair- 
ing business to W. Fourth St., in the 
100 block, where he purposes to carry 
a line of jewelry and gems. 

J. Silverman, formerly of Silverman 
& Bridges, Seattle, Wash., is now located 
in this city, operating a new store at 
438 S. Broadway, where he is connected 
with his father, S. Silverman. 

Kassabian Bros., formerly doing a 
retail business at 6412 S. Vermont Ave., 
are now manufacturing platinum and 
gold jewelry at 401 Broadway Central 
building, under the name of the Golden 
Gate Jewelry Co. 

Frank E. Stark, watchmaker, for- 
merly with W. H. Murray, 532 Metro- 
politan building, has opened a shop of 
his own in suite 614 in the same build- 
ing. Mr. Stark does work exclusively 
for the trade. 

A. Moss, manufacturing jeweler, 515 
Title Guarantee building, has arranged 
to open a retail jewelry store in con- 
nection with his wholesale business. The 
retail store, situated in another building, 
will be in charge of his son. 

Among the certificates granted to 
watchmakers by the examining board 
of the Horological Institute of America, 
were two in Southern California includ- 
ing: Albert E. Curran, Slavick Jewelry 
Co., Los Angeles, and Melvin E. Max- 
well, Fortuna, Cal. 

Rene Vicragne of Brock & Co., has 
returned from a trip to Europe where 
he went on business and pleasure. He 
said that his trip was both enjoyable 
and profitable. Charles D. Klamm, en- 
graver for the house, is back from a 
trip of two months in the East where 
he went to regain his health. 

W. E. Phillips, manufacturers agent, 
704 Title Guarantee building, has en- 
larged his quarters and remodeled his 
offices. Mr. Phillips returned from a 
several weeks’ trip East and North and 
will remain in the city until the altera- 
tions are completed when he will again 
take a trip. 

L. J. Andreini, of Andreini & Smith, 
710 Title Guarantee building, has re- 
turned from an extended trip to the 
East. Mr. Andreini says that he be- 
lieves that higher priced goods will be 
in great demand this fall but he says 
he thinks conditions in the East are bet- 
ter at present than on the Pacific Coast. 

At a recent meeting of the Jewelry 
Crafts Association with President James 
A. Apffel, presiding Arthur A. Wild- 
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berg, of Wildberg Bros., Smelting & Re- 
fining Co., 610 Jewelers Exchange 
building, was inducted into membership. 
The meeting to be held this month is 
to elect officers for the ensuing year and 
a committee, consisting of Ray Vercler, 
G. S. Smith and Gilbert Kinsey has been 
selected to propose candidates for the 
several offices. 

E. W. Reynolds recently closed an 
exhibition of fall novelties and general 
lines which was held in the Alexandria 
Hotel, where the firm used seven rooms 
on the fourth floor. The rooms were 
decorated with flowers and the lines 
which the company carries were spread 
in artistic array on tables. Silverware 
predominated, followed by two rooms 
devoted entirely to art and gift goods; 
another to silverware, and others to 
modernistic jewelry, ete. The firm 
makes this exhibition an annual affair. 

Superior Judge Wilson granted pro- 
bation to the man, who was found guilty 
two weeks ago of grand theft, in con- 
nection with pawning a diamond valued 








If it happens that price protec- 
tion legislation is not enacted by 
Congress prior to inauguration of 
the new administration, it is antici- 
pated that it will be favorably re- 
garded by President-elect Hoover. 
As Secretary of Commerce Mr. 
Hoover was an outspoken cham- 
pion of the small independent busi- 
ness man and in his address of 
acceptance of the Republican 
nomination at Palo Alto last August 
stated that both small and big busi- 
ness have their full place, that the 
foundation of American business is 
the independent business man and 
that he and the public must be pro- 
tected from any domination or 
from predatory business. 




















at $950 which had been loaned by 
Moody Bros., in the Title Guarantee 
building, to show a prospective cus- 
tomer. Under the terms of the proba- 
tion the man must pay to Moody Bros., 
within two years the full loss sustained 
in monthly payments. He is going to 
work for a commercial firm but must 
not engage in the jewelry business for 
several years. 

As the tournament of the Los Angeles 
Jewelers Bowling League nears its end, 
there being but three more contests, in- 
terest grows and the last game Thurs- 
day evening, at the Angelus Alleys, 
made a decided change in the standings 
of the several teams. Andy Werner’s 
team, which has led the aggregation 
since the first contest, dropped to third 
place, and Brock & Co., slid from fourth 
place to second. Moody Bros., which 
was in a strong second position a few 
~veeks ago has now slumped back to 
fourth place. The end of the eleventh 
series shows the following scores: R. 
Killian, won 36; lost 19. Brock, won 
35; lost 20. A. T. Werner, won 34; 
lost 21. Kaplan Bros., won 28; lost 27. 
Geo. Davidson, won 22; lost 33. E. W. 
Reynolds, won 20; lost 35. Elliott, Kaa 
& Zeigler, won 17; lost 38. 
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San Francisco 


H. H. Moulton, sales manager of the 
Gorham Co., spent a few days in San 
Francisco recently and sailed with his 
wife for Honolulu, T. H., on a business 
trip. 

Ivan L. Smith, Pacific Coast manager 
for the Oneida Community Ltd., planned 
to leave Nov. 15 to call on customers 
in Los Angeles where Raymond T. Reeve 
is now the Oneida Community’s repre. 
sentative. 

Mrs. F. W. Bertram, Marshfield, Ore, 
has been visiting the trade here, select. 
ing holiday goods for the Bertram 
Jewelry Co. Other out-of-town jewelers 
calling on the trade include: M. A, 
Furlong, Readley, Cal.; M. Brittain of 
the John Hood Co., Santa Rosa; H. L. 
Whitehead, Crockett; L. A. Mead, Santa 
Clara; C. Mantele, Stockton; A. Benoit, 
San Mateo and J. D. Bennett, San 
Rafael. 

The Gensler-Lee Jewelry Co. recently 
took over the Bakersfield Jewelry Co., 
1504 19th St., Bakersfield, Cal., and 
on Nov. 10, opened the store under the 
name of the Gensler-Lee Jewelry Co. 
Nathan Strauss, former owner has been 
retained as local manager for the 
Gensler-Lee Jewelry Co. The Bakers- 
field store is the seventh of the Gensler- 
Lee chain. Not content with this addi- 
tion, the Gensler-Lee Jewelry Co. has 
taken over the M. C. Frederick Jewelry 
Co., 1017% State St., Santa Barbara. 
M. C. Frederick, former owner will con- 
tinue as manager of this store for the 
new owners. The opening, under the 
new regime will take place on Saturday, 
Nov. 17. 

The Western Material Dealers’ As- 
sociation met on Oct. 23 and 24 in Los 
Angeles, those present from San Fran- 
cisco being: Leon Aurich of Nordman 
& Aurich, Robert Myers, the R. & L. 
Myers Co., and Hugh Williams, Wil- 
liams & Petersen. Los Angeles material 
dealers attending the quarterly meeting 
were A. P. Care, E. W. Reynolds Co., 
Paul Sischo, S. Sischo & Sons; P. D. 
Dunn, Armer & Brown; Messrs. Fried- 
man and Gessler, Friedman & Gessler. 
The meetings extended over Friday and 
there was a banquet in the evening, 
attended by the material dealers from 
the North and in the evening they all 
attended the theater. The next meet- 
ing of the Western Material Dealers’ 
Association will be held in San Fran- 
cisco, Jan. 17 and 18 of next year, ac- 
cording to present plans. 











The New York Court of Appeals held, 
in the Matter of Beekman vs. W. A. 
Brodie, Inc., that an employer was 
estopped from asserting its rights under 
the provisions of the workmen’s com- 
pensation law, section 29, relative to 
written consent when it disclaimed lia- 
bility and advised an injured employe to 
settle his case with the third party. 
The court said that the insurance car- 
rier’s own written consent or waiver 
was necessary to bind it. 
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Pacific Southwest 


A jewelry store has been opened in 
Ukiah, Cal., by L. L. Doane, formerly 
in the jewelry business in Tonopah, Nev. 


Ernest L. Reiding, formerly of San 
Jose and before that of Bakersfield, Cal., 
has bought an interest in the store of 
J. H. Sohn, jeweler, Watsonville, Cal. 
Mr. Reiding was formerly Southern 
Pacific watch inspector in Bakersfield. 


Almost an entire block in the busi- 
ness district of Bakersfield, Cal., was 
consumed in a recent disastrous fire. 
M. S. Althuler’s jewelry shop sustained 
a damage estimated at $1,000. The 
total damage in the burned area is 
estimated at about $200,000. 

The latest addition to San Bernard- 
ino’s business establishments is the Cres- 
cent Credit Jewelers’ store at 345 E St., 
in the new Morgan Adams building. The 
Crescent Jewelers’ shop is one of a 
chain of similar establishments, the 
remainder being in eastern cities. On 
the opening night there was music, re- 
freshments were served and souvenirs 
were provided for the women visitors. 
Isadore Horwitz, manager of the chain, 
was in San Bernardino in connection 
with the opening. B. J. Rubel is man- 
ager of the San Bernardino store. The 
handsome fixtures are in sawed oak with 
antique finish. 











Baltimore 





Oscar Caplan, formerly located in the 
600 block of E. Baltimore St., has again 
reentered the jewelry business and is 
now located at 207 W. Saratoga St. 


The drive for $590,000 for the As- 
sociated Jewish Charities opened this 
week. Jacob Engel, head of the whole- 
sale jewelry house of J. Engel & Co., 
is a member of the executive committee. 


Under auspicious circumstances the 
new store of Millard N. Jacobi was 
opened last week at 26 W. Lexington St. 
The firm formerly occupied a suite in 
the Park Bank building. Bouquets of 
flowers in profusion were sent to Mr. 
Jacobi on his opening day. The store 
is one of the handsomest emporiums of 
its kind in the city. The interior of the 
store, even to the beautiful showcases, 
was personally designed after the ideas 
of Mr. Jacobi. 

Out-of-town jewelers and representa- 
tives of wholesale houses visiting Balti- 
more recently were: Joseph Klein, 
Shiman Bros., New York; Major Mont- 
gomery, Mead & Co., Chicago; John G. 
Baker, Jacobson Bros., New York; C. A. 
Pearson, Pearson & Crane, Washington; 
Mr. and Mrs. H. A. Hoover, Newville, 
Pa.; E. Adelstein, Smithfield, Va.; H. 
C. Lawyer, Berkley Springs, W. Va.; 
J. G. Evans, Cambridge, Md.; W. F. 
Chears, Sanford, N. C.; J. S. Kreeger, 
Chestertown, Md., and Fred M. Day, 
Winston-Salem, N. C. 

The fall dinner of the Baltimore 
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Jewelers’ Association was held Tuesday. 
The special feature of the get-to- 
together meeting was to honor three 
men who were instrumental in obtaining 
for the jewelers of Baltimore a protec- 
tive law in respect to the jewelry auc- 
tion evil. After many years of strug- 
gling during which time various steps 
were taken to thwart them the jewelers 
finally obtained the passage of an ordi- 
nance under which an arrest was made 
and conviction obtained. Edward J. 
Mealy, president of the association 
presided. The guests of honor were 
Herbert R. O’Conor, State’s Attorney 
for Baltimore, Assistant State’s At- 
torney Herman Moser and Randolph 
Barton, counsel to the jewelers’ associ- 
ation. 








Rochester 





John Wilson of Syracuse and R. Fas- 
sett of Palmyra, were among out-of- 
town jewelers visiting in Rochester re- 
cently. 

The staff of the I. Glaser store at 41 
Main St., E., left its temporary quar- 
ters at 111 Main St., E., last week to 
return to a completely renovated, re- 
decorated and enlarged store in its old 
quarters after an absence of four weeks. 
The chief feature of the new establish- 
ment is a new front. 


Recognized through a description of 
her broadcast to police of surrounding 
cities, a 17-year-old maid employed in 
the home of Philip Present, Commerce 
building manufacturer, was arrested in 
a Geneva, N. Y., hotel last week in con- 
nection with the disappearance of $3,000 
in jewelry and other articles from the 
Present home at 2161 East Ave. The 
missing goods were recovered. 

Brilliant in new surroundings of re- 
arranged stock, larger quarters and 
new fixtures, Scheer’s jewelry store 
conducted by E. J. Scheer and his son, 
Russell Scheer, at 259 Main St., E., last 
week announced its fall opening for 
three days beginning Nov. 26. Besides 
an unusual gift display, the store also 
will have a special diamond display. The 
establishment now is housed on two 
floors. Russell Scheer is secretary of 
the Rochester Retail Jewelers’ Associa- 
tion. 

With the election last week of Has- 
kell H. Marks, member of the firm of 
Marks & Abramson, retailers of 64 
State St., as one of Rochester’s repre- 
sentatives in the New York State As- 
sembly, Rochester jewelers can boast of 
two members of their craft having been 
selected by the voters for posts of re- 
sponsibility. The other is Mayor Jo- 
seph C. Wilson, retailer of 39 Main St., 
E., who will finish his first year in that 
post on Jan. 1. Mr. Wilson was elected 
mayor a year ago upon the advent of 
the new city charter, which he cham- 
pioned, and which the voters approved. 

If November continues to be as pro- 
lific a month as its first few days indi- 
cated it would be, Rochester jewelers 
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should do a better than normal Christ- 
mas business this season. Wholesalers 
who have laid in stocks two months ago 
already have sufficient orders to make 
impressive inroads on their stock. Re- 
tailers who have gaged the holiday rush 
by lay-away Christmas sales, Christmas 
clubs and other methods, have found 
business on the up-grade. Rochester 
does not expect to make history by any 
means, but indications point to a suc- 
cessful season, with emphasis particu- 
larly on wrist watches, gift pieces and 
the usual strength in gems and silver- 
ware. 

Bent on eliminating auction competi- 
tion in Rochester, members of the 
Rochester Retail Jewelers’ Association. 
headed by Charles P. Coster, 1519 Lake 
Ave., president, and Russell Scheer, 259 
Main St., E., secretary, will attend a 
hearing by the City Council Law Com- 
mittee next week on the recently intro- 
duced 30-day auction ordinance, a meas- 
ure they have championed for severa) 
years. The ordinance, which also has 
the backing of the Better Business Bu- 
reau of Rochester, provides that no 
merchant may conduct an auction for 
more than 30 days in any single year, 
nor conduct auctions of any length 
beyond a sum total of 30 days in any 
single year. The jewelers will urge 
passage of the ordinance on the grounds 
that auctions interfere unfairly with re- 
tail business in Rochester. The meas- 
ure is expected to be reported out of 
committee by the end of the month. 
Prior to the meeting, the association wil] 
conduct its regular monthly meeting 
and dinner. 








Memphis 





Memphis jewelry merchants report 
that business is much better than it was 
at this season last year. Many of the 
stores were closed on Monday in cele- 
brating Armistice Day. 

At the recent Tri-State Fair in Mem- 
phis, held in the Merchants’ building, sil- 
verware as it should look on the table 
was shown in many of the booths. In 
the Woman’s building fine porcelain and 
pottery pieces were also to be seen. 


J. H. Mednikow, head of J. H. Medni- 
kow & Co., was back at his desk Satur- 
day looking well but still feeling some- 
what weak after being confined to his 
bed for eight weeks. He became ill on 
his return from a strenuous trip, in 
which he _ overexerted his physica] 
strength somewhat. He stated that the 
trade outlook seemed bright. 








Henrik Henriksen, well known At- 
lanta, Ga., wholesale jeweler, died Satur- 
day, Nov. 3, at a local hospital after an 
illness of about three weeks. Mr. Hen- 
riksen, who lived at 415 Pace’s Ferry 
Road, was a member of the firm of Wight 
& Henriksen, and had been in Atlanta 
for about seven years, coming here from 
Chicago. He was 45 years old. 








104 THE JEWELERS’ CIRCULAR 


November 15, 1928 





Match Silverware with rystal Stemware 


Jewelers Should Grasp Money-Making Opportunity by 
Combining Sales of These Lines 


RE the jewelers going to let the department 
o Jfoiores and the gift shops take and keep from them 
the excellent paying lines of staples without mak- 

ing a fight to get them back? 

There is no reason why the jewelers should let the gift 
shops out-sell them in crystal glass, or let the department 
store “bargains” interfere with their trade in guaranteed 
crystal ware. Yet, through lack of knowledge, initiative 
or desire, a great many jewelers have been outstripped by 
their competitors in these lines. Quality should be the 
watchword of the jewelers and in no commodity is quality 
less understood than in glassware. 


Wide Difference in Quality 


There is as much difference in the qualities of glass as 
there is in diamonds and it is by being able to select the 
right kind of glass for his particular community that a 
jeweler can build up his business. Exquisite crystal glass- 
ware has taken the place of the old-fashioned cut glass in 
the mind of the public. Lower priced items are being 
made with fascinating artistry while the acme of perfec- 
tion has been reached by the manufacturers of high grade 
erystal glass. 

Every jeweler in a community of 10,000 to 50,000 will 
tell you that his customers are nearly all women and al- 
though the husbands may be brought around at night to 
see the items their wives have set their minds on, it is the 
woman who is actually the customer. 


Appeal to the Woman 


Every woman wants her table to look well whether for a 
formal dinner or an informal lunch and she is most sus- 
ceptible to persuasion that “this pattern of stemware is 
the best and latest style,” or that the “new shapes just 
received are really the proper thing and will harmonize 
perfectly with your silverware.” 

In this direction THE JEWELERS’ CIRCULAR will act as a 
sign post, guiding the way to the road of success and show- 
ing the various kinds of crystal glass ware that a jeweler 
should handle although he must, himself, be the arbiter as 
to the buying power of his customers and consequently 
decide the class of crystal ware they can afford to buy. 


Patterns for All Purses 


There is hardly a community that does not have a few 
of the wealthy, who, having confidence in their local 
jeweler, entrust their jewelry business to him and it is 
these very customers who can be induced to place with him 
their orders for crystal stemware of the highest quality 
and workmanship, while his neighbors, although not 80 
wealthy, still like pretty things of quality and may be able 
to purchase the same clear crystal glassware, but with less 
expensive decoration or workmanship. . Designs of less 
detail, still classic in outline, sell for much less. 


A Suggestion 


A couple are setting up in housekeeping, their friends 
are coming to the local jeweler and he probably suggests 
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A popular shape and decoration of rock crystal 
engraving 
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that they should not duplicate presents. What a fine op- 
portunity for the jeweler to suggest cooperation by cus- 
tomers in making their purchases. One person can give 
12 goblets, another tumblers, some one a water jug and 
a fourth, wine glasses, sherbets, cordials, salad-plates or 
finger bowls. The jeweler has probably received the orders 
for the silverware and is in a position to suggest a certain 
pattern that harmonizes with the silverware. 
Therefore, one of the most 


There are certain types of glassware that are essentially 
jewelers’ lines and those jewelers who refuse to recognize 
this are losing profits daily. 

Twenty years ago a jeweler would not think of being 
without cut glass and around Christmas time many a tele- 
gram has been sent to cut glass makers giving them carte 
blanche to send $100, $200, or even $300 worth of cut glass 
by express, in fact, anything they had in stock, and manu- 

facturers have had their stocks 





important side lines for a jew- 
eler is crystal stemware, be- | 
cause it is a constantly recur- | 
ring business. A person is | 
never over sold on stemware as_ | 
there is always something else | 
needed to fill in and enlarge 
the set. There are also con- | 
stant replacements from break- | 
age. 
In these days of cocktails and _ 


designs. 


about. 


AVE your stemware decorations 
harmonize with your silverware 
Glass engravers, cutters and 
decorators will cooperate to bring this 
THE JEWELERS’ 
tell you where to go if you do not know. 


swept clean, leaving empty 
shelves by Christmas Eve. 
These conditions may be 
brought about again, but the 
goods will be of a different 
character. The old-time cut 
glass, well made, will always 
_have a sale, but the pure crys- 
tal, of rock crystal cutting or 
copper wheel engraving of the 
lighter variety has largely tak- 


CircuLAR will 





other beverages the glass man- 

ufacturers have outdone themselves in providing the 
market with a truly wonderful variety of selection. Really 
stemware is the basis of the entire table glass equipment, 
not only for the drinking sets, but for vases to hold flow- 
ers, bon bons, compotes, high and low footed, salad bowls, 
salad plates and fruit bowls. Very delightful sets of vases 
are made which form center pieces to complete the tout 
ensemble of the banquet table. 


en its place. This crystal, or 
super-glass is made in infinite variety and exquisite taste. 
The shapes are designed along fascinating lines and this 
quality crystal ware has been made with a view to its 
constant use, or, we might say, companionship. This 
latter is the test of the lasting and satisfying quality of 
any artistic production. 
There are many pieces of crystal ware that have a sale, 
but are primarily bought as gifts and the sales are, there- 





Six elegant shapes with 
tal engraving, and one 
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of Theresienthal crystal 








beautifully shaped goblet 
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ashes. 


Various shapes showing artistic deep-plate-etched designs 


tore, somewhat restricted. These include center pieces, 
vases and other beautiful novelties, which are more often 
bought as presentation pieces than for the use of the 
purchaser. 

To establish a recurring sale in any line is the aim of 
the man or woman in business. This is the reason one 
stays in business, and this 
can be accomplished in crys- 
tal tableware. Every house- | 
holder uses drinking glasses. | 
Some buy them from the five 
and ten-cent store while oth- 
ers pay as much as $200 a_ | 
dozen for goblets. Between ; 
these prices is a wonderful 
selection. 

Decorated 
purchased by nearly every | 
family whose income is | 

| 








stemware is 


expensive ware. 
$3000 a year or more. Single 
people with no encumbrances 
but with less income pride 
themselves on the possession of handsome glassware for 
festive use. These existing conditions may be and should 
be applied to the advantage of jewelers throughout the 
country. 

A jeweler holds the utmost confidence of his customers. 
They entrust him with their diamonds, watches and treas- 
ured heirlooms, and he fills the position of 
family jewelry counsel. If a jeweler says 
to one of his customers: “This stemware 
is made of the purest crystal glass and the 








Be Your Customers’ Counsel 


DVISE them regarding their complete | 
tableware equipment. 
They will appreciate your interest and look 
up to you as an authority. 
Good taste may be preserved with small 
expenditure as well as with the outlay for 









workmanship is the best of its kind,” his customer will 
believe him, and if he says, “I control this particular pat- 
tern. It cannot be bought in the department stores,” he 
is apt to make a deep impression on his customers. 

But if the same customer goes into a department store 
and the sales person (with whom she has no acquaintance), 
says in her perfunctory way, 
“This is the best glass you 
can buy at the price,” the 
customer begins to wonder 
whether she had not better 
consult someone else who 
knows more and in whom 
she has confidence. 

Shape, style and artistic 
decoration is more important 
in table crystalware than 
ever and the quality of the 
material used in making it 
is carefully considered. A 
woman knows today that if 
a goblet or tumbler has a 
dull sound when sharply flipped with the fingernail it is 
not the best lead glass, even though she has not held it up 
to the light to see its lack of crystal purity. Therefore 
jewelers must be careful about how they buy crystal ware. 

The tremendous strides made by the glass makers of the 
United States during the past few years are of vital 
interest to jewelers and firms manufacturing sil- 
ver and electro-plated goods who need glass for 
mountings. In the various departments of glass 
making, blown, pressed and molded, lead and lime, 
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Attractive and popular reproductions of old style tableware 
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none have made more 
headway than the mak- 
ers of stemware. Only 
a few years ago the 
American stemware 
was quite crude as 
compared to similar 
priced goods from 
abroad, but now many 
firms are making ex- 
cellent wine glasses, 
goblets, sherbets, cor- 
dials, etc., and 

Of course, foreign wages have had, and still have, a 
great influence on prices, and the foreign workmen seem 
to have a defter hand and a keener perception of the 
artistic in shapes than the natives of the United States, 
and, even though prices were equal, the odds are that the 
ultimate consumer would prefer the imported if the two 
lines were shown side by side. But now, since the war, 
expert glass artisans have filtered into the United States, 
attracted by higher wages and better living conditions, as 
compared with those of the old countries. Consequently 
the product is showing a vast improvement. It is a well 
known fact that the old country artisans take a personal 
pride in their work and it is a tradition in their families 
that they, their grandparents and great grandparents have 
held positions in the same factories and have been great 
factors in building up the prestige of their employers and 
the product of their factories. The United States is now 
getting the advantage of this expert training. In the 
higher class goods nothing finer can be produced than is 
now being turned out by our manufacturers who devote 
their energies entirely to the high class product, while in 
the cheaper grades much glass is being exported, thus 
showing that the goods must compare favorably with other 
countries. Foreign offices and showrooms are being main- 
tained and large orders are resulting therefrom. A visit 
to the factories or some of the local show rooms main- 
tained in the large cities will convince jewelers that the 
United States can supply the demand for attractive and 
useful articles. The marvelous variety in shapes, designs 
and novelties, in a multiplicity of colors, will astound one 
who has not previ- 
ously visited such 
displays. 

The illustrations 
of glassware used 
here are shown 
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A table set completely with glass 


in a great many attractive shapes. 


Two old favorites and 
three reproductions of 
antique goblets 
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through the courtesy 
of T. G. Hawkes & Co., 
Corning, N. Y.; Pair- 
point Corp., New Bed- 
ford, Mass.; Fostoria 
Glass Co., Moundsville, 
W. Va.; A. H. Heisey 
& Co., Newark, Ohio; 
United States Glass 
Co., Pittsburgh, Pa., 
and Fred. C. Reimer 
Co., New York agents 
for the Theresienthal Glass Works, Germany. 

Cocktail shakers are a necessary accessory to cocktail 
glasses and these are made in great variety of shapes 
and designs. They are cut to match the stemware line 
and are usually mounted in sterling or high grade plated 
ware. The old Waterford designs are being applied to 
this modern appliance by a few of the high class crystal 
manufacturers and cutters. Some depict a game rooster 
in a defiant pose. 

Decorations in deep plate etching with delightful de- 
signs are offered. The stone-wheel cuttings, some left in 
the mat finish, while others are highly polished, are to 
be had in great profusion and can be applied to any motif 
in harmony with silverware decorations. The rock crystal 
or copper wheel engraved designs are usually applied on 
the highest class crystal blanks. These blanks, as com- 
pared with cheaper ones, are what 24 karat gold jewelry is 
to 8, 10 or 14 karat according to the grade. There are 
grades of glassware that are comparable to gold filled and 
plated jewelry. Each has its field and sells in quantities. 

Reputation is a hard thing to build up and easy to lose. 
It is hard to handle the best and the cheapest glassware 
together, even the sight of cheaper glassware in a high 
class jewelry store reacts and, although a customer will 
not say anything, an impression has been registered on 
her mind by the very presence of ware that she considers 
poor quality. Quality of material and art in decorations 
are the chief features to bear in mind when buying stocks. 

Poor workmanship is rarely found where the best ma- 
terials and designs are used. The Old Country idea largely 
prevails in the best factories, where quality is paramount. 
This is true of the 
artisans as well as 
owners. Pride of ac- 
complishment and in 
the factories’ prod- 
uct predominate. 
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Western Tray & Case Co. 


423-29 Plum St. Cincinnati, Ohio 
Established 1864 


No. 14—Flexible and Band Strap Tray 


CRYSTAL GLASSWARE of QUALITY 


Artistique Moderne 


“TOULON” PATTERN 


HERE’S charm and dec- 

orative beauty in these 
artistic pieces. They com- 
bine utility with beauty; a 
new decoration in Gold or 
Silver embossing, with a 
harmonizing touch of Stone 
Engraving. Designed in mod- 
ern mode with due considera- 
tion for convention and con- 
servative taste. Blanks, 
Crystal or Rose. 





“TOULON” GOBLET 


All items in the line avail- 
able. A fine item for your 
crystal ware department .. . 





timely . .. worthy ... and 

profitable. Write distributor es 

nearest you. 

Economy Glass Co. SIZE DISPLAYING PRICE 
Morgantown .... W. Va. 113%4x11%4—12 Flexible and 8 band bracelets... . $5.75 
i ie i iii 11%x 7%4— 8 Flexible and 4 band bracelets.... 5.00 
New York City.......D. King Irwin 11%x 57%— 6 Flexible and 4 band bracelets.... 4.25 
New York State........ Cc. B. Kishler . " : ‘ 
Philadelphia.......... Fred Stott Co. With the holidays just around the corner every jeweler 
Baltimore......Jno. A. Dobson & Co. . : ' 
ae Nickel Sales Co, should see that his trays are as attractive as possible. It 
Ohio & Michigan........A. L. Reber is impossible to show the full value and beauty of 
i REO E. W. Newton : . 

Seay “(aaa acetate ie ee jewelry in a shabby and worn tray—lIncrease your sales 
SS eae C. B. Kishler ; ' i i - - 
gy aa ak. . Sa by displaying your merchandise with “WESTRAY 
eae Meyers Co. products. 


GOGO GVO GGG VIII I IIIPISILIPIISISg 
GIVIVIG GIVI GIIIOOGIP GOPIPVIIe 


Write for Catalogue, or order through your Jobber 


T. G. HAWKES & CO. oa ae 


Glass Manufacturers 
CORNING, N. Y. CRYSTAL 








: 
: 
: 











POLS 


an outstanding — favorite 


POCPCOCCOCGPS 


4 

. 

‘ 

$|| New York Office Pacific Coast Office ||$ 

P 542 Fifth Avenue 140 Geary St. 4 with a most exclusive trade. 
; San Francisco 

3 ‘ ISTINCTIVE . . . aristo- 
cratic ... moderne... 


FOR THE TABLE OF THE 
FASHIONABLE HOSTESS 


Steadily gaining momentum during the 
past 18 months has been the tendency 
of the smart hostess toward Rock Crystal 
Glass for the table. To meet this steadily 
growing demand by your most discrim- 
inating clientele there is available to 
you— 


HAWKES ROCK CRYSTAL 


only because of a back- 
ground of 40 years making fine 
crystalware. The _ illustration 
depicts the most sanitary Crys- 
tal Beverage Mixer in the mar- 
ket. It has a Sterling top.. - 
and NO cork. Wide mouth. 
Made in TWO QUART as well 
as the one quart size. In 
quiries invited from discrimi- 
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nating jewelers. 
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Erskine B. Van Houten 


No. 10 Waterford 299 Broadway, New York 
Goblets from $14.50 to $500.00 (Design Patent No. 72119) MANUFACTURER 
the dozen net. Other items of aes os = 
SRE A Saas 
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the service at prices in propor- 
tion. 


Producers of Rock Crystal 
for mearly half a century. 


dt 


HAW KES 


GRAND PRIZE—GOLD MEDAL PARIS 


WE CARRY A FULL LINE OF SEMI-PRECIOUS 

Rose Quartz STONE NECKLACES Coyutal 

Carnelian At Low Prices Jade 
And a complete line of other stones. 


LA VIE PEARL CO. 


65 Nassau St. Tel. Cortlandt 0650 New York City 
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National Better Business Bureau 
to Fight Fraudulent Advertising 


WASHINGTON, D. C., Nov. 12.—The 
Federal Trade Commission announced 
today its approval of the procedure 
whereby the National Better Business 
Bureau will act as the agency ‘through 
which the periodical publishing indus- 
try shall undertake to police the 
periodical field for the elimination of 
fraudulent advertising. The Bureau 
was selected as the agency for this pur- 
pose at a conference held Oct. 9 in New 
York city under the auspices of the 
Commission at which 6000 publishers of 
periodicals were represented. 

Operating in behalf of the publishers 
and the advertising industry, the Bu- 
reau will report to the Commission 
whenever advertising which is being 
published or is likely to be offered for 
publication is found to be fraudulent. 
In its report approving the action of 
the publishers, the Commission explained 
that the machinery set up-at the con- 
ference does not preclude any one from 
reporting cases of fraudulent advertis- 
ing directly to the Commission and does 
not affect in any way the exercise of 
the Commission’s prerogative to bring 
on its own initiative complaints against 
offenders. 


Great Merchandise Mart of Chi- 
cago Will Be a Permanent 
Exposition 
With the start of construction of the 
Merchandise Mart in Chicago it was an- 
nounced that the world’s largest business 
building would be an all-year-round ex- 
position of merchandise, where the prod- 
ucts of manufacturers, wholesalers and 
importers will be shown under one roof 
for the benefit of the nation’s merchants. 
The formal ceremony of turning the first 
spadesful of dirt in the presence of many 
prominent business men marked an 
epoch in the city’s business world, por- 
tending for Chicago the world’s great- 

est market place. 

Within the walls of this great Mart 
with a total floor space of 4,000,000 sq. 
ft. will be found the most varied collec- 
tion of merchandise ever collected under 
one roof. On each of the eighteen main 
floors immense 650 ft. corridors, with 
all the appearance of boulevards, will 
be the manufacturers’ and wholesalers’ 
shops, displaying their many lines. They 
will be veritable “business streets,” and 
with the large space available it will be 
possible to house the selling activities of 
many allied concerns on one floor, thus 








attaining the advantages of concentrated 
groupings. 

The permanency of the exposition of 
merchandise will be the magnet for this 
Mart. In establishing this great central 
market place the disadvantages which 
characterize the once or twice a year 
trade shows will be eliminated. A year- 
ly exposition of merchandise is unsatis- 
factory for many reasons, it is pointed 
out. To these shows now held in hotels, 
and sometimes distributed among sev- 
eral hostelries, the manufacturers must 
congregate with expensive displays, and 
the buyer has to come to these markets 
at the time found most convenient for 
the manufacturer to exhibit. 








Trade Gossip 





New Times—New Modes 


The bewildering shifts and turnabouts 
of fashion today play an increasing part 
in dictating the design of manufactured 
products. Skirts go up to the knee— 
high shoes are in the discard; bobbed 
hair becomes popular—hairpins and 
nets disappear; the boyish silhouette is 
the aim of every woman—the corset in- 
dustry is annihilated. Change and flux, 
turnabout and go are the orders of the 
day. 

The ebbs and floods of fashion are a 
challenge to the progressive and for- 
ward-looking manufacturer. He is 
stimulated, keyed up, to keep abreast of 
the times, ahead of the times. It is to 
his advantage to pioneer new things— 
to be the first to ring the change on 
Dame Fashion. 

Four or five years ago the tendency 
to eliminate the old-fashioned flat soup 
plate and substitute the double-handled 
cream soup cup in the dinner service 
prompted the makers of 1847 Rogers 
Bros. Silverplate to deep study. This 
research evolved the cream soup or 
cereal spoon—a spoon smaller and 
daintier than the oval or round bowl 
soup spoons, larger than the bouillon 
spoon, with a deep bowl, and a nicety 
of balance and “feel” that brought im- 
mediate recognition from home econo- 
mists and home decoration authorities. 
It is also the correct spoon for the 
breakfast cereal or the pudding with 
sauce. Today, it is widely used—and 
widely copied. The innovation has be- 
come the staple. 

Today the makers of 1847 Rogers 
Bros. Silverplate are pioneering again. 
For a long, long time hostesses and 
authorities have recognized the extreme 
difficulty which meets the poor dinner 


guest who attempts to handle a heart 
of lettuce salad with a lone salad fork. 

The salad knife has burst on a wait- 
ing world, bearing the complete cachet 
of approval of leading writers on eti- 
quette, and that of household authori- 
ties. 

Another innovation is the tea knife 
and fork—for those bridge teas and 
suppers when daintiness and chic are 
the rule. The tea knife and fork are 
perfectly suited to the handling of the 
difficult and obstinate club sandwich. 
Small and easy to use, dainty and per- 
fectly designed, they have also the sanc- 
tion and approval of those experts who 
read the dictates of Dame Fashion. 
They welcome these additional aids to 
the fine art of entertaining—and recom- 


mend them. 
* * co 


A. Wittnauer Co. Contracts for Sixtieth 
Radio Station to Broadcast Correct Time 


Vancouver, Canada, is the latest sta- 
tion that has been added to the long roll 
of radio stations from which the Lon- 
gines correct time is being broadcast. 

The correct time is now broadcast 
from 60 stations. 


* * 


“Heller Hope News” Being Sent to Large 
List of Customers 


THE JEWELERS’ CIRCULAR has _ re- 
ceived an advance copy of the Heller 
Hope News, 138,000 copies of which are 
being placed in the mail for retail jewel- 
ers throughout the country. Manufac- 
turers, wholesalers and their salesmen 
will find this literature and following 
pieces of direct mail, window displays, 
national advertising and merchandising 
material will add to the ease and profits 
of selling Hope stone tagged jewelry. 
The Heller Hope News contains four 
pages, newspaper size. The front page 
shows a window exhibition and zircon 
collection which is sent free to jewelers. 
It is an educational and scientific dis- 
play. Samuel Heller, president of L. 
Heller & Son, has written an interesting 
article on the jewelry trade which is 
given a place of prominence on the first 
page, and another article used on the 
first page treats of manufacturers show- 
ing an exhibit of Hope stone jewelry. 
The inside pages show illustrations of 
Hope tagged jewelry made by a large 
number of manufacturers and describe 
the kind of jewelry in which the stones 
are mounted. The literature also con- 
tains an historic sketch of the House of 
Heller, and on the back page again calls 
attention to a window exhibition and zir- 
con collection. 
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RIPLEY-HOWLAND MFG. CO., Ince. 


D. C. Percival & Co., Inc. Makers of 
Wholesale Jewelers and Diamond Importers Gold Rings and Diamond Mountings 
Eetab. 1866 Wholesale Dealers in 
373 Washington Street Diamonds and Jewelry 


Jewelers Building 


BOSTON, MASS. Office and Factory, 333 Washington Street 


BOSTON, MASS. 








M. S. PAGE CO. HARRIS & LAWTON, Ince. 
373 Washington Street 
Jewelers Building Imp orters of 
BOSTON, MASS. Diamonds and Precious Stones 
Wholesalers of 373 Washington Street 
Watches, Diamonds and Jewelry Jewelers Bldg. Boston, Mass. 
I. ALBERTS SONS, Inc. C. W. SWEETLAND & SON, Inc. 


373 Washington Street 





373 Washington Street on 
Jewelers Buildin pean Sans 
g BOSTON, MASS. 
BOSTON, MASS. New England Representatives 
Wholesalers of ‘Homan Mfg. Co. S. L. & G. H. Rogers Co. 
American and Swiss Watches — Silver Plated 
Diamonds—Silverware aiid as 


Wholesale Distributors 


Jewelry—Clocks 
1847 Rogers Bros. Community Plate 


N. E. Distributor of Du Pont Pyralin 





SANGER & COMPANY 
Wholesale Jewelers 


387 Washington St. Boston, Mass. 387 Washington Street 


CLOCKS Boston. Mass. 


Peisies — Wholesale 
atches, Diamonds a ilverware . 
Fiberloid Toilet Ware Diamonds Watches 
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New England Watch & Jewelry Co. 
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Successful retailing today re- 
quires constant study and at- 
tention. Wise storekeepers will 
be on the alert for ideas which 
help them succeed. 

Read the Storekeeping De- 
partment of the JEWELER’S 
CIRCULAR every week for up to 
the minute selling suggestions. 
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The Public's Christmas Money 


What to Do to Get Your Share of It 


LREADY jewelers in many localities are making ac- 

tive preparations for the effectual and profitable 
handling of the holiday rush of customers, realizing as 
they do that this particular season of the year affords 
them unlimited opportunities for swelling the year’s total 
of sales. 





The rank and file of jewelers have learned tw know 
from experience and observation that if there is big money 
to be made in the retail jewelry business, the Christ- 
mas shopping period provides for them the greatest in- 
centive for speeding up sales of jewelry. Whether or not, 

(Continued on page 112) 


Keep the show windows well lighted during the holiday season as does the Mulford Jewelry Co., Memphis, Tenn. 
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Make the displays talk loud for you like the Goldman Jewelry Co., Kansas City, Mo. 


The Public’s Christmas Money 


(Continued from page 111) 


therefore, the amount of money to be spent by the public 
this year in buying Christmas gifts of jewelry can be 
made to exceed that of former years depends in no small 
measure upon the individual jeweler’s initiative and his 
state of preparedness. 

There is no denying the fact that the sale of commodities 
other than jewelry for Christmas gifts is registering a 
substantial increase from year to year. 


EFORE the advent of automobiles and radios, Christ- 
mas gifts in the main consisted of diamonds, watches, 
jewelry, silverware, housefurnishings, and the like. Times 
have changed, however, and the man who can afford to buy 
his wife or daughter a piece of diamond-set jewelry for 
Christmas is just as likely to purchase an automobile in- 
stead, depending upon the pressure that is brought to bear 
upon him by the women folk just prior to Christmas. 
The purchase of radio outfits to be given as Christmas 
gifts is likewise becoming more general as the radio con- 
tinues to increase in popularity. We need hardly to be 


reminded that money invested in luxuries of this type 
represents probably just that much the less that will be 
spent for jewelry. Automobiles and radios, however, are 
here to stay, and the most any jeweler can do is to make 
the best of conditions as he finds them in his immediate 
locality, not diminishing in the least his efforts to make 
the public jewelry-conscious. It is well to bear in mind 
that your competitors who deal in automobiles. radios, 
housefurnishings and the like, are not letting any grass 
grow under their feet right now, insofar as their making 
an active bid for the business of people who have Yuletide 
gifts to buy is concerned. Their advertising fairly teems 
with gift suggestions, while the terms of payment are 
made as attractive as possible consistent with safety. 


O jeweler is adequately prepared to take care of 
Christmas sales of jewelry who has not, first of all, 
given careful attention to the condition of his stock. At 
this season of the year he must out of pure necessity an- 
ticipate his requirements, filling in his stock here and 
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there and making ample provision for any unlooked-for 
demand in diamonds, watches, jewelry and silverware. 
When people are in a buying mood, as they undoubtedly 
will be nearer to Christmas, there will be little opportunity 
for jewelers to avail themselves of the trade privileges 
offered by manufacturers and jobbers. Furthermore, I 
am not so sure that jewelry jobbers and manufacturers 
care to be annoyed with requests for merchandise on 
memorandum, when it just about taxes their resources to 
fill regular orders. The proper procedure would be for 
jewelers to place their orders with jobbers and manufac- 
turers right now, or in the very near future, for such 
merchandise as they are 
likely to have calls for later 
on, rather than wait until 
the rush is upon them. 


DARE say that the aver- 

age jeweler knows from 
past experience what lines 
in his stock sell best during 
the holidays. Watches and 
diamonds are most apt to 
lead in sales, and he cannot 
afford to be caught empty- 
handed when the demand for 
them is at its height. And, 
while we are on the subject 
of buying, let us not forget 
to take into consideration 
the needs of children insofar 
as jewelry is concerned. 
Many sales are lost to jewel- 
ers who neglect to provide 
for the wants of the little 
ones at Christmas time. 
Even though the profit on such items is relatively small, 
we must remember that many parents prefer to give 
Christmas gifts of jewelry to their children, and if the 
jeweler is not prepared to cater to this class of trade, he 
is bound to lose out on some of the more worthwhile pur- 
chases. 

I know it to be a fact that jewelers in this locality have 
any number of calls over the holiday period for children’s 
rings, watches, bracelets, necklaces, child’s sets, napkin 
rings, rosaries, baby pins and the like, and not infrequent- 
ly the sale of gifts for the little folks paves the way for 
other and more profitable sales. 

Assuming that you have given due thought to the re- 
plenishing of your stock, it will be well for you to turn 
your attention to the overhauling of your present stock 
of merchandise and your store fixtures. Your ring stock, 
for example, will probably need buffing; jewelry mounts 
will have become soiled and need replacing; tarnish on 
silverware must be removed; clock cases will look better 
after a rubbing with furniture polish, and your showcases 
and wall cases will take on a more inviting and wholesome 
appearance after being cleaned inside and out. 

With your store and stock in apple-pie order, it now de- 
volves upon you to devise ways and means of acquainting 
the public with the excellence and completeness of your 
Christmas stock of merchandise and the measure of service 
you have to offer. 


OME jewelers are still so old-fashioned in their mer- 

chandising methods as to argue that people in their 
immediate localities will patronize them when they are 
in the market for jewelry and gifts whether or not they 
are importuned to buy. This line of reasoning has no 
redeeming features whatever, and savors very much of 
bigotry. People do expect to be constantly reminded now- 
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AO deal in automobiles, radios, etc., are not 

letting any grass grow under their feet just 
now insofar as their making an active bid for 
the public’s Christmas money is concerned. Their 
advertising fairly teems with gift suggestions 
while the terms of payment are made as attrac- 
tive as possible, consistent with safety. 


HE author of this article, having spent many 

years in the retail jewelry business, aims to 
give the jeweler some timesly suggestions in meet- 
ing outside competition. His ideas are modern and 
up to the minute. Right now is the time to begin 
to do creative work for better business. 
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adays as to the nature of the wares or the type of service 
merchants and manufacturers in all lines are prepared 
to offer, as evidenced by the ever-increasing volume of 
advertising appearing in the newspapers and magazines 
the country over. The jeweler who ignores such facts 
as these simply brands himself as being unprogressive. 
and he is only making it easier for competitors to outbid 
him at every turn and to take away from him such patron- 
age as he formerly enjoyed. 

At this time of the year with your most promising busi- 
ness season just ahead, you would be a most uncommon 
individual, indeed, if you did not profess to be vitally in- 
terested in any plan that 
will enable you to secure a 
larger share of the total 
volume of jewelry sales in 
your locality. It is only nat- 
ural to suppose that the 
jeweler who keeps his name 
prominently before the. pub- 
lic between now and the end 
of the year will derive the 
most benefit and sell the 
greatest amount of merchan- 
dise, all things being equal. 
Keeping your name before 
the public through the me- 
dium of newspaper advertis- 
ing, mailing pieces or any 
other legitimate form of pub- 
licity is, therefore, of para- 
mount importance if you ex- 
pect to capture your share of 
the Christmas holiday busi- 
ness. Take advantage, too. 
of manufacturers’ helps. 
Wasi to advertise and how to prepare your advertis- 

ing is a subject which at best can only be touched 
upon in so limited a space. The fact remains, neverthe- 
less, that you must rely upon the liberal use of printer’s 
ink if you expect to make the public jewelry-conscious 
either now or at any other time of the year. Manufac- 
turers of watches, jewelry and silverware are continuous- 
ly putting forth their best efforts and are spending huge 
sums of money in magazines, trade journals, newspapers 
and supplementary forms of advertising in an honest at- 
tempt to speed up sales for jewelers. In spite of all they 
are able to do in this direction, however, it remains for the 
jeweler himself to couple his efforts with those of manv- 
facturers, if volume of sales is to measure up to his 
expectations. 

Perhaps the jeweler who does not believe in publicity 
to the extent that he should, knows so little about the 
technical side of advertising that he is afraid to commit 
himself to the task of making his establishment better 
known in his community. Not a few jewelers of my ac- 
quaintance are of this mind, and some fail to progress as 
a consequence. It goes without saying that advertising 
pays only to the extent that it is truthful, educational and 
indulged in at frequent and regular intervals. If, there- 
fore, you are able to present the selling points of your 
merchandise to your customers over the counter in a truth- 
ful and intelligent manner, without resorting to exaggera- 
tion, you should be able to transfer your thoughts to paper. 
Advertising copy is, after all, just plain common sense talk 
about your merchandise or your service. 


advertisement, in which event it will pay you to take 
the advertising manager of the local newspaper into your 
confidence and allow him to give you the benefit of his 


Vas may argue that you are incapable of laying out an 
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Lhe Public's Christmas Money 


(Continued from page 113) 


experience. These men are only too glad to cooperate with 
advertisers who use their papers, furnishing illustrations 
and laying out advertisements for merchants, if need be. 
Personally, I would much prefer to write my own adver- 
tising copy, even if I had to stop there, for the reason that 
I should want to incorporate a certain amount of indi- 
viduality in my advertising. As I have intimated else- 
where in this article, advertising is too weighty a subject 
to be dealt with lightly, and yet a jeweler must of neces- 
sity advertise in some shape or form if he expects to keep 
his name before 
the public. Whether 
or not the thought 
has hitherto oc- 
curred to you, the 
fact remains that 
jewelers in general 
find it more to 
their advantage to 
advertise right 
now than they have 
for some years 
past. For one 
thing, we are en- 
tering upon an era 
of color. Color is 
predominant and 
figures prominently 
in nearly every 
form of human ac- 
tivity. We see ad- 
vertised in maga- 
zines and_ trade 
journals a veritable 
galaxy of the ne- 
cessities of life, all 
pictured in color. 
Such things as 
the handles of flat- 
ware, alarm clocks, 


vanities, cigarette 
eases and lighters, leather goods, chinaware, glass- 


ware and other merchandise found in the average jewel- 
er’s stock are now to be had in colors. In fact, practi- 
cally everythin used in furnishing a home carries 
with it a touch of color. Since color is coming to be 
so important a factor in the manufacturing of every 
sort of commodity, from pianos to kitchen utensils, it is 
only natural to assume that it has a potential sales value 
for jewelers. Therefore, with Christmas shopping ac- 
tivities just around the corner, no jeweler can afford to 
ignore the demand that has already set in for merchandise 
in colors and he should plan his advertising accordingly. 

Coupled with the advent of color in present-day mer- 
chandising, jewelers are further called upon to lend their 
support to the popularizing of the modernistic trend in 
jewelry and silverware design. As one prominent manu- 
facturer of diamond-set jewelry senses the situation, the 
clarion call for an art to meet the requirement of the age 
has been answered throughout all arts and crafts with the 
new note “Modernism.” Regardless as to how we as indi- 
viduals feel in the matter of accepting this radical de- 
parture in design, the fact remains that in architecture, 
interior decoration, dress and jewelry, this flair for the 
modernistic mode seems to supersede all else. Here, again, 





Display showing correct dress and correct jewelry for the opera 


the jeweler is given the opportunity of cashing in on his 
Christmas advertising and selling. With fancy shaped dia- 
monds, so expressive of modern art in jewelry design, 
becoming increasingly popular, the jeweler who refuses to 
accede to this demand for the unusual is simply turning 
people away from his store. 


NLY a few days ago it was my privilege to witness a 

showing of a manufacturer’s line of fine diamond- 
set jewelry and gems valued at over a half million dollars, 
and in the entire 
lot of rings, brace- 
lets, bar-pins and 
pendants there 
were only two 
round diamonds. 
all the others being 
marquise, bagu- 
ettes, triangles, 
half moons, etc., 
etc. Making due 
allowance for those 
among your clien- 
tele whose tastes 
lean toward the 
conservative, there 
should still be a 
sufficient number 
of prospects left 
for jewelry of this 
type to warrant 
your going after 
their trade, mak- 
ing your appeal to 
them through the 
medium of care- 
fully planned and 
well displayed ad- 
vertising. It is 
my opinion that 
once you exhibit 
jewelry set with the new fancy shaped diamonds in your 
window and comment upon their beauty and originality 
in your advertising, you will have paved the way for a 
steadily increasing demand for jewels of this type. Be- 
tween now and Christmas is a most opportune time to 
begin sales promotion work of this character. 

Men as well as women are prospects for jewelry featur- 
ing this modern gesture in design. Only lately I saw some 
beautifully fashioned scarf pins set with baguette dia- 
monds, kites and triangles made up to order for male cus- 
tomers. It is not unusual at all for men nowadays to 
choose diamond ring mountings set with baguette dia- 
monds or lozenges down the shank. Fancy shaped dia- 
monds lend themselves to practically every form of jewelry 
design, whether it be bracelets, earrings, rings, brooches, 
pendants, scarf pins or watch cases. A glance through the 
advertising section of the leading trade journals will sub- 
stantiate this claim. Taking into account, then, the 
growing tendency toward color, lights and shadows in the 
manufacture of certain commodities, and the modernistic 
trend as applied to the art of jewelry design, I think most 
any jeweler who feels so disposed can find plenty of things 
to talk about for some months to come. 

(Continued on page 126) 
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HOWING the latest creations from Paris will give the 

retail jeweler a reputation for timeliness and progres- 
sive merchandising. Note these bejeweled heels worn by 
the tango-loving Parisian. There is a real craze in Paris 
for fancy heels. Paris in fact cannot get enough of them. 
The most dazzling is an evening slipper made especially 
for Mistinquette, the famous music hall dancer, whose 
heels are made of one piece of silver, inset in brilliants and 
worked in an elaborate open cut work design. The heels 
are treated with colored brilliants and very finely chiseled 
open work design. Enamel also plays a part in the design. 
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The heels shown in the illustration are a combination of 
colored stones, silver or gold and a contrasting color of 
enamel producing a startling effect. 


HE well known designer, M. Moulin, will soon place 

upon the market an original conception of fancy evening 
heels made of a new metal which has the brilliancy of 
gold but which is very light being in fact about one-tenth 
the weight of that of the other heels. It is the jeweler’s 
job to keep the world posted on the new creations, both 
foreign and domestic. 





Slogans That eAfake You ‘Remembered 


Striking Phrases Used in the Jewelers? Advertising 


APPY headlines, snappy headlines, make the appeals 

of certain jewelers outstanding. With the first word 
attention is caught, magnetized and crystallized upon the 
balance of the message or upon the articles themselves in 
the window displays. And too much attention therefore 
cannot be devoted to the leading lines, the headlines, or 
captions over little announcements, or brief descriptions 
of merchandise in the window displays. 

“Speed” is the tempo of life. Speed, and then more 
speed. The public is often too busy to read more than the 
headlines. Newspapers realize this, and pay well to men 
specializing in writing “heads” for news. The wise 
jeweler therefore understands the value of headlines, and 
aims to make them impelling. 

“For the Only Girl in the World” reads a sweeping head- 
line for an engagement ring. 

“Those Hard to Find Things” headlines the exclusive 
little jewelry store with imported novelties, and out-of-the- 
way pieces which catch the eye of the more fastidious 
persons desiring to make exclusive gifts. 


¢¢7T EGEND of Wedding Rings” captions a little legend 

told in popular vein that gives a cultural insight 
into the romance of marriage and its symbolism, its cus- 
toms, and the use of jewelry appurtenances. 

“Oh Those Delightful—” is a different type head used 
recently by Stacy, shown in Seattle, that breaks off and 
makes every one read further into the body of the little 
message to find out what is “delightful” and the why and 
wherefore of the exclamation. 


“Not to Make Money—But to Make Friends” head- 
lines an unusually friendly ad of Burnett Brothers of 
Seattle, which demonstrates the friendly attitude of this 
jewelry store of the northwest. 

Then when there is a sale, the single word “Hurry” 
has been used as a stimulating headline to denote that 
speed is essential to take advantage of the great values 
offered. Other sinzle word headlines are “Beauty,” and 
“Charm,” which never fail to allure when further con- 
tent of the appeal justifies their usage. 

“The Ring of her Dreams” is the striking caption for 
engagement rings of M. Jacoby of Portland. While “The 
Largest Silver Spoon in the World” was a headline cap- 
tion for a recent display by a jeweler. 


EADLINES lend themselves to a play of words, a 

pithiness, and catchiness that may compel attention. 
Infinite are the possibilities that may be worked out to 
gain favorable attention, inasmuch as there are an amaz- 
ing number of different kinds of heads, classes and cate- 
gories in attention-getters. But tricks are to be avoided. 
Trick-headlines are taboo, for the public turns against 
trickery. 

Straight-forward, pungent lines, with a fresh originality 
that is directly concerned with the merchandise displayed 
or advertised, never fail to attract, and when the message 
is genuine and the display equally interesting, carry the 
actual sale, the consummation of that transaction for 
which the jeweler is in business, a big step nearer.—M. L. 
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U/p for the Holiday ‘Rush 


Original Copy and Some Tips on Cooperative Advertising 


By Robert F. Nattan 


were often used. 
the public 


OOPERATIVE advertising will help 

keep the sale of jewelry in the jew- 
elry stores. The holiday season is an 
especially opportune time to do this. 
Last year a marked increase was noted 
in cooperative advertising among jewel- 
ers, most of whom reported gratifying 


ions, etc. 


These sections give 
information as to buying 
jewelry satisfactorily and a fund of in-_ ers’ 
formation on diamonds, watches, fash- 
A full page advertisement is 
reproduced in order to give some idea 
as to what may be accomplished. Below 


NOTHER form of cooperative adver- 
tising consists in signing the jewel- 
names under copy calculated to 
inform the public concerning the wisdom 
of buying jewelry from the home town 
jeweler. A suggestion for this kind of 
advertising is also given on page 118. The 
ieweler’s responsibility is emphasized. 
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results. Whole sections of newspapers are two other pages used by jewelers. 
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TWO FULL PAGES FROM AN ENTIRE NEWSPAPER SECTION DEVOTED TO COOPERATIVE 
MUCH USEFUL INFORMATION IS GIVEN TO THE PUBLIC 


JEWELERS. 
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Retail Advertising Department 














HE jeweler’s advertising should im- 
press the public with the fact that 
gifts may be bought at a wide range of 
prices and that prices are not pro- 





The Art 
: of the 
Creative Jeweler 


VERY 
E exteative daplep nate” 0 os 












ADVERTISING THAT EXALTS THE 
JEWELRY CRAFT 


hibitive. Emphasize quality above all 
else. The jeweler should be in a posi- 
tion to inform the public that his stock 
is varied and that he has gifts at prices 
to suit the convenience of every purse. 
This is where intelligent merchandising 
plays an important part. Select stock 
that is exclusive and attractive and fea- 
ture specials which you can sell at popu- 
lar prices. 

Feature diamonds at popular prices. 
Costume jewelry of semi-precious stones 
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GOOD PSYCHOLOGY BEHIND THIS AD 
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is in demand and will bear intensive 
advertising. 

Feature gifts for personal adornment 
and for the home. Even the youngster 
should not be forgotten. Some original 
suggestions are given on page 119. 


Timeliness 


IMELINESS and originality should 
be the strong characteristics of the 
jeweler’s Christmas advertising. He 
should have something interesting to 





FRONT PAGE OF WHOLE NEWSPAPER 


OPERATIVE ADVERTISING 


say and should say it in an interesting 
manner. Read the fashion articles in 
THE JEWELERS’ CIRCULAR and know 
what’s in demand. 

Diamonds may be advertised as things 
of beauty and at the same time as an 
investment. Make the reader realize 
that the purchase of a diamond proves 
a pleasure to the’ wearer, an object of 
admiration and an investment which 
does not depreciate in value. 

* * * 


There are many arguments which 
may be used to increase the sale of 
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jewelry at this time. Among the differ- 
ent appeals which may be made are the 
following: 

An appeal to one’s sense of beauty. 

An appeal to one’s sense of value. 

An appeal to human vanity. 

An appeal to human sentiment. 

An appeal to one’s sense of the useful 
combined with the ornamental. 

The latter appeal could be aptly made 
for the sale of such articles as gold 
shirt sets, silverware, studs, watches, 





co- 


DEVOTED ENTIRELY 
BY SEATTLE JEWELERS 


SECTION TO 


cigar cutters, cigarette cases, lighters, 
articles for the home. 

It is well to supplement the regular 
newspaper advertising with neatly pre- 
pared post cards, calendars, folders, etc. 


Christmas Ideas 


ANY jewelers find it advisable to 

advertise early requesting their 
patrons to drop into the store, pay a 
small deposit and have the article laid 
aside for them. Patrons will do this 
who otherwise would not come to the 
store until the last minute. When a 
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deposit has been paid people as a rule 
do not neglect to call for the article. It 
might be a good plan to have a “lay- 
aside week.” A special effort might be 
made by means of intensive newspaper 
advertising to bring as many people into 
the store at that time as possible. Say 
in your advertising “See our show win- 
dow. Come in and look around. You’re 
welcome.” 

Attractive show cards bearing some 
such caption as “This is lay-aside week! 
—come in at once and avoid delay and 
inconvenience.” 

Another suggestion for a showcard 
would be—‘Pay a small deposit down 
and any article will be held for you until 
called for, any time before Christmas.” 


ROM now on the display window 
should be kept immaculately clean 
and as early as Dec. 1 it should radiate 
a Christmas atmosphere by means of 
evergreens, holly and other flowers 
which will cheer up the window. Spe- 
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tention should be called in your news- 
paper advertising to the window display 
and readers should be invited to in- 
spect it. 


How To Feature Costume Jewelry 


OSTUME jewelry may be sold in far 

larger quantities by the jeweler who 
plays up the “style of the moment” in 
his advertising. This is especially true 
of semi-precious jewelry which can be 
sold as a seasonal article, and not as a 
permanent article of jewelry to be treas- 
ured throughout the coming years. 

There is nothing on earth that women 
take more interest in than style. Pages 
of every newspaper are devoted to style 
notes every day. The jeweler should 
take advantage of this interest and give 
his readers style notes that will com- 
pete with the newspapers. 

The advertisement of Hudson’s, De- 
troit, Mich., show how that firm gets 
news value in its advertising through 
the style note in recent jewelry crea- 





industry. 





Buy Reliable Jewelry from a 
Responsible Jeweler 


Your jeweler selects for his patrons only worth-while jewelry—the kind 
of which any recipient will be proud. The utmost care and discrimina- 
tion is exercised by him in the selection of watches, diamonds, etc. 

The jeweler is more than a merchant—he is a specialist in his line, 
having devoted years of study to diamonds, watches, precious stones, and 
having made himself thoroughly familiar with the technical side of his 


ARE and caution must be used in the purchasing of jewelery which 
is worth while and which will give lasting satisfaction. 


Your hometown jewelers pledge themselves 
to honesty reliability and _ responsibility. 


(NAME AND ADDRESS HERE) 








ORIGINAL SUGGESTION FOR COOPERATIVE ADVERTISING 


cial displays are always commendable 
and when outstanding will secure for 
the jeweler much favorable publicity 
from the local newspaper. Suggest ap- 
propriate gifts in your advertising for 
mother, father, brother, sister and the 
baby. 

Some stores divide the show window 
floor into sections and have cards bear- 
ing the inscription—For father, for 
mother, for sweetheart, etc., etc., and 
give suitable suggestions for them. An- 
other card might bear the inscription—- 
“A wealth of timely gifts that endure. 
Come in and browse around.” 


EOPLE should be encouraged to come 

to the jewelry store through the 
newspaper advertising and should not 
get the impression that it is a cold un- 
inviting establishment where only one 
with a stout purse is welcome. Every- 
thing possible should be done to destroy 
any such impression. See that your 
assortment is varied enough to appeal 
to many tastes. This does not mean 
that it must be enormously large. In- 
telligent buying can prevent this. At- 


tions. By giving the stamp of approval 
of famous French designers to the 
articles advertised by giving them credit 
for their origination this firm gives 
prestige to the copies offered in their 
jewelry department. 


HE heading and introduction are a 
model of ingenuous suggestion, well 


calculated to interest and _ influence 
women in buying. It reads: 
“Brilliant Creations in Costume 


Jewelry by Patou and Vionnet. Copies 
at Hudson’s. 

“Vionnet, designer of clothes of sculp- 
tural simplicity, completes them with 
jewelry as inspired as the gowns them- 
selves! Patou’s creations connote sim- 
plicity and sumptuousness, and an origi- 
nality that makes him the wonder of la 
couture!” 

With this introduction the advertise- 
ment proceeds to the descriptions of the 
various pieces that are excellently illus- 
trated. By the aid of a reading glass 
these descriptions may be easily read 
from the reduced reproduction pre- 
sented here. They differ materially 
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Brilliant Creations in 


Costume Jewelry 
by Patou and Vionnet 


COPIES AT HUDSON’S 


Vionmet, designer of clothes of sculptural 
simplicity. completes them with jewelry 
as inspired as the gowns themselves! P2- 
tou’s creations connote simplicity and 
sumptuousness, and an originality that 
makes him the wonder of la couture? 


Rose and pale lavender is this exceeding!) 
chic Vionnet necklace of buckle-shaped gla: 
in modern motif, shetched at left. $39.50. 


Vionnet makes round discs of mat crystal, 
rhinestone centered, to lie flat against the 
base of the throat, in the choker shetched be 
low. $18.50. 








Vionnet swung this long rope of woven glit- 
tering rbinestones over the slim shoulders of 
a velvet frock. Shetched above. $2° 
Bracelet, $12.30. 





Patou's famous “wedding ring” jewelry + 
most celebrated in this choker necklace of 
simulated diamonds set in silver rondel:, 
shetched at right. $39.50, 


oder 








mand medieval im feeling ix 
chain of silver-color meta! 





ihe sstaiaaeal rr HUDSON’S— 
confirmed by Patow’s use of thems i 4 FIRST FLOOR— 
ding ring” choker, sketched above, $27.50. WOODWARD 











FEATURING JEWELRY DESIGNS FOR 
CERTAIN TYPES OF GOWNS 


from the usual descriptions with their 
matter of fact statements. Here the 
(Continued on page 126) 
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DIAMOND JEWELRY OF TODAY 


Tar departure from the highly conventionalized settings of a few 
years ago marks an era of great individuality and charm in the dia 
mond jewelry of today. The use of baguette and emerald cuttings 
gives greater brilliancy and variety to each piece. Original and beau- 
tiful designs executed with precision and skill are found in great 
variety in bracelets, necklaces, shoulder pins, brooches. earrings, 
watches, and rings. 

We invite your inspection of our diamond department. The mer- 
chandise is varied and the » » ces based upon a fair value of the «17¢ 


and quality of the stones. 





Shreve, Crump and Low Co. 
FOUNDED IN 1800 


Jewelers Gem Merchants Watchmakers 


147 Tremont Street * Boston, Massachusetts 


_5 


MODERNISTIC TREND STRESSED HERE 
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( hristmas ( opy for the [eweler 


Written by R. F. N., for subscribers to THE JEWELERS’ CIRCULAR 





For Christmas 
Give Her a Watch 


VERY girl loves a wrist watch, 

and we have secured a line of 
dainty little watches with attractive 
gold cases which are accurate time- 
pieces. 


It has been our aim to secure 
Beauty and Accuracy 
in a watch. 


Many of these watches are set with 
diamonds. They are priced for a 
very modest profit. Our name on 
a box containing any of our stock 
stands for reliability and _ responsi- 
bility. 


(Name and Address Here) 


Christmas Comes During 
the Opera Season 


HAT more opportune time is 

there to present that much de- 
sired piece of diamond jewelry! It 
will be all the more appreciated 
when worn where it may be seen by 
admiring eyes. 


Suggestions 


(Print here list of merchandise to be 
featured) 


(Name and Address Here) 














Dainty Little Rings 
for the Girl Friend 


RINGS that evince art and exqui- 
site craftsmanship—and at mod- 
est prices. In our stock we have 
many novelties which will make a 
powerful appeal. Come in at once 
and let us help you choose just the 
right gift for Christmas. 

We have all that is new and 
sparkling in worth-while gifts for 
men and women. 


Diamonds Pendants 

Watches Necklaces 

Bracelets Boudoir Clocks 
Silver 


(Name and address here) 


Give Jewelry 
The Gift of Love 


J EWELRY has always been a sym- 
bol of affection, and for that rea- 
son the most appreciated gift. Reli- 
able jewelry looks well and endures 
throughout the years. It is handed 
down as a keepsake for generations. 

A son will carry his deceased 
father’s watch; a daughter will wear 
her deceased mother’s ring, bracelet 
or necklace with fondest memories. 

Hence the wisdom, advantage, and 
satisfaction of buying genuine jewelry, 
the kind made by trained, painstaking 
jewelry craftsmen who are artists and 
artisans. 


(Name and Address Here) 


The Gift for 
His Babyship 


OU. will want to buy something 

suitable—something that will not 
only please the young parents but will 
also make the youngster chuckle and 
gurgle with delight. We have a sur- 
prise for you, and we are not going 
to tell you what we have procured 
for this very purpose, because we 
want you to see with your own eyes 


A Unique Gift 


made for the Baby. The prices range 
from $—— up, and these are gifts 
that will please and will be cherished 
for many years, all on account of his 
diminutive highness. 


(Name and Address Here) 


























Make Attractive 
Holiday Gifts 


E have gifts here that are use- 

ful, not merely decorative. You 
will find here articles which are in- 
expensive and which will be received 
with much pleasure. Our stock is 
now very complete, and we suggest 
that you make an early selection. We 
carry only the best in 


Jewelry 
Silverware 


Diamonds 


Watches 


(Name and Address Here) 








The Right Kind 
of Jewelry 


OR 20 years we have been supply- 

ing our patrons with only the 
highest type of jewelry. The right 
kind of jewelry, moreover, brings 
added beauty and pleasure to the 
wearer. Whatever gives the most 
lasting satisfaction is the greatest in- 
vestment, and we want everything we 
carry in stock—jewelry, diamonds, 
watches, etc.—to do this very thing. 
Artistic creations in 


Bracelets Necklaces 
Rings Brooches 
Sautoirs Wrist Watches 


And a host of useful* and artistic 
novelties for men and women. 





(Name and Address Here) 


Adorn the Home 
With Useful Silver 


VERY woman loves to see a beau- 

tiful array of silver in her dining 
room. There is a fascination about 
silver that holds the admiration of 
everyone, especially when the designs 
are “appealing.” 

You will be unusually interested, we 
believe, in the new designs which we 
have chosen after long deliberation. 
See these designs in 


(Print list of articles) 


That our choice has been well made 
is evidenced by the popularity of these 
designs. 

It is a great pleasure to build up 
a silver chest gradually. In the end 
the acquisition has real intrinsic value, 
and, moreover, the pleasure of get- 
ting the collection together is great. 





(Name and Address Here) 














Give Your Man a 
Silver Flask 


E have an assortment in sterling 

and silver plate in the most at- 
tractive patterns. Moreover, many of 
them are made to “fit well around 
the hip’—form fitting. 


Surprise him and please him. 


(Name and Address Here) 
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say Crucibles and Metallurgical Clay Goods| 


Bearing the Dixon Name 





TAs 


One hundred years ago Joseph Dixon invented the graphite crucible for melting metals 
and revolutionized metallurgical practice. And today when the use of graphite cruci- 
bles is accepted practice, it is but logical that the name DIXON should be the one 
definite standard of crucible quality. Further details or quotations, on standard or 


special products gladly given on request. 


Booklet No. 77-A will prove interesting to you. 












Joseph Dixon Crucible Company 
Established 1827 






Jersey City, N. J. 
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REFINERS 


Let us supply you with Sweeps, Polishings, Gold, Silver, —green gold—plates, wires, 


soft platinum plates, ° and solders in 10Kt., 14Kt., 
solders and wires, EV Ete) Platinum and Plated Scraps. 18Kt., also white golds and 
red golds. DEE GOLDS 


5%, 10% and 15% irid- 7 
. 5 MANUFA URERS have excellent working 
lum platinum. C properties. 


Platinum and White Gold Wedding —— 
Ring Blanks. Fancy White Gold 


; a ia ia Mountings. Selections Sent on Request. ReGni o P 4 
-urchasing an ales Dept.: efining an anufacturing Plant: 
Wabash Ave. CHICAGO 317-319 E. Ontario St. 
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The 
Hoke- 
Jewel 





aan . for 50 years the Standard Lubricant 
Soldering or welding with the Hoke-Jewel. All-platinum 

— can be made seamless. Soldering can be done close for Watches and Clocks 

to the stone. 


You can make better jewelry and more of it in less time 
D -rtiegiiis.  -ansers Buy of Your Jobber 
H ke Inc. New York City circular C. 8S. 
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Epochs In Horology 


Interesting Development of an Anctent Science 


(Continued from issue of Nov. 8) 

N the meeting on the fifth of the 

12th month the convention prescribed 
the use of decimal measures throughout 
the Republic and named a commission 
charged with finding the best means of 
obtaining the division of the day accord- 
ing to the new measure. It consisted 
of F. Berthoud, Lagrange, Lepaute 
(Charles), Lepine Lejeune, Antide Jan- 
vier and Mathieu the elder. Article II 
of the regulations prescribing the 
decimalization of time was also drawn 
up. The day was divided into ten parts, 
each part in ten others, and so on to the 
smallest part measurable. 

The horologists withheld from con- 
forming to it and in the collection we 
find watches of that period whose dials 
showed both the old division and the 
division into ten hours and each hour 
into one hundred minutes. This system 
of decimals was not a success and was 
quickly abandoned. Under the first 
empire the style for watches was to 
have dials which were still highly de- 
corated, but, instead of representing 
revolutionary emblems or inscriptions, 
they personified and glorified Napoleon, 
his victories and the principal events 
of his reign. The most prevalent are 
those whose dials represent the three 
emperors: the emperor of Germany, the 
emperor of Russia, and Napoleon be- 
tween them, each holding a sceptre in 
his hand. 

In many of these watches there were 
also those less interesting ones, the 
dials of which represented subjects of 
the chase, masonic emblems, agricul- 
tural utensils, music, rural scenes, etc.; 
others symbolized marriage; others, 
called mourning watches, had dials of 
sombre colors representing a widow 
weeping for her husband before a fun- 
eral urn; others glorified wine and love, 
etc. Philosophical maxims figured on 
the dials of that period. 


T was also the custom under the direc- 
tory, the period of eccentricities, to 
carry two watches, one on the right side, 
the other on the left side, to which hung 
keys of immense size. 

The mode for dials with painted sub- 
jects disappeared with the first empire 
to reappear with the Revolution of 1830, 
but only lasted a very short time. The 
subjects, instead of being various and 





EXQUISITELY ENAMELED RARE WATCH, 
CARL MARFEL’S COLLECTION, ABOUT 
17TH CENTURY 


numerous, only represented the war, a 
score of types and nearly all alike, 
trophies of flags, rude cocks, pipes, 
military instruments, and nearly always 
a shield on which were inscribed the 
three glorious dates, July 27, 28, 29, 
1830. 

The various combats which took place 
between the Dutch and the Belgians, 
and the siege of Anvers, were also re- 
produced on the dials of watches of 
that period which included positively 


the type of watches having painted dials 
and historic subjects. 

The Repeater Watches, Musical 
Watches, and Automaton Watches— 
From the first appearance of watches, 
the idea existed of connecting the alarm 
mechanism and the striking work. It is 
rarely that they are found in the older 
watches, but the watches of that time, 
we repeat, struck at the hour and had 
nothing in common with the repeating 
mechanism invented by Barlov and 
Quare (1676). The repeater offered 
the incontestible advantage of permit- 
ting one to learn the time within a few 
minutes, at any time of night, by simply 
pressing on the pendant. The useful- 
ness of this invention was more impor- 
tant than any of that period; it was 
very hard to get a light. Since the in- 
vention of matches and electric lights 
the usefulness is very much reduced 
and its use has greatly diminished. 

During the 18th century the repeater 
was much in vogue, all the courtiers 
possessed one; Louis XIV, Colbert, 
never went out without their repeating 
watches. Corneille makes allusion to it 
in his comedy, “Le Menteur” (“The 
Liar”). The striking was done on a 
bell placed in the bottom of the case. 
Later, toward the end of the reign of 
Louis XV, the bell was abolished, the 
hammers simply pounding on the case 
(knocking watches); they were less 
harmonious than the bell kind, but more 
reserved, and had the advantage of 
taking less room and of not requiring so 
large a case. They were in turn 
advantageously replaced by watches hav- 
ing the Breguet bell spring. 

About 1800 the style was to make 
repeaters with automatons, recalling the 
old clocks of our cathedrals. The most 
numerous are those representing, on a 
deep blue dial, two finely cut figures 
pounding on very small bells. The il- 
lusion is complete and one is led to ex- 
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Are YouA 
Gold Prospector? 


Or is no need for 
prospecting when 
S. S. White Golds are avail- 
able. Follow the beaten path 
of satisfied users who have 


proved the “pay” qualities of 


S. S. White 


Golds, Platinum and Gold 
Solder and Alloys for White, 
Green and Yellow Golds. 


«= » 
TheS.S.WHITE DENTAL MFG.CO. 
Industrial Division 
152 West 42d St. New York, N.Y. 
Established in 1844 Member of J. B. of T. 




















SEND US YOUR SWEEPS AND WASTE MATERIALS 

































HANDY & HARMAN 








Your Shop 
and Factory 


WEEPS 


Containing Gold, Silver, Platinum, etc. 






Results we secure will make you steady patrons of this 
department of our great precious metal-working plant at 
Bridgeport, Conn. 


Send your next lot to— 
HANDY & HARMAN 
Bridgeport, Conn. 


SERVICE PLANTS— 
Providence, R. I.; Fulton and Gold Sts., New York City 





November 15, 192s 


HOOVER & STRONG, INc. 
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OFFICE AND WorRKS,119 West TUPPER STREET. 
BUFFALO, N.Y., U.S.A. 









No Salesmen’s 
Commission on 


REFINING 


Since we do not employ sales- 






men to pick up refining work, 






we are able to pass on this sav- 






ing to our customers. 





Send us your next lot for refin- 





ing and let us prove that “It’s 
the amount of the check that 







really counts.’ 
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claim that the sound is produced by the 
small bell when it is really given by the 
spring gongs concealed in the case. The 
figures are sometimes replaced by two 
cavaliers such that the blows of their 
lances give the sound: a third cavalier, 
placed behind the dial, raises a trumpet 
to his mouth at each quarter and, at the 
last blow of the two cavaliers, dis- 
appears behind a screen. We find Time 
represented under the usual form of an 
old man with a long beard; on each 
side are two warriors armed with 
sabres with which they pound the old 
man, seeming to cut Time into parts, 
equal to the number of hours passed. 


BOUT the end of the 18th century 
came the vogue of musical watches. 

















A GERARD PERREGEAUX MOVEMENT 
WITH AN INVERTED LEVER ESCAPE- 
MENT 


They had large flat wheels, sometimes 
rollers, covered with small pins which 
were made to raise small iron sheets 
of different lengths, producing musical 
tunes which were always the same. 

Automatons have been added to these 
watches. We cite among the most 
curious the one which appears in the 
collection of Marfels of Berlin: it is a 
gold watch with chimes and dancing 
figures. On a base of finely painted gold 
enamel, representing a landscape, are 
placed some finely cut figures—Venus, 
Cupid, and a shepherd playing on a lyre. 
Venus holds Cupid by the hand, who, 
balancing himself on his toes, follows 
the time played by the watch, while the 
shepherd accompanies with his fingers 
on the strings of the lyre and, whether 
as the notes are high or low, he always 
picks the corresponding notes. 


bee first repeaters had the inconve- 
nience of not always sounding the 
proper number of blows if one did not 
take the precaution of holding the 
pendant down. 

Chiout remedied one of the first of 
this fault by inventing, about 1715, the 
repeating spring, a small, very inge- 
nlous piece, which caused the striking 
work to sound each blow loudly, or not 
to sound it at all if one did not press 
sufficiently on the push pin. Therefore, 
the use of the repeater was greatly 
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lessened. It is still made, and several 
now sound not only the hours and the 
quarters but the minutes. It was very 
seldom that they repeated at the hour. 
The sounding of the half hours is also 
found at this time (1800). 


Original and Curious Watches 


MONG the numerous and wonderful 
improvements which have made of 
the watch an instrument of high pre- 
cision, its mechanism led to inventions 
which, although not always very useful, 
were nevertheless interesting because of 
the difficulty of their execution, their in- 
genuity, and the originality of their 
designs. The desire to obtain seconds 
beats in watches of that period brought 
about the invention of a number of 
escapement systems, of which one of the 
most original is the following: The 
escape wheel actuates a small steel 
lever, fixed on the last wheel; the hair- 
spring is mounted on this wheel, so that 
it meshes with a pinion of six leaves 
which carries the balance. The small 
lever, upon being displaced by the action 
of the escape wheel, imparts to the bal- 
ance an impulse which causes it to make 
several turns and moves a second wheel 
in such a way that the escape wheel 
moves only a second in a second. 
Among the curious watches, we note 
the following: The hour figures occupy 
only the half of the circumference of 
the dial from six to six hours. When 
the small hand has arrived at the last 
figure to the right, it jumps to the first 
figure on the left and also strikes the 
hour. This is accomplished by a very 
simple system. There are, under the 
dial, two wheels, one over the other 
and connected by a small spiral spring; 
the lower wheel is made to run at double 
the speed of the other, but that on the 
pivot on which the hour hand is mounted 
has teeth only on one-half of the cir- 
cumference so that, when this hand has 
reached the last figure to the right, the 
part of the wheel which is not toothed 
disengages, and assisted by the small 
spiral spring which is always wound 
tight enough, due to the motion of the 
lower wheel, makes the hand go to the 
figure 6 at the left in one jump. We 
also recall some watches on the dials of 
which are fixed small statues whose 
arms are coupled and indicate, one the 
minutes, the other the hours. Here is 
the mechanism: The hour wheel and 
the minute wheel each carry a small 
ellipse on which are pressed two toothed 
racks in such proportion that the 
watch’s running communicates’ the 
necessary displacement to the arms of 
the figure. When the arms have reached 
the end of each graduation, they both 
resume, at the same time, their former 
positions at zero, under the action of a 
small spring, in order to start again to 
indicate a new series of hours and min- 
utes. Naturally, the left arm, which 
indicates the minutes, returns 12 times 
to zero, while the other, which marks 
the hours, returns only once. The re- 
setting of the hour is accomplished by 
inserting a key into one cf the holes 
made in the dial to allow a square to 


123 


pass through. There exist several 
varieties of this curious system of 
watches without hands (see the collec- 
tions of Paul Garnier, Georgi, Pierre 
of Paris, Marfels of Berlin, Martens of 


- Amsterdam, Lens of Leipzig, etc.). In 


some, the arms remain fixed in a 
lowered position and, in order to tell 
the time, the pendant is pressed, and 
when the pressure is released the arms 
return to rest. There is also a type of 
watch in which the hands rest on noon; 
on the left side of the dial are painted 
the 12 hours, and on the right side the 
minutes. When the pendant is pressed 
the two hands separate and stop on the 
hour and minute which they should in- 
dicate. 

E recall, also, some clock mechan- 

isms which are particularly curious 





FRENCH TRAVELING WATCH BY 
MIROIR, PARIS, ABOUT 1750 


because of the manner in which the 
movable parts transmit the motion. 
This transmission, instead, is by a small 
disk, having on its circumference a 
small curved piece in the form of a hook 
which projects beyond the disk and 
which, at each turn, engages one of the 
teeth of the wheel and makes it advance 
one division. At each turn, for example, 
the second wheel, which makes one re- 
volution a minute, makes the 60 toothed 
wheel advance one tooth, and con- 
sequently it makes one turn an hour 
and, in turn, makes the wheel which 
carries the hour hand advance one 
division. (To be continued) 








Several watchmakers who were ex- 
amined by the Board of Examiners of 
the Horological Institute of American 
on Nov. 7, received their certificates 
and the names of these will be published 
in the issue of Nov. 29. Certificates 
were granted to certified watchmakers 
and junior watchmakers. 

As the Horological Institute works in 
cooperation with the United States Bu- 
reau of Standards and many other 
government and quasi-government or- 
ganizations the advantages of certifica- 
tion are readily apparent. A certificate 
granted to a watchmaker is a testi- 
monial of his fitness. 
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Drop us a card 
for particulars 





The top is the same front and rear, so 
that the bench is really two benches in one. 
The transformation is complete whenever 
you want a new one for the old working 
front of your bench. 


Every worthwhile shop, large or small, 
in the land uses them. The material is 
especially selected with its close-grain, hard 
maple for the top—and then heavily shel- 
lacked to allow for washing and cleaning. 
Altogether a most desirable bench for the 
factory, workroom, store or home. Get the 
catalog telling all about them. 


LEIMAN BROS. 












ONE and TWO SEAT 
Jewelers’ 


Work Benches 


metal bottom pans and drawers, filing pin and 
arm rest, one and two-seat sections with de- 
tachable iron legs. 


LEIMAN BROS. 


REVERSIBLE WORK BENCH 


PATENTED 


The bench that evolution has produced—the ultimate 
improvement—the comfortable, convenient work bench 
that is truly the jewelers’ companion. 

It took years of experience with practical working 
jewelers to evolve this bench—no other makers can 
offer it to you—it’s patented. It contains time-tried 
features, the convenient arm rest, the rigid file pin, 
the full width drawer and the non-rustable lower pan. 


23-B WALKER ST., NEW YORK 
Makers of Good Machinery for 40 Years 

























LIFETE 


CHROMIUM 
PLATING 
PLANTS 
INSTALLED 
We have installed 
82 Chromium Plating 


Plants for manufac- 
turers and job shops 


in New York City and 
metropolitan area, 
using our PLAT- 
CHROME Prucess. 
These plants are op- 
erating on a profit- 
able, successful basis. 


ESTIMATES 
CHEERFULLY 
GIVEN 





ME PLAT 





CHROMIUM ENGINEERING CORPORATION 


of AMERICA 
246 Fifth Ave. Phone ASHland 9600 New York, N. Y. 









ING 


YOUR CHROMIUM 
PLATING PROBLEMS 
SOLVED! 


Manufacturers who are not 
ready to install their own plant 
are offered the opportunity of 
having their products Chro- 


Foot Blowers 


Supplying air for blow- 
pipe work. 

Genuine Buffalo Dental 
Foot Blowers, Fletcher 
pattern, are widely im- 
itated at lower prices. 
No imitators use the 
same quality of boards, 
selected sheepskin bellows, 
or Up-River Para Rub- 
= Peas Ta, .. ber disks. 

ili le, Quality goods last longer. 
f : i Send for Catalog B-J 


Buffalo Dental Manufacturing Co. 
Box 979. BUFFALO, N. Y. 









mium Plated in our model 





shop. We have the facilities 
and equipment for handling 
quantity production. QUICK 
SERVICE—FAIR PRICES. 


Our “PLATCHROME” 
durable Chromium plating 
process gives rust and 
heat resistance, hardness 
and a permanent brilliant 
finish. 


Let us quote you prices 
on your Chromium work. 


Established 1845 
10K Solder for 14K Gold 6K Solder for 10K Gold 


JAMES H. DEDERICK’S SONS, Inc. 


Gold and Silver Sheet and Wire 


Also Silver Solder 
44 GOLD STREET NEW YORK 








Installation Service 


Particulars given to manu- 
facturers who wish to apply 
this “Platchrome” process in 
their own plant. 





ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 


GOLD, SILVER and PLATINUM 
Refiners and Assayers 
709 Sansom Street, Philadelphia 














The BUYERS’ DIRECTORY 





Price One Dollar 





The Jewelers Publishing Corp., 239 W. 39th St., New York 
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[Patents Granted by the United States and 
the Registered Trade-Marks] 








United States Patents 
Issue of Nov. 6, 1928 


1,690,275. VANITY CASE. CHARLES N. 
CorRYELL, Mamaroneck, N. Y., assignor to 


Scovill Mfg. Co., Waterbury, Conn. 
Filed June 26, 1925. Serial 39,643. 13 
claims. 


A vanity box comprising a cup and a co- 
operating member forming a chamber there- 
between, said cup having a dispensing per- 
foration therein, means whereby said mem- 
ber is movable relative to said cup to change 
the size of said chamber and thereby dispense 








the contents through said perforation, and a 
valve plate pivoted to said cup for effectively 
closing said perforation to prevent escape of 
the contents of said chamber when filling 
said cup with said contents, said cup and 
member being detachable for filling. 


1,690,276. VANITY CASE. CHARLES N. 
CorYELL, Mamaroneck, N. Y., assignor to 
Scovill Mfg. Co., Waterbury, Conn. Filed 
Aug. 7, 1926. Serial 127,722. 14 claims. 

A vanity case comprising a curved dished 
cover member made of sheet material and 
having a bottom and an annular inturned 
curled edge forming a projecting flange and 

a recess in said edge, an annular pintle wire 





sprung under said flange, said wire having 
offset portions extending inwardly along said 
bottom, a cooperating section having a 
knuckle in said recess and traversed by said 
wire, a curved dished compact holder sprung 
under said offset portions and thereby spaced 
from said knuckle. 


1,690,308. CASE FOR CIGARETTE PACK- 
AGES. Victor Nivois, New York. 
Filed June 2, 1926. Serial 113,157. 2 
claims. 

_A holder of the character specified, of re- 

Silient sheet material, including side plates 





arched inwardly from side to side and con- 
nected at one edge by a resilient wall acting 
normally to press said sides toward each 
other, thereby to firmly grip a package of 
cigarettes, or the like, when inserted between 
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them, said plates having inturned flanges at 
one end to limit movement of the package 
in that direction while leaving the major por- 
tion of the said end exposed to facilitate re- 
moval of cigarettes through the other end 
of the package. 


1,690,498. BRACELET EXTENSION DE- 
VICE. Nets T. NELSON, Attleboro, 
Mass., assignor to J. F. Sturdy’s Sons Co., 
Attleboro Falls, Mass. Filed April 19, 
1928. Serial 271,245. 7 claims. 

An extension device comprising two sec- 
tions hinged together at one end and adapted 
to be swung to an end-to-end extended posi- 





tion, a slide operatively mounted in one of 
said sections, longitudinally spaced means 
carried by said slide to adjustably receive 
the end of the strap. 


1,690,561. BUTTON, STUD, OR THE LIKE. 
ELLEN STURTON, Mapperley, Nottingham, 
Eng. Filed Nov. 22, 1927. Serial 
235,006, and in Great Britain Nov. 22, 
1926. 3 claims. 

A button composed of two parts adapted 
to be connected together in a readily detach- 
able manner, one part being formed with a 
reduced shank projecting therefrom, a press- 
stud fastened for connecting together the 
said two button parts, said fastener consist- 





ing of readily engageable and separable stud 
and socket elements, one of the fastener ele- 
ments being embedded in the projecting shank 
of the one button part and the second fastener 
element being embedded in the other button 
part, the last said button part being arranged 
to engage with the end of said shank sur- 
rounding the fastener part which the shank 
carries when the two parts of the button are 


united and such parts being held spaced 
apart by the shank portion. 
DESIGNS 

76,777. COMBINED WRISTLET, NOTE 

PAD, AND PENCIL HOLDER. ALFRED 

BLACK MORE CLARK and ARCHIBALD 





CHARLES KOoEsTER, London, Eng. Filed 
Oct. 29, 1927. Serial 23,942, and in 
France Aug. 13, 1927. Term of patent 
7 years. 

BELT BUCKLE. Rosert F. EICH- 


76,785. 





NER, Rochester, N. Y., assignor to Hickok 


Mfg. Co., Rochester, N. Y. Filed July 
11, 1928. Serial 27,454. Term of patent 
3% years. 


76,798. 


125 


CLOCK CASE. FrReperick C. Her- 


BERMANN, Mount Vernon, N. Y. Filed 





Jan. 14, 1928. Serial 24,877. Term of 


patent 3% years. 


76,818. MIRROR OR 
EpwIN B. Lancsporr, New York. 


i 


SIMILAR ARTICLE. 
Filed 

















« 


June 11, 1928. Term of 


patent 3% years. 


76,820. PICTURE FRAME. JOHN 
LETIER and MICHAEL PELLETIER, 


Serial 27,072. 


PEL- 
New 










Sheet, 


7X CARSON SL Aa 





| TL NT 
LUN 
aE 













MHS 


LPL A As ND EE TT, 





assis 





York. Filed Dec. 12, 1927. Serial 24,454. 


Term of patent 14 years. 


United States Trade-Marks 
Issue of Nov. 6, 1928 


The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the ten-year 
“proviso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a 
fee of $10 must accompany each notice of 
opposition. 
Ser. 267,379. 

de-Fonds, 
1928. 


L.. MONNIER & CIkz., La Chaux- 
Switzerland. Filed June 2, 





For watches and watch materials—Name- 
ly, Luminous Hands and Dials, Dials of all 








126 


kinds, all part of Watches and Clocks, Alarm 
Watches and Alarm Clocks, Timekeepers and 
Timepieces. 

Claims use since 1919. 


Ser. 270,296. INTERNATIONAL SILVER Co., 
Meriden and Bridgeport, Conn. Filed 
July 28, 1928. 


HOME CREST SILVER PLATE 


No registration rights are claimed for the 
words “Silver Plate” apart from the mark 
shown in the drawing. 

For Silver-Plated Flat Tableware. 

Claims use since July 19, 1928. 


Ser. 270,811. UNITED STATES CHAIN Co., 
Long Island City, N. Y. Filed Aug. 9, 
1928. 





The color lines appearing upon the drawing 
indicate that the background of the panel is 
yellow. 

For Watch Chains. 

Claims use since July 1, 1928. 


Ser. 271,097. WertIDLICH STERLING SPOON Co., 
Bridgeport, Conn. Filed Aug. 15, 1928. 
No claim is made to the use of the word 
“Sterling” aside from the mark shown on the 
drawing. 


St , | Vi | ’ 
_ 
For Silverware—Namely, Hollow Ware and 


Flatware. 
Claims use since Feb. 8, 1928. 





ATow Matsuoka, San Fran- 


Ser. 271,495. 
Filed Aug. 24, 1928. 


cisco, Cal. 


For Imitation Pearls, Imitation-Pearl Neck- 
iaces, and Imitation-Pearl Jewelry for Per- 
sonal Wear, Not Including Watches. 

Claims use since Dec. 24, 1927. 








The Retail Jeweler’s Advertising 
(Continued from page 118) 








advertiser gives life to his prenounce- 
ments by creating a vision in the mind 
of the reader. 


é¢¥ TIONNET swung this long rope of 
woven glittering rhinestones over 
the slim shoulders of a velvet frock.” 
What woman with slim shoulders will 
not vision herself with this rope of 
rhinestones over her own shoulder? 
“The rumored revival of smoked 
pearls is confirmed by Patou’s use of 
them in a ‘wedding ring’ choker, sketched 
above.” Here is the subtle presentation 
of a choker with the prestige of the 
Paris designer’s approval. 


OSTUME jewelry has a predominat- 

ing style value, and that is what 
makes it sell readily. If it is to bulk 
largely in any jeweler’s sales he must 
present it as a style a la mode. 
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The Public’s Christmas Money | 
(Continued from page 114) 








HILE I am prejudiced in favor of 

newspaper advertising as a means 
of keeping the public informed with 
regard to what a jeweler has to offer in 
the way of merchandise or service, I 
do not disparage the use of mailing 
pieces or form letters, providing they 
are carefully edited and sent out to a 
live mailing list. No jeweler can get 
too much quality publicity between now 
and Christmas, remembering that he is 
in competition with every other class 
of trade. The more he can get his store 
talked about in a legitimate way, the 
brighter are his prospects for a success- 
ful holiday business. Last, but not least, 
let me urge upon you to give due con- 
sideration to the dressing of your win- 
dows and the general appearance of 
your store over the Christmas holidays. 
The liberal use of wreaths, greens, 
holly, mistletoe and poinsettias greatly 
enhances the appearance of your store 
and windows, creating a Christmas 
atmosphere that must not be denied and 
that lends cheer and breathes of good 
will. Even those among the trade who 
are not of the faith will do well to 
bear this suggestion in mind. Unless 
the Yuletide spirit prevails in your es- 
tablishment during the weeks preceding 
Christmas, regardless as to whether you 
are Jew or Gentile, the chances are that 
you will be minus some business that 
you might otherwise have had. 








Gem Testing Laboratories Needed in 
This Country 


(Continued from page 55) 








and public at large—a place where a 
merchant or importer can have tests 
made and an opinion obtained without 
delay and without putting him under 
obligation to any individual or firm in 
the industry. As soon as such a bureau 
is established in New York there is no 
reason why similar bureaus should not 
be established in Chicago, Philadelphia, 
Pittsburgh, Boston, St. Louis, San Fran- 
cisco, Los Angeles and other great cen- 
ters for the distribution of fine gems. 
The establishment of gem testing cen- 
ters will not only be a convenience to the 
retailers, the wholesalers, the importers 
and manufacturers, but be found a 
means of avoiding controversies of a 
kind which often creep into the courts 
and which are annoying and embarrass- 
ing not only to the litigants themselves 
but even to the witnesses whom they 
have to call. The subject of a testing 
laboratory has often been discussed in 
the gem trade in the past years, but it 
seems now that the time for talk has 
passed and that for action is about due. 








The jewelry store of Norman Keigh- 
ley, 4 Merrimack St., Haverhill, Mass., 
will be moved to new quarters a few 
doors away. 
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Evansville 


Local retail jewelers report that trade 
has been holding up well and that the 
volume of business for November has 
been larger than that of the correspond- 
ing month of last year. The trade out- 
look is improving and both retailers and 
wholesalers believe that trade will con- 
tinue rather brisk the remainder of the 
year. Indications point to a live 
Christmas holiday trade this year. Gen- 
eral business conditions in this city and 
other towns in southern Indiana are 
gradually improving. It is the general 
opinion of local business men and bank- 
ers that 1929 will be a better trade year 
than 1928. 

Mrs. I. Gans, widow of the late I. 
Gans, one of the pioneer wholesale and 
retail jewelry merchants in Evansville, 
died last week at the home of her daugh- 
ter, Mrs. Sidney Steinharter, Cincinnati. 
The body was brought to Evansville for 
burial in Rose Hill Cemetery by the 
side of her husband. Mrs. Gans was a 
resident of Evansville for more than 50 
years. She was born in Germany and 
came to the United States when 13 
years old, locating in Evansville. Her 
husband was engaged in the wholesale 
and retail jewelry and notions business 
here for about 60 years and was widely 
known to the trade in the States of 
the Central West. 








The Platinum Market 


The platinum market underwent a 
slight change this week when prices on 
all classes of this metal dropped $2 an 
ounce. The market is reported as being 
steady. The official prices quoted are 
as follows: 

Soft 
Platinum 
i RSA 
Platinum containing 10 per cent 
(ME jas cikAusad's ene hee w ess 


Iridium 
Palladium 


containing 5 








Objects to Term “Semi-Precious” 
(Continued from page 87) 








have this misleading and troublesome 
distinction eliminated from future tariff 
schedules. 
“Very truly yours, 
(Signed) “MEYER D. ROTHSCHILD, 
“President, American Jewelers Protec- 
tive Association.” 


Following the suggestions made in 
this letter Chairman Hackes amended 
his report to the Good and Welfare Com- 
mittee to include the recommendation 
that the term “semi-precious” as applied 
to gems be dropped. This is a part of the 
report adopted last Tuesday as told in 
another column of this issue. 








A. O. Wold Co. will move into new 
quarters at Langdon, N. D. 


! 
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